Absolute  freedom  of  the  press  to  discuss 
public  questions  is  the  foundation  stone 
of  American  living.”  —  Herbert  Hoover 

^ein  ^rancbco  (throniclf 


New  England  gives  you  solid  coverage  in  black  and  whKe 


No  matter  what  the  weather,  this  year  the  New  England  region  will  offer  plenty  of  good  skiing.  Within  50 
miles  of  almost  any  New  England  entry  point,  there  are  anywhere  from  three  to  a  dozen  ski  areas  with 
facilities  for  downhill  skiing  at  various  levels  of  expertise — and  last  year’s  nearly  snowless  winter  has  caused 
ski  area  operators  throughout  the  region  to  install  snow-making  machinery  at  a  record  rate  to  insure  good 
business  this  year.  So  the  prospect  of  normal  snowfall  this  year  is  icing  on  the  cake! 

Operators  of  ski  area  slopes  and  trails,  lifts  and  lodges,  restaurants  and  equipment  shops  are  only  the 
beginning  of  the  huge  list  of  beneficiaries  of  New  England’s  winter  playgrounds.  Money  left  behind  by  ski 
enthusiasts  enriches  the  region  by  better  than  two  billion  dollars  a  year,  buying  necessities  and  luxuries  for 
the  resident  readers  of  that  year-round  best-seller — the  local  New  England  daily  newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (AD&S)  Bridgeport  Post-Telegram  (M&E)  The  Newport  Daily  News  (E) 

Maine  Sunday  Telegram  (S)  Boston  Herald  American  (M&S)  Bridgeport  Post  (S)  Providence  Bulletin  (E) 

Portland  Press  Herald  (M)  Cape  Cod  Times  (Hyannis)  (E&S)  Bristol  Press  (E)  Providence  Journal  (M&S) 

Portland  Express  (E)  The  Enterprise  (Brockton)  (E&S)  Hartford  Courant  (M&S)  The  Westerly  Sun  (E) 

The  Daily  Transcript  (Dedham)  (E)  Manchester  Journal  Inquirer  (E)  Woonsocket  Call  (E) 

Gardner  News  (E)  Meriden  Record-Journal  (M) 

NEW  HAMPSHIRE  The  Gazette  (Haverhill)  (E)  Middletown  Press  (E) 

Lynn  Item  (E)  New  Britain  Herald  (E) 

New  Bedford  Standard-Times  (E&S)  New  Haven  Journal-Courier  (M) 

North  Adams  Transcript  (E)  New  Haven  Register  (E&S) 

Pittsfield  Berkshire  Eagle  (M)  New  London  Day  (E&S) 

Salem  Evening  News  (E)  Norwich  Bulletin  (M&S) 

Springfield  Daily  News  (E)  Torrington  Register  (E) 

Springfield  Union  (M)  Waterbury  American  (E) 

Springfield  Republican  (S)  Waterbury  Republican  (M&S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 

Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


Man’s  curiosity  is  our  future. 

People  are  born  with  a  natural  desire  to  know  about  the  world  around  them.  As  they  become  better 
educated,  they  become  more  aware  and  hungrier  for  the  excitement  of  discovery. 

At  Harte-Hanks,  that  same  excitement  motivates  us.  We’re  continually  making  discoveries  about  our 
readers’  changing  needs  and  adapting  our  newspapers  to  meet  those  needs.  Through  new  technology,  market 
research,  expanded  and  improved  editorial  content,  Harte-Hanks  newspapers  continue 
to  evolve  into  the  primary  information  providers  for  our  readers. 

We  are  becoming  Community  Information  Centers. 

That  means  that  Harte-Hanks  is  leading  the  way  in  becoming  the  most  effective  and  complete  consumer 
information  source  available.  As  Community  Information  Centers,  our  goal  is  not  just  to  produce 
newspapers,  but  to  help  make  sure  man’s  curiosity  is  always  satisfied. 

I^HARTE-HANks 

COMMUNICATiONS,  InC. 

Becoming  Community  Information  Centers 

P.O.  Box  269,  San  Antonia,  Texas  78291 
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*  Major  meetingB  in  bold  face 


JANUARY 

ft-8 — Virginia  Press  Association,  Richmond.  Va. 

•■12— National  Retail  Merchants  Association,  N.Y.  Hilton/ 
Sheraton  Centre.  N.Y..  N.Y. 

10-11— Newspaper  Advertising  Co-Operative  Network  (NACON), 
semi-annual  sales  seminar,  Fairmount  Hotel,  New  Orleans.  La. 

12-15 — ANPA  Labor  and  Personnel  Relations  Conference, 

Boca  Raton.  Fla. 

23-26— International  Newspaper  Advertising  and  Marketing 

Executives,  Caesar's  Palace,  Las  Vegas,  Nev. 

25-26— University  of  Nevada-Reno  conference  on  “The  Eth¬ 
ics  of  the  Sports  Story,"  Harrah's  Hotel-Casino,  Reno,  Nev. 

27-29— Tennessee  Press  Association.  Nashville.  Tenn. 

27-29— Western  Kentucky  Press  Association,  Executive  Inn 

Rivermont,  Ownesboro,  Ky. 

FEBRUARY 

9-10 — New  England  Newspaper  Advertising  Executives  Assoc¬ 
iation,  Parker  House,  Boston,  Mass. 

10-13 — California  Newspaper  Publishers  Association.  Conven¬ 

tion  and  Trade  Show,  Hyatt  Regency,  San  Francisco,  Calif. 

12-16— Southern  Classified  Advertising  Managers  Association, 
Raleigh,  N.C. 

17-20— Annual  Communications  Conference,  Howard  Uni¬ 

versity,  Washington,  O.C. 

20-22 — Inland  Daily  Press  Association,  Fairmont  Hotel,  New 
Orleans.  La. 

20-26 — Suburban  Newspaper  Association  Management  Con¬ 

ference.  Cerromar  Beach  Hotel,  Dorado,  Puerto  Rico. 

27-29 — Texas  Press  Association  Convention  &  Trade  Show, 

Fort  Worth  Hilton,  Fort  Worth,  Texas. 

MARCH 

3-5— Maryland-Delaware-D.C.  Press  Association,  Sheraton 

Inn,  Frederick,  Md. 

6-9— Food  and  Science  Editors  Conference,  sponsored  by 
the  Institute  of  Food  Technologists.  Chicago,  III.,  Hyatt  Regency 
Hotel.  Baltimore.  Md. 

9-12 — National  Newspaper  Association  Gov't  Affairs  Confer¬ 
ence,  Holiday  Inn-Capital,  Washington,  D.C. 

17-20— New  York  Press  Association,  The  Americana,  Albany,  N.Y. 

31-Apr.1 — Newspaper  in  Education  conference.  Holiday 

Inn-Capital,  Washington,  D.C. 


Seminars/Workshops/Clinics 

JANUARY 

9-14— American  Press  Institute,  “Editing  the  Weekly  Newspa¬ 
per,"  Reston.  Va. 

9- 14 — American  Press  Institute,  “Improving  Newspaper  Con¬ 

tent,"  Reston,  Va. 

10- 14 — Knight-Ridder  Newspaper  Institute  of  Training,  Effec¬ 

tive  Human  Relations,  Miami,  Fla. 

16-21 — American  Press  Institute,  “Marketing  the  Daily  News¬ 

paper,"  Reston.  Va. 

16- 26 — American  Press  Institute,  "Executive  Editors  and 

Managing  Editors."  Reston,  Va. 

17- 21 — Knight-Ridder  Newspaper  Institute  of  Training.  Org¬ 

anization  and  Team  Development,  Miami,  Fla. 

27-28— New  Limitations  on  Your  Right  to  Discharge  Em¬ 

ployees.  sponsored -by  Inland  Daily  Press  Association  and  South¬ 
ern  Production  Program  Inc.,  Hyatt  Regency  Hotel,  Kansas  Ci¬ 
ty,  Missouri. 


Editorial  workshop _ 

By  Roy  H.  Copperud 

Feats  of  Clay  No.  584 

More  than  once  I  have  expressed  the  opinion  that  the  New 
Yorker  is  the  best-edited  (jeriodical  in  the  country,  an  opinion 
in  which  I  am  by  no  means  alone.  When,  once  in  a  blue  moon, 
I  find  even  a  typo  in  that  magazine  I  look  it  up  to  make  sure  it  is 
not  an  alternative  spelling.  Imagine  my  dismay,  then,  (o  have 
come  across  the  following  sentence  in  that  estimable  publica¬ 
tion. 

“Control  Data,  another  Technology  and  Lifestyle  tenant, 
forthrightly  touts  its  film  offering,  which  is  projected  onto  a 
screen  divided  into  ninety-six  squares  (multiple  screens 
abound,  as  they  abounded  in  Montreal  fifteen  years  ago, 
when  they  were  a  novelty),  by  telling  passersby,  ‘You  can  get 
off  your  feet  for  eight  minutes’.” 

Here  we  have  a  dependent  clause,  with  a  modifying  paren¬ 
thetical  element  containing  two  of  its  own  dependent  clauses, 
which  in  my  opinion  is  too  much  complexity  for  a  single 
sentence.  It  is  the  kind  of  work  that  sends  the  reader  back  to 
the  beginning  to  untangle  things. 


Wayward  Words 

“For  state  colleges  and  universities,  the  average  cost  will 
run  somewhere  between  $2,500  to  $6,000.”  Between  takes 
and,  not  to‘.  between  $2,500  and  $6,00)0. 

♦  ♦  ♦ 

Santa  Ana  is  the  correct  name  for  the  strong,  hot,  dry 
(foehn)  winds  from  the  north,  northeast,  or  east  in  Southern 
California,  Random  House  and  Webster  agree;  the 
designation  comes  from  the  mountain  range  and  canyon 
through  which  they  are  channeled.  Santa  Ana  is  also  the  form 
sanctioned  by  the  federal  government  for  use  in  weather 
forecasts.  It  is  sometimes  said  that  the  name  should  be  santa- 
na,  a  supposed  Indian  word  for  devil  wind,  but 
anthropologists  say  no  such  word  existed. 

♦  *  ♦ 

“Although  hailed  by  the  mayor,  city  manager,  and  business 
leaders,  questions  remain  about  the  long-term  effectiveness 
of  the  graffiti-cleanup  program.”  A  dangling  participle;  it  was 
not  the  questions  that  were  hailed,  as  this  says,  but  the  pro¬ 
gram.  “Although  the  graffiti-cleanup  program  has  been  hailed 
by  the  mayor,  city  manager,  and  business  leaders,  questions 
remain  about  its  long-term  effectiveness.” 

♦  ♦  ♦ 

“They  maketh  me  to  lie  down  in  the  city  dump;  They 
leadeth  me  beside  the  trash  heaps”  (an  underline  on  an  edito¬ 
rial  cartoon).  Maketh  and  leadeth  are  erroneous  forms;  the 
-eth  ending  goes  only  with  the  third  person  singular  (he,  she, 
it).  Note  that  the  23rd  Psalm,  on  which  this  is  a  takeoff,  says, 
“He  maketh  .  .  .”; //e  leadeth  .  .  .”  This  is  a  Middle  and 
Old  English  ending.  The  inescapable  requirement  in  getting 
cute  is  Get  It  Right. 

*  *  * 

"...  about  Urich,  whom  a  Koch  aide  said  had  met  the 
mayor  only  once.”  Who  (as  the  subject  of  had  met),  not 
whom. 
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"Too  many  reporters  do  not  even  think  of  themselves  as 
writers,  says  Alan  Richman,  assistant  managing  editor  for 
writing  at  the  Boston  Globe.  '(To  them)  writing  is  just  taking 
whatever  they've  got  in  their  notebook  and  putting  it  in  the 
paper.  They  don't  necessarily  think  they're  practicing  a 
craft'."  — David  Shaw  in  the  Los  Angeles  Times. 
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FROM  HI  AND  LOIS, 

CHIP,  DITTO,  DOT  AND  TRIXIE. 

The  nicest  family  you’ll  ever  meet  in  the  comics.  And 
one  of  the  most  popular;  too.  Their  distinct  brand  of  sweetness 
and  family  humor  are  syndicated  worldwide  to  almost  1000 
newspapers. 

May  this  season  be  bright  for  all  of  you! 

Feal'tf res  Syncflisal'e 

235  East  45th  Street,  New  York,  N.Y.  10017 
800-223-7383  or  212-682-5600 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Rob«rt  U.  Brown,  ProsMont  and  Edttor  Jamas  Wright  Brown 

Fardinand  C.  Taubnor,  Publlshar  Publlahar,  Chairman  of  tha  Board,  1912-1959 


Denies  Unesco  seeks  licensing 

Gerard  Bolla,  an  assistant  director-general  for  com¬ 
munication  at  Unesco’s  Paris  headquarters,  told  a  seminar  of 
the  American  Bar  Association  last  week  that  “Unesco  does 
not  favor  and  has  never  called  for  the  licensing  of  journalists. 
There  is  not  a  single  decision  or  resolution  of  Unesco, 
whether  from  the  General  Conference,  the  Executive  Board, 
the  Director-General  or  the  Secretariat,  which  advocates 
licensing  of  journalists.” 

If  accepted  at  face  value,  it  makes  one  wonder  what  all  the 
shouting  has  been  about.  We  feel  sure  that  if  anyone  took  the 
trouble  to  look  through  the  millions  of  words  compiled  in 
official  Unesco  documents  for  the  last  30  years  they  would 
not  find  the  word  “licensing”  anywhere. 

Actually,  Mr.  Bolla  dissembles.  The  interpretation  of 
words  has  become  an  international  pasttime  at  all  UN 
gatherings  and  what  is  one  man’s  “New  World  Information 
Order”  has  in  it  the  seeds  for  another  man’s  “licensing”  or 
“control”  of  the  press. 

Proposals  for  an  international  code  of  ethics  were  made  in 
1948  by  the  UN  Conference  on  Freedom  of  Information.  A 
draft  code  was  chewed  over  at  many  meetings  but  quotes 
from  a  Soviet  delegate  in  1952  indicate  how  the  discussions 
went  and  how  they  have  progressed  since  then.  Vasily  Zonov 
of  the  USSR  opposed  the  draft  because  “it  made  no  mention 
of  the  basic  obligations  of  every  journalist  to  fight  for  the 
maintenance  of  international  peace  and  security,  to  promote 
friendly  relations  among  peoples,  to  fight  against  instigators 
of  wars,  to  combat  the  spread  of  nazism  and  fascism  and  to 
oppose  all  types  of  discrimination  on  grounds  of  race,  religion 
and  sex.” 

These  words  and  others  like  them  keep  appearing  in  official 
Unesco  documents — for  instance,  this  is  the  title  of  a  “revised 
text”  in  1977:  “Draft  Declaration  on  Fundamental  Principles 
Governing  the  Use  of  the  Mass  Media  in  Strengthening 
Peace  and  International  Understanding  and  in  Combating 
War  Propaganda,  Racism  and  Apartheid.”  It  declared  “it  is 
the  duty  of  States...to  ensure  that  the  mass  media  coming 
directly  under  their  jurisdiction  act  in  conformity  there¬ 
with.”  It  also  dwelt  on  the  duties  and  responsibilities  of 
media,  said  journalists  should  have  professional  status  and 
should  be  “protected.” 

So  what  started  out  basically  as  a  discussion  about  ethics 
has  now  developed  into  a  discussion  about  professional  stan¬ 
dards  and  status  which  must  be  obtained  through  the  proper 
education  after  which  journalists  should  have  an  identity 
card  for  “protection”  at  home  and  abroad — ergo,  only  the 
proper  education  qualifies  a  person  to  be  a  journalist;  in 
reverse,  journalism  cannot  be  practiced  without  it. 

Most  Western  journalists  feel  that,  no  matter  how  you  slice 
it,  government-required  conformity  to  educational  quali¬ 
fications  and  professional  standards  plus  government-issued 
identity  cards  add  up  to  licensing  whether  you  use  the  word 
or  not. 
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13  reporters  refuse  to  sign 
Pentagon’s  secrecy  pledge 


The  Defense  Department  tried  to 
impose  a  written  oath  of  secrecy  on  13 
reporters  who  attended  a  December  14 
briefing  on  the  Soviet  Union’s  military 
power. 

When  the  reporters  refused  to  sign, 
Defense  officials  first  unsuccessfully 
sought  their  signatures  on  a  revised 
agreement  and  finally  settled  for  the  jour¬ 
nalists'  word  of  honor  to  keep  the 
information  they  learned  secret. 

The  Defense  Department  refused  to 
provide  any  details  of  the  briefing, 
including  information  on  who  was 
present  and  the  nature  of  the  final  verbal 
agreement.  A  spokesman  said  to  do  so 
would  itself  be  a  violation  of  the  oral  pact. 

The  spokesman  did  say  the  Defense 
Department's  understanding  was  the 
meeting  “should  be  treated  as  off  the  rec¬ 
ord.’’ 

According  to  Richard  Gross,  Pentagon 
correspondent  for  United  Press 
International,  the  original  written  version 
of  the  agreement  said  that  unless  report¬ 
ers  received  written  authorization  from 
Henry  Catto,  Assistant  Secretary  of 
Defense  for  Public  Affairs,  the  “actual 
information  presented  .  .  .nor  the 
generic  source’’  of  the  information  could 
neither  be  divulged  to  anyone  including 
the  reporters’  editors  nor  written  nor 
broadcast. 

Gross  said  the  verbal  agreement 
accepted  by  the  reporters  deleted  “actual 
information”  but  added  the  “off  the  rec¬ 
ord”  stipulation.  The  pledge  “not  to 
divulge  the  generic  source”  of  the 
information  was  retained. 

The  agreement  also  required  the 
reporters  to  inform  the  Defense 
Department  of  any  attempts  by  others  to 
learn  the  nature  of  the  classified 
information  disclosed  in  the  briefing. 

Gross  was  one  of  14  reporters  who 
attended  the  45-minute  preliminary  meet¬ 
ing  when  the  ground  rules  were  given. 

He  said  Gen.  Richard  G.  Stillwell,  Dep¬ 
uty  Under  Secretary  of  Defense  for  Poli¬ 
cy,  read  the  role  call  of  reporters  present 
and  each  one,  including  himself, 
answered  “Yes,”  when  asked  if  he 
agreed  to  give  his  word  of  honor  not  to 
disclose  any  information  about  the  brief¬ 
ing  to  follow. 

The  briefing  itself  lasted  about  two 
hours  with  13  reporters  present.  Gross 
said  he  decided  on  the  way  to  the  briefing 
room  not  to  attend  rather  than  be  tied 
down  to  any  off-the-record  agreement. 

“I  committed  myself  to  nothing  ver¬ 
bally  that  I  refused  to  commit  myself  to 
on  paper,”  said  Fred  Hoffman,  the 
Associated  Press’  Pentagon  correspon¬ 
dent. 


He  said  it  was  his  understanding  that 
reporters  were  prohibited  from  filing  stor¬ 
ies  on  what  was  disclosed  in  the  briefing 
itself  but  that  the  information  could  be 
used  in  the  future  as  long  as  it  was 
attributed  in  “vague”  terms  to  the 
Defense  Department  and  not  to  “any 
intelligence  briefing.” 

Hoffman  said  the  briefing  was  “a 
worthwhile  exercise”  which  provided 
him  with  “very  useful,  hard  specifics” 
for  later  stories  “but  no  surprises,  no 
dramatic  new  (Soviet)  weapons.” 

Hoffman  did  write  a  story  that  the 
briefing  took  place  and  described  the 
“unprecedented”  attempt  to  have  jour¬ 
nalists  sign  a  secrecy  agreement. 

The  briefing  was  arranged  in  response 
to  reporters’  request  during  a  meeting 
several  weeks  ago  with  Defense  Secre¬ 
tary  Caspar  Weinberger  that  they  be  sup¬ 
plied  with  evidence  to  support  his  con¬ 
tentions  about  the  Soviet  military  threat 
to  this  country. 

Weinberger  agreed  to  set  up  a  briefing, 
but  officials  from  the  Central  Intelligence 
Agency  and  the  Defense  Intelligence 
Agency  were  leery  of  providing  the 
reporters  with  classified  information.  The 
Defense  Department  came  up  with  the 
idea  of  a  written  secrecy  agreement  to 
ease  the  intelligence  agencies’  mis¬ 
givings. 

Editor  &  Publisher  learned  the 
names  of  1 1  of  the  13  news  organizations 
which  were  represented  at  the  briefing. 
They  were;  ABC,  CBS,  CNN,  Wall 
Street  Journal,  Los  Angeles  Times,  Balti¬ 
more  Sun,  Newsweek,  U.S.  News  and 
World  Report,  Reuters,  AP,  and  Scripps- 
Howard. 

The  New  York  Times  declined  to  send  a 
reporter  to  the  briefing  because  of  the 
restrictions  wanted  by  the  Defense 
Department.  Philip  Taubman,  a  Times 


reporter  in  Washington,  wrote  a  story 
about  the  attempt  at  a  secrecy  pledge 
which  included  a  statement  by  Seymour 
Topping,  managing  editor,  on  the 
incident. 

Topping  said:  “The  New  York  Times 
does  not  enter  into  agreements  that  bar  a 
reporter  from  sharing  information  with 
readers  or  responsible  editors.  The 
extraordinary  agreement  proposed  by  the 
Defense  Department  does  not  serve 
national  security  but  simply  tends  to  con¬ 
fuse  the  issues  and  consequently  the 
public.” 

The  Washington  Post's  Pentagon 
correspondent,  George  Wilson,  did  not 
attend  the  briefing  because  of  a  conflict¬ 
ing  assignment. 

USA  Today  to  lose 
money  until  1985 

Gannett  Co.,  Inc.  will  begin  distribut¬ 
ing  USA  Today  in  eight  more  areas  in  the 
next  four  months,  but  it  will  be  at  least 
1985  before  the  paper  is  profitable,  Gan¬ 
nett  chairman  Allen  H.  Neuharth  said 
(December  14). 

Neuharth  outlined  plans  for  USA 
Today  and  presented  his  annual  review  of 
other  Gannett  ventures  at  a  meeting  of  the 
company’s  executives. 

“If  reader  and  advertiser  acceptance 
nationwide  continues  at  the  present  early 
pace,  we  are  confident  USA  Today  can 
become  profitable  sometime  in  1985, 
after  additional  substantial  investments 
in  1983  and  1984,”  Neuharth  said. 

The  rollout  schedule  for  USA  Today — 
which  is  edited  in  Rosslyn,  Va.,  and 
transmitted  by  satellite  to  printing  plants 
around  the  country— calls  for  the  publica¬ 
tion  to  add  new  markets  in  this  order: 

January  10,  Houston;  January  17, 
Denver;  January  24,  Los  Angeles; 
February  9,  Miami;  February  23,  Detroit; 
March  9,  Chicago;  March  23,  Philadelphi- 
a;  and  April  II,  New  York  City. 

Washington  Post  Co.  announced 
(December  14)  that  it  is  delaying  for 
several  months  a  decision  on  launching  a 
tabloid  national  weekly  edition. 
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In  the  computer  world  “Basics”  means  a  language.  In  the  advertising 
world  “Basics”  means  a  generic  brand.  But  in  the  Real  World 
reading,  writing  and  arithmetic  are  the  “Basics”  —  the 
fundamentals.  And  notice  which  one  comes  first! 

Newspaper  in  Education  (NIE)  continues  to  do  the  essential  job  of 
propagating  the  printed  word .  .  .  making  the  reading  of  newspapers  a 
basic  element  in  daily  student  life.  To  recognize  NIE’s  achievements 
the  ANPA  Foundation  and  International  Reading  Association  are 
sponsoring  the  First  Annual  NIE  week,  beginning  February  21. 

The  special  February  19th  issue  of  Editor  &  Publisher  pays  tribute  to 
NIE  and  the  extremely  important  work  it’s  doing  nationwide. 

Your  advertising  support  in  this  special  issue  will  reaffirm  your 
commitment  to  NIE  and  to  the  printed  word.  This  special  E&P  issue 
will  be  circulated  at  the  NIE  convention  in  Washin^on  March  30- 
April  1,  as  well  as  reaching  our  regular  readers. 

Celebrate  NIE  week  and  show  all  se^ents  of  the  newspaper,  public 
relations,  journalism  and  education  industries  you  believe  in  the 
work  NIE  is  doing. 
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How  a  newspaper  meets 
the  changing  needs 
of  changing  readers 

By  Frank  Leeming,  publisher 
Kingsport  (Tenn.)  Times-News 

Second  to  making  a  profit,  which  isn’t  easy  in  these  trou¬ 
bled  times,  I  believe  a  publisher’s  most  important  function  is 
to  make  sure  his  paper  serves  its  readers.  That  isn’t  always 
easy  because  readers  have  needs  that  are  continually  chang¬ 
ing. 

Those  needs  were  spelled  out  three  years  ago  in  landmark 
research  by  Yankelovich,  Skelly  &  White.  Commonly  known 
as  the  Ruth  Clark  report,  its  formal  name  was  Changing 
Needs  for  Changing  Readers.  That  research  was  updated  this 
year.  I’m  firmly  committed  to  the  principles  and  findings  of 
the  Ruth  Clark  report.  I’d  like  to  tell  you  why,  and  how  our 
newspaper  used  the  findings  to  become  a  better  product. 

The  Times-News  is  representative  of  a  vast  majority  of 
American  newspapers — 85%  of  the  nation’s  1 ,730  daily  pap¬ 
ers  have  less  than  50,000  circulation.  Nearly  three  of  every 
five  U.S.  papers  have  fewer  than  50,000  circulation.  Nearly 
three  of  every  five  papers  have  fewer  than  25,000  subscribers. 
We  are  the  mainstream  of  American  journalism. 

It  is  our  type  of  paper,  not  the  New  York  Times,  Washing¬ 
ton  Post  and  Philadelphia  Inquirer,  that  day-in,  day-out  are 
what  American  journalism  is  all  about.  We  are  also  far  more 
sensitive  to  our  readers.  We  have  to  be  or  we  wouldn't  sur¬ 
vive^ 

I  believe  the  Times  and  Posts  and  Inquirers  can  be  edited  as 
they  are  regardless  of  what  their  readers  think  because  those 
newspapers  have  been  accorded  a  special  status  in  this  coun¬ 
try,  a  status  generally  immune  to  the  subtle  reader  demands 
we  face  every  day.  Yet  I  also  believe  they  are  going  to  have  to 
become  more  receptive  to  their  readers  or  they  will  indeed 
(Continued  on  page  10) 
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Murdoch’s  profits  decline 
to  $64.4  million  from  $97M 


Rupert  Murdoch's  News  Corporation 
Limited  made  a  $64.4  million  profit 
“before  interest  expense”  on  its  world¬ 
wide  holdings  for  the  fiscal  year  ending 
June  30,1982. 

Profits  before  interest  expense  on  re¬ 
venues  of  $1.25  billion  were  down  from 
the  $97.1  million  recorded  the  previous 
fiscal  year  on  revenues  of  $1.05  billion. 

Heavy  losses  at  the  New  York  Post  and 
The  Times  of  London  contributed  to  the 
decline  in  overall  corporate  profits  over 
the  previous  year. 

The  figures  were  contained  in  an  80- 
page  annual  report  distributed  at  the  cor¬ 
poration's  annual  meeting  held  Novem¬ 
ber  19  in  Adelaide,  Australia.  It  was  the 
second  year  in  a  row  that  such  a  detailed 
annual  report  was  put  out  by  the  Murdoch 
organization,  according  to  a  company 
official. 

“We  were  a  mystery  company  to  some 
people  and  we  thought  it  was  time  to  tell 
our  whole  story — to  show  everyone  how 
diversified  we  really  are,”  the  official 
said. 

Profits  before  interest  expense  for 
Murdoch's  United  States  holdings  were 
$3.6  million  on  revenues  of  $226  million. 

Murdoch's  U.S.  holdings  include  the 
New  York  Post,  San  Antonio  Express 
and  News,  New  York  Magazine,  Village 
Voice,  the  national  tabloid  The  Star,  a 
group  of  weekly  community  newspapers 
in  the  Houston  market,  a  film  production 
company  and  a  share  in  the  firm  that  runs 
New  York  State  Lotto. 

A  brokerage  house  report  estimates 
that  Murdoch's  publications  in  the  U.S. 
lost  $500,000  before  interest  expense  and 
$5.5  million  after  interest  expense  in  1982 
(E&P,  December  11). 

Murdoch's  worldwide  holdings  also 
include  newspapers  in  the  United  King¬ 
dom  and  Australia;  magazines  and  tv  sta¬ 
tions  in  Australia;  book  publishing  com¬ 
panies;  film  and  records  companies; 
offshore  oil  and  gas  exploration 
operations;  commercial  printing 
operations;  a  papermaking  and  newsprint 
warehousing  firm;  and  an  airlines  and 
hotel  operation. 

Regarding  his  U.S.  operations,  Mur¬ 
doch  said,  “Despite  generally  depressed 
economic  conditions,  advertisers  have 
begun  to  acknowledge  the  Post  as  a  sub¬ 
stantial  marketing  tool.  Advertising 
volume  grew  by  more  than  17%  and  reve¬ 
nue  by  an  encouraging  27%.  The  battle  is 
not  cheap  and  the  losses  of  the  Post 
exceeded  the  combined  profits  of  our 
magazines  and  our  San  Antonio  news¬ 
papers.  However,  the  growing  strength  of 
the  latter  publications  and  the  gathering 
momentum  of  the  Post  point  to  improved 


Murdoch’s  Boston 
takeover  delayed 

Rupert  Murdoch  must  officially  wait  a 
few  more  days  to  become  the  new  owner 
of  the  Boston  (Mass.)  Herald  American 
because  the  typographical  union  has 
delayed  its  vote  on  ratification  of  a  new 
contract. 

The  typographical  union  is  the  last  of 
the  newspaper's  unions  to  vote  on  a  new 
contract  negotiated  by  union  leadership 
and  Murdoch  officials. 

Murdoch  reached  tentative  agree¬ 
ments  on  manpower  cuts  with  negotiators 
of  the  unions  (E&P,  Dec.  11)  and 
each  union's  membership,  except  the 
typographers,  ratified  the  new  contracts. 
The  typographers  were  scheduled  to  vote 
on  December  12,  but  that  vote  was 
delayed  until  this  weekend  (December 
19). 


U.S.  profits  in  the  current  year.” 

Commenting  on  the  San  Antonio  news¬ 
papers,  News  Corporation  Limited's 
annual  report  presented  to  stockholders 
at  the  annual  meeting  on  November  19, 
states  that  a  two-year  project,  which 
expanded  press  capacity  by  more  than 
one-third  was  completed  in  May  at  a  cost 
of  $33  million. 

Nine  new  units  were  added  to  existing 
presses,  bringing  the  total  capacity  to 
three  lines  of  seven  units  each. 

In  its  first  full  year  of  operation  in  the 
U.S.,  Murdoch's  News  Group  Pro¬ 
ductions  undertook  several  projects 
including  a  tv  movie  under  contract  to 
CBS.  Entitled  “The  Negotiators,”  it  is 
projected  to  be  a  revenue  producing  ent¬ 
ity  in  the  coming  year. 

Also,  according  to  the  report,  “after  a 
prolonged  development  period.  New 
York  State  Lotto  became  quite  profit¬ 
able''  and  Murdoch's  50%  share  in 
Games  Management  Services,  which 
operates  the  game,  “produced  a  signifi¬ 
cant  profit  contribution  for  the  year.” 

Murdoch's  national  tabloid.  The  Star, 
held  its  cover  price  at  45^,  and,  according 
to  the  annual  report,  “with  no  tv  promo¬ 
tion,  it  achieved  record  revenues  and  pro¬ 
fits.  By  mid-summer  sales  were  averaging 
well  over  4  million  copies  per  week . ' '  A  tv 
promotion  was  started  right  at  the  end  of 
the  fiscal  year. 

Murdoch  also  promoted  in  California 
via  the  Star,  the  Wingo  game  which  he 
has  been  running  for  more  than  a  year  in 


the  New  York  Post. 

“Our  company  has  no  monopolies,” 
Murdoch  said.  “In  every  market  we  must 
compete  for  readers  and  advertisers  who 
can  be  lost  to  the  competition  at  any  time. 
We  must,  therefore,  meet  competitive 
challenges  when  they  occur  and  be  pre¬ 
pared  to  invest  when  necessary  to  build 
our  readership  and  market  position — the 
basis  for  future  profit.” 

News  Corporation  Limited  produces 
newspapers  and  magazines  with  a  total 
circulation  of  2.5  billion  copies  each  year 
and  uses  more  than  500,000  tons  of  news¬ 
print. 

Murdoch's  tv  stations  TEN- 10  and 
ATV-10  have  also  acquired  exclusive 
Australian  rights  to  televise  the  1984 
Olympic  Games  in  Los  Angeles. 

Circulation  for  Murdoch's  The  Times 
of  London  increased  during  the  fiscal 
year  from  288,905  to  306,142.  However, 
sizable  losses  in  the  operation  of  that 
newspaper  and  declines  in  ad  revenues 
throughout  the  United  Kingdom  as  a  re¬ 
sult  of  the  recession,  saw  profits  for  those 
operations  decline.  Although  revenues 
for  the  fiscal  year  were  up  to  $582  million 
from  $493  million,  profits  declined  from 
$56  million  to  $11  million. 

Profits  before  interest  expense  for 
Murdoch's  Australian  properties  reached 
$49  million,  up  from  $4.^  million  the  prev¬ 
ious  year.  Revenues  reached  $441  mil¬ 
lion,  up  from  $385  million. 

Ansett  Transport  Industries  Ltd., 
which  is  jointly  owned  by  News  Corpora¬ 
tion  Ltd.  and  Thomas  Nationwide  Trans¬ 
port  Ltd. ,  is  Murdoch's  major  investment 
outside  the  media.  Ansett  Airlines,  prin¬ 
cipal  holding  of  ATI,  is  one  of  Australia's 
two  domestic  airlines. 

Ansett  Transport  Industries  has  an  air 
freight  subsidiary,  a  furniture  moving 
subsidiary  and  a  hotel  and  resorts 
division.  This  division  is  currently 
involved  in  establishing  a  chain  of 
Denny's  Restaurants  in  Australia.  Ansett 
also  owns  50%  of  the  issued  capital  in 
Diners  Club  Credit  Card  Organization 
and  Biro-Bic  (Australia)  Ltd.  and  Biro- 
Bic  (New  Zealand)  Ltd.,  distributors  of 
Bic  products.  All  had  profits  which  were 
up  over  the  previous  year. 

Through  Ansett,  News  Corporation 
Ltd.  and  TNT  have  a  15%  share  in  Santos 
Ltd.,  a  major  exploration  venture  in  the 
Cooper  Basin  of  South  Australia  and 
Queensland. 

Fifty  oil  fields  have  now  been  dis¬ 
covered  in  that  area  and  of  the  100  million 
acres  covered  by  licenses  issued,  Santos 
has  an  interest  in  40  million  acres. 

News  Corporation  Ltd.  also  has  a  20% 
interest  in  a  consortium  led  by  Shell 
Australia  Ltd.,  which  is  undertaking  oil 
exploration  in  the  Gippsland  Basin  of 
Bass  Strait. 

The  Murdoch  family  reportedly  owns 
about  40%  of  News  Corporation  Ltd.  and 
Murdoch  is  the  largest  individual  share¬ 
holder  in  the  corporation. 
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McKinney’s  tiff  ANPA  and  Ad  Bureau  to  offer 
with  Gannett  Co.  ABC  advice  on  audit  changes 
stiii  unsettied 


The  former  owner  of  a  Sante  Fe,  N. 
Mex.  newspaper  must  decide  prior  to 
completion  of  a  legal  dispute  with  the  cur¬ 
rent  owner  whether  he  wants  to  void  the 
sale  to  them  and  own  the  newspaper 
again,  the  10th  District  Circuit  Court  of 
Appeals  ruled  December  9. 

The  court  ruled  it  couldn't  decide  a  bit¬ 
ter  battle  between  former  owner  Robert 
McKinney  and  the  company  which  pur¬ 
chased  the  Santa  Fe  New  Mexican,  the 
Gannett  Co.  Inc. 

In  a  2  to  1  decision,  the  panel  ruled  that 
the  judge’s  order,  which  gave  McKinney 
the  right  to  decide  whether  to  void  the 
contract  after  the  appeals  court  ruled, 
meant  the  case  wasn't  final  and  gave 
McKinney  an  unfair  advantage. 

The  fight  began  after  McKinney,  who 
owned  the  paper  since  1949,  sold  the  New 
Mexican  to  Gannett  in  1975.  As  part  of 
the  agreement  Gannett  agreed  to  give 
McKinney  a  $30,000  annual  salary,  an 
office,  a  car,  and  editorial  control  over 
the  newspaper  for  10  years. 

When  McKinney  felt  Gannett  en¬ 
croached  on  his  editorial  control  in  1977 
and  1978,  he  filed  the  suit. 

After  a  14-week  trial,  the  jury  in  June, 
1980  found  in  McKinney’s  favor  on  most 
issues,  including  breach  of  contract 
against  Gannett  and  fraud  against  the 
New  Mexican.  He  then  tried  to  persuade 
the  judge  to  order  the  contract  rescinded 
because  of  the  violations. 

After  detailed  accounting  of  the  papers 
finances,  the  judge  said  that  McKin¬ 
ney,  now  of  Virginia,  could  chose 
whether  he  wanted  the  contract  voided. 
He  gave  him  until  60  days  after  the  appeal 
was  decided  to  make  the  decision. 

Ingersoll  to  buy 
Orange  Coast  Pilot 

Times  Mirror  Co.  has  agreed  to  sell  the 
Orange  Coast  (Calif.)  Daily  Pilot  and 
three  weeklies  in  Irvine,  Mission  Viejo, 
and  Huntington  Beach,  to  a  corporation 
affiliated  with  Ingersoll  Publications  of 
Sharon,  Conn.  Terms  of  the  sale  were  not 
disclosed. 

It  was  repo’led  by  Los  Angeles  Times 
that  the  Daily  Pilot  is  “ailing”  and  that 
former  officials  of  the  paper  say  it  may 
lose  more  than  $1  million  this  year. 

Thomas  Haley  will  remain  as  publisher 
and  chief  executive  of  the  Pilot  and  its 
Mirror  weeklies.  He  was  quoted  as  saying 
the  sale,  which  may  be  completed  on 
December  31,  will  not  affect  the  com¬ 
pany’s  contract  to  begin  printing  of  West 
Coast  editions  of  USA  Today  at  its  2- 
year-old,  $7  million  plant  in  Costa  Mesa. 


The  American  Newspaper  Publishers 
Association  and  the  Newspaper 
Advertising  Bureau  are  exploring  ways  to 
work  more  closely  with  the  Audit  Bureau 
of  Circulations  over  proposed  changes  in 
newspaper  audit  reports. 

Jerry  Freidheim,  executive  director  of 
ANPA,  issued  a  statement  that  the 
ANPA  board  at  its  December  meeting 
authorized  chairman  William  C.  Marcil 
“to  work  with  officers  of  NAB  towards 
appointment  of  a  joint  committee”  to 
consult  with  ABC  officers  and  directors 
“about  ABC  activities  and  newspaper 
marketing  techniques.” 

John  B.  Lake,  publisher  of  the  St. 
Petersburg  Times  and  Evening 
Independent,  will  be  asked  by  Marcil  to 
head  ANPA’s  contingent  on  the  joint 
committee,  an  ANPA  committee  source 
told  E&P. 

Dr.  Leo  Bogart,  executive  vicepresi¬ 
dent  of  NAB  and  a  member  of  ANPA’s 
readership  and  marketing  committee, 
said  the  Ad  Bureau  will  select  its  memb¬ 
ers  of  the  joint  committee  at  the  January 
board  meeting. 

NAB’s  Uldis  Grava,  vicepresident  of 
marketing/planning,  already  serves  on 
ABC’s  task  force,  formed  six  months 
ago,  which  is  studying  ways  the  white 
audit  reports  can  be  made  into  a  better 
tool  for  selling  advertising. 

Grover  Friend,  publisher  of  the  Bucks 
County  Courier-Times  in  Levittown, 
Pennsylvania  and  head  of  the  ABC  task 
force,  told  E&P  some  of  the  things  his 
group  is  “looking  at”  include  reporting 
circulation  by  zip  codes  and  possibly  by 
census  tracts,  and  “perhaps  changing  the 
format”  of  the  audit  report  to  “make  it 
easier  for  advertisers  to  use  them.” 

Friend  is  also  a  newspaper  director  on 
ABC’s  board  and  a  member  of  ANPA’s 
readership  and  marketing  committee. 

The  “integration”  of  readership  data 
with  circulation  figures  is  a  key  area  being 
studied  by  the  task  force,  said  NAB’s 
Grava.  Another  is  whether  or  not  ABC 
should  begin  to  measure  other  media  such 
as  cable  tv  or  total  market  “unpaid”  pub¬ 
lications  distributed  by  newspapers.  The 
group’s  work  is  expected  to  go  on  for 
another  year  at  least. 

The  International  Newspaper 
Advertising  and  Marketing  Executives 
Association  and  the  International  Circula¬ 
tion  Managers  Association  also  have  rep¬ 
resentatives  on  the  task  force. 

“At  one  time,  the  ABC  audit  reports 
were  a  very  effective  tool  for  selling 
advertising,”  Friend  said.  He  remarked 
the  INAME  has  told  ABC  that  the  audit 
reports  are  “not  used  as  much”  in  the 
selling  of  advertising  as  they  were  before. 

Friend  said  the  task  force’s  “sugges¬ 
tion”  about  zip  code  reporting  has 


already  been  accepted  by  ABC’s  news¬ 
paper  committee. 

He  said  the  newspaper  committee’s 
“intention  is  to  make  zip  code  reporting 
mandatory  within  a  couple  of  years”  and 
that  the  committee  wants  “to  get  publish¬ 
ers  thinking  along  the  lines  they  will  have 
to  report  by  zip  codes.” 

Friend  said  ABC  received  a  “formal 
request  from  ANPA”  that  the  bureau 
“solicit  more  suggestions  from  publish¬ 
ers  and  NAB”  over  the  kinds  of  changes 
needing  to  be  made. 

“We’re  very  interested  in  a  close  work¬ 
ing  relationship  with  ANPA  and  NAB,” 
Friend  said. 

The  ANPA  “pretty  much  is  neutral” 
on  proposed  changes  in  ABC  audit  re¬ 
ports,  Friend  said,  “until  our  industry 
can  confirm  a  consensus  and  the 
difficulty  is  getting  a  consensus.” 

He  said  it  “would  not  be  appropriate 
for  ANPA  to  suggest  one  position  over 
another.  Controversial  areas  they  leave 
up  to  the  ABC  directors  to  decide  what’s 
best.” 

Friend  noted  that  the  “highly  emotion¬ 
al”  bulk  sales  issue,  which  has  “split  the 
industry  down  the  middle”  was  separate 
from  the  task  force’s  work. 

NAB’s  Bogart  noted  that  it  is  “not 
unique”  for  advertisers  to  be  asking 
for  more  marketing  information  from 
ABC. 

“Advertisers  want  all  the  data  anyone 
is  willing  to  give  them  for  nothing,” 
Bogeut  said.  “They’ll  always  ask  that  of 
every  medium.” 

Bogart  said  that  although  it  may  prove 
feasible  for  ABC  to  include  more  market¬ 
ing  data  in  its  audit  reports,  the  bureau 
should  “not  get  into  the  business  of 
generating  original  data.  There’s  no  lack 
of  detailed  census  information  available 
to  advertisers  right  now.” 

He  noted  as  well  that  newspapers  are 
already  providing  information  on  a 
“county,  SMSA,  and  ADI  basis.” 

Bogart  said  the  information  provided 
by  newspapers  can  “be  related”  to  other 
audience  and  market  information  pro¬ 
vided  through  NAB’s  Computer  Analysis 
of  Newspaper  Data  Online  system. 

Bogart  contended  that  including 
marketing  information  in  ABC  audit  re¬ 
ports  when  it  “has  long  been  available” 
through  CANDO  would  be  redundant. 


Named  editor 

Bernard  Judge,  42,  city  editor,  Chicago 
Tribune,  was  named  editor  of  Chicago’s 
City  News  Bureau,  effective  January  1. 
He  succeeds  James  Peneff,  71,  general 
manager,  who  will  retire  in  April. 
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Meeting  changing  needs  of  readers 


(Continued  from  page  7) 

become  the  dinosaurs  of  our  industry  many  think  they  already 
are.  The  traditional  attitude  of  we-will-determine-what-our- 
readers-need  can  sink  any  newspaper,  and  has. 

Which  leads  to  the  first  fundamental  problem  readers  see  in 
American  newspapers.  Ruth  Clark  reported:  “There  is 
indeed  a  serious  gap  between  editors  and  readers,  and  it  is 
much  more  than  a  simple  difference  of  opinion  between  what 
editors  think  is  new  and  interesting  and  what  people  want  in 
their  newspapers.  It  is  a  failure  of  communications  and  there¬ 
fore  of  basic  understanding.”  Some  newspapers  can  permit 
that  gap  to  exist. 

The  Clark  report  identifies  what  our  constituency  thinks 
about  us  and  tells  us  what  we  need  to  do  to  meet  changing 
needs.  Everything  in  it  can  be  implemented  if  we  are  willing  to 
set  aside  traditional  biases  and  beliefs  and  face  reality. 

I'm  one  of  many  publishers  who’s  tried  to  do  that.  I  am,  first 
and  foremost,  charged  with  making  sure  my  newspaper  re¬ 
mains  a  financial  success.  1  also  am  responsible  for  the  long¬ 
term  success  of  my  newspaper,  and  it  is  in  this  area  I  believe 
we  as  publishers  and  editors  most  often  fail — and  can  achieve 
our  greatest  successes. 

Let  me  set  the  stage  by  telling  you  something  about  the 
market  we  operate  in  so  you  can  get  a  feel  for  what  we’re 
doing.  Kingsport  is  in  the  upper  east  comer  of  Tennessee, 
closer  to  Toronto,  Canada,  than  Memphis  at  the  other  end  of 
the  state.  We’re  part  of  the  nation’s  91st  largest  market  with 
some  450,000  population  and  157,000  households.  Yet  the 
market  is  fragmented  by  what  is  known  as  the  Tri-Cities  and 
other  communities.  Residents  of  our  market  are  served  by  15 
daily  and  weekly  newspapers.  The  Times-News’  circulation  is 
46,000-plus.  Neighboring  Bristol  is  about  40,000,  Johnson 
City  is  28,000,  Greenville  14,000  and  Elizabethton  is  about 
12,000. 

Our  region  is  particularly  beautiful.  We’re  at  the  head  of  the 
great  Tennessee  Valley.  The  Clinch  Mountains  are  to  the 
north,  the  Blue  Ridge  Mountains  are  to  the  east  and  the  Great 
Smoky  Mountains  are  to  the  south.  We’re  90  miles  east  of 
Knoxville  and  90  miles  north  of  Asheville.  We  think  our  little 
comer  of  the  country  is  one  of  the  most  beautiful  in  the  nation. 
While  it  is  generally  unknown  to  most  of  the  country,  it  is  one 
of  the  fastest-growing  areas  anywhere. 

In  1979  we  developed  a  long-term  marketing  strategy  for 
our  paper.  We  felt  one  newspaper  would  in  time  be  serving  the 
entire  marketplace.  We  set  about  making  it  the  Times-News. 
Two  years  ago  this  month  we  became  an  all-day  paper.  We 
publish  four  editions  each  day,  with  press  turns  at  2  a.m.  for 
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two  counties  in  Southwest  Virginia  ...  at  3  a.m.  for  two 
counties  to  our  south  in  Tennessee  .  .  .at  4  a.m.  for  the  three 
counties  closest  to  home  and  for  all  of  our  street  and  single 
copy  sales  .  .  .  and  at  1 1  a.m.  for  home-delivery  in  the  same 
three  counties.  The  press  times  guarantee  each  paper  will 
have  the  final  West  Coast  sports  scores,  which  is  an 
important  competitive  edge  in  our  market.  Each  edition  is 
edited  and  replated  for  its  own  market.  The  first  two  editions 
carry  just  Times-News  on  the  flag  for  marketing  reasons; 
we’re  taking  them  into  competitive  areas  where  the  name  of 
our  home  city  might  lessen  our  image  as  the  regional  news¬ 
paper. 

To  accomplish  our  goals,  we  had  to  revamp  our  operation. 
We  began  with  regional  news  coverage.  We  intensified  our 
advertising  and  circulation  efforts  in  a  wider  area.  But  it  all 
had  to  start  in  the  newsroom  because  we  belive  advertising 
and  circulation  leadership  follow  editorial  excellence. 

Which  brings  up  my  first  piece  of  advice:  Get  involved  in 
the  news  content  of  your  paper.  If  the  publisher  is  not  deeply 
committed  to  editorial  excellence,  to  narrowing  the  editor- 
reader  gap,  to  meeting  the  changing  needs  of  changing  read¬ 
ers,  your  paper  cannot  achieve  its  full  potential. 

We  began  with  our  news  staff.  We  started  a  program  to 
increase  salaries  over  a  two-year  period;  they  were  so  low  we 
couldn’t  do  it  all  at  once.  We  initiated  full-blown  training 
programs.  We  sent  editors  and  writers  off  to  seminars.  We 
began  to  travel  more.  We  hired  better  persons.  After  three 
years,  only  one  editor  remains,  and  virtually  the  entire  report¬ 
ing  staff  has  been  replaced.  It  was  a  tough  time,  but  it  had  to  be 
done. 

Our  staff  was  told  about  our  goals  for  becoming  a  regional 
paper.  We  committed  ourselves  to  making  the  paper  so  good 
our  reporters  would  not  feel  compelled  to  move  on  to  be 
challenged  professionally. 

Inside  the  paper,  we  took  the  Clark  report’s  advice  and 
attempted  to  personalize  the  product.  Seven  staff  writers 
were  given  regular,  anchored  columns.  We  encouraged  them 
to  write  about  themselves,  the  community  and  the  paper.  Last 
spring  we  realized  we  were  top-heavy  with  male  columnists. 
There  were  no  gals  on  our  st^  ready  or  willing  to  become 
columnists,  so  we  wrote  an  article  asking  whether  there  were 
any  mature  ladies  who’d  lived  in  the  area  a  long  time  who 
might  want  to  be  a  columnist.  We  asked  those  interested  to 
send  three  samples  of  their  work.  We  were  overwhelmed  by 
(Continued  on  page  14) 
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Newspaper  history  game 
grabs  readers’  interest 


What  would  you  call  a  contest  for  a  Telegram’s  77-year  history, 
lewspaper  with  240,000  average  circula-  To  announce  the  Time  Trivia  winners, 
ion  that  received  over  1 3 1 ,000  entries?  and  convinced  of  a  strong  interest  in  local 

“Unbelievable,”  said  publisher  Phillip  history  and  nostalgia,  the  Star-Telegram 
^eek  of  the  Fort  Worth  Star-Telegram,  produced  in  December  a  56-page  special 
vhose  Time  Trivia  contest  was  deluged  section  titled  “The  Rest  is  History.” 
vith  responses.  “It’s  especially  The  advertising  department  prt^uced 
ncredible  when  you  consider  that  en-  an  attractive  sales  presentation  and  found 
rants  had  to  fill  out  answers  to  75  ques-  advertisers — many  of  whom  played 
lions.”  important  roles  in  the  area’s  history — 

The  historical  quiz  was  finale  to  the  enthusiastic  and  supportive. 
Star-Telegram’s  current  promotional  The  editorial  department  assigned  the 
theme,  “Spend  Some  Time  With  the  Star-  project  to  assistant  managing  editor 
felegram.’’  The  campaign  is  designed  to  Robert  Ferguson,  who  together  with  staf- 
underscore  the  newspaper’s  involvement  fer  Carol  Zuber,  planned  the  news  con- 
with  its  community  for  over  three  quart-  test  from  stories  and  photos  taken  from 
ers  of  a  century.  the  Star-Telegram  files  from  1849  to  the 

Market  surveys,  prepared  for  the  Star-  present. 

Telegram’s  Readership  Committee  The  layout  depicted  the  Star-Telegram 
chaired  by  Meek,  had  shown  that  readers  style  and  format  of  more  than  30  years 
wanted  more  local  news.  Three  members  ago  and  the  stories  were  reprinted  as  they 
of  the  committee — promotion  director  originally  appeared,  identified  by  the  year 
Melinda  Mason,  research  director  Hugh  of  publication. 

Downey,  and  Greg  Regian  of  the  paper’s  The  special  section  was  delivered  with 
advertising  agency  McStay/Regian  the  morning  and  evening  edition. 
Associates — developed  the  concept  of  a  “It  was  the  perfect  example  of  how 
historical  contest.  departments  should  work  together,”  said 

Utilizing  a  six- week  combination  of 
newspaper  and  radio  ads,  the  contest  re¬ 
quired  entrants  to  answer  75  questions 
about  local  historical  events.  Prizes  were 
offered  representing  every  decade  of  the 
Star-Telegram’s  existence,  including  a 
1953  Chrysler  Windsor  Deluxe,  antique 
radio,  trip  to  Niagara  Falls,  and  a  per¬ 
sonal  computer. 

Every  morning,  evening  and  weekend 
Star-Telegram  contained  at  least  two 
answers  to  Time  Trivia  questions.  Each 
answer  appeared  at  least  three  times  dur¬ 
ing  the  six  week  course  of  the  contest. 

Some  participants  refused  to  wait  for 
answers.  Libraries  all  over  the  area  were 
flooded  with  calls  and  answer-seekers.  “I 
don’t  know  when  I've  seen  anything 
that’s  raised  such  obvious  interest,”  said 
Paul  Campbell,  who  heads  the  Fort 
Worth  Public  Library’s  Genealogy  & 

Local  History  section.  Campbell  and  his 
staff  spent  many  hours  helping  people 
compile  answers,  but  reported  “they’re 
having  a  lot  of  fun  doing  it.” 

During  the  final  weeks  of  the  campaign, 
the  promotion  department  phone  rang 
“at  least  every  three  minutes,”  said 
Mason. 

And  entries,  which  early  predictions 
had  at  around  2,000  tops,  amazed  every¬ 
one  involved.  Over  131,000  poured  in, 
some  by  registered  and  express  delivery, 
from  as  far  away  as  New  York,  New 
Jersey,  Montana  and  Utah. 

It  has  proven  the  most  successful  pro¬ 
motional  campaign  in  the  Star- 


PUBLISHER  Phillip  AAeek  can't  believe 
the  more  than  131 ,000  entries  his  news¬ 
paper  received  in  its  "Time  Tr’ivia"  cont- 


SORTING  ENTRIES— Forth  Worth 
Star-Telegram  promotion  department 
employed  65  handicapped  workers  to 
help  open  and  sort  entries — o  task  that 
took  over  three  days. 


NEWS  STAFFER  Carol  Zuber  spent  weeks  going  through  Forth  Worth 
Star-Telegram  archives  to  compile  stories  and  photos  for  the  56-page  "Rest  is 
History"  speciol  section. 
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Smear  ad  campaigns: 
How  effective  are  they? 


By  Dr.  James  G.  Stovall 

Associate  Professor  of  Journalism 
University  of  Alabama 

As  political  analysts  sift  through  the 
results  of  this  year’s  elections,  they 
should  not  ignore  the  role  negative 
advertising  played  in  many  campaigns.  In 
fact,  along  with  Reaganomics,  negative 
political  advertising — the  kind  in  which  a 
candidate  is  heavily  criticized  for  his 
positions  or  supposed  positions  without 
reference  being  made  to  his  opponent — 
met  with  resounding  defeat  when  this 
year’s  votes  were  counted. 

Consider  the  following  examples: 

In  Tennessee,  the  Republican  candi¬ 
date  for  U.S.  Senate,  Robin  Beard,  amas¬ 
sed  a  mighty  war  chest,  much  of  which  he 
spent  on  early  advertising  directed 
against  his  opponent.  Democrat 
incumbent  Jim  Sasser.  The  ads  them¬ 
selves,  however,  were  often  clumsy, 
ludicrous,  insulting  and  inaccurate.  In 
one,  a  cigar-smoking  actor  made  up  to 
look  like  Fidel  Castro  thanked  his  friend  ' 
“Senor  Sasser”,  implying  that  Sasser  ' 
had  voted  for  a  foreign  aid  package  that 
benefitted  Cuba.  Public  opinion  polling 
showed  that  after  these  ads  began. 
Beard’s  support  dropped  precipitously.  ; 
Sasser  wound  up  winning  the  election 
with  more  than  60%  of  the  vote. 

•  The  National  Conservative  Political 
Action  Committee  (NCPAC)  is  being 
attributed  with  unintentionally  igniting 
the  campaign  of  one  of  its  opponents, 
Maryland’s  Democratic  incumbent  in  the 
Senate,  Paul  Sarbanes.  The  ads  which 
NCPAC  ran  against  the  Senator  made 
Sarbanes’  workers  so  angry  that  there 
was  a  noticeable  boost  to  his  campaign 
after  the  ads  were  produced.  The  ads 
became  such  an  issue  that  Sarbanes’ 
opponent.  Republican  Lawrence  Hogan, 
had  to  denounce  them,  but  to  no  avail. 
Sarbanes  easily  won  reelection. 

•  U.S.  Sen.  Harrison  Schmidt  of  New 
Mexico,  a  former  astronaut,  made  the 
mistake  of  approving  two  advertisements 
directed  at  his  opponent.  State  Attorney 
General  Jeff  Bingaman.  One  ad 
denounced  Bingaman’s  handling  of  the 
inquiry  into  the  1980  New  Mexico  state 
pnson  not.  I'he  other  said  Bingaman  had 
requested  a  pardon  for  a  man  who  was  on 
the  FBI’s  most  wanted  list.  Both  were 
based  on  inaccurate  information,  and  the 
prison  riot  ad  was  publicly  denounced  by 
Santa  Fe  archbishop  Robert  Sanchez. 
Bingaman  won  with  54%  of  the  vote. 

•  In  California,  the  durable  Gov.  Jerry 
Brown  ran  a  particularly  heavy-handed 
television  ad  criticizing  his  opponent,  San 
Diego  Mayor  Peter  Wilson,  for  not  favor- 
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ing  the  nuclear  freeze  movement.  The  ad 
began  with  a  small  boy  saying  he  wanted 
to  “go  on  living’  ’ ;  a  mushroom  cloud  then 
appeared  and  an  announcer  said,  "Peter 
Wilson  opposes  the  nuclear-arms  freeze. 
Jerry  Brown  supports  it.  Vote  for  your 
life.  Elect  Jerry  Brown  to  the  U.S.  Sen¬ 
ate.”  The  voters  chose  not  to  do  that, 
electing  Wilson  w  ith  51%  of  the  vote  and 
giving  Brown  only  45%. 

•  A  House  of  Representatives  race  in 
Massachusetts  pitted  two  incumbents.. 
Republican  Margaret  Heckler  and  Demo¬ 
crat  Barney  Frank,  against  each  other. 
Frank  criticized  Heckler  for  supporting 
Reagan’s  programs  at  the  expense  of  his 
district,  but  Heckler  ran  a  couple  of 
television  spots  claiming  that  as  state 
representative,  Frank  had  supported 
abortion  and  prostitution.  Voters  didn’t 
believe  these  inaccuracies  and  Frank 
won. 

The  list  of  examples  could  go  on  and 
on,  especially  if  some  of  the  local  races 
that  took  place  throughout  the  country 
were  considered. 

This  is  not  to  say  that  negative  political 
advertising  yielded  totally  negative  re¬ 
sults  for  its  producers  in  1982.  There  were 
some  victories.  One  was  in  Utah,  where 
incumbent  Republican  Sen.  Orrin  Hatch 
defeated  Salt  Lake  City  Mayor  Ted  Wil¬ 
son,  who  had  been  the  target  of  a  negative 
media  campaign  sponsored  by  the  Virgi¬ 
nia-based  Pro-Life  Political  Action  Com¬ 
mittee.  Even  in  this  case,  however,  there 
was  some  evidence  that  voters  were  not 
responding  to  this  tactic.  Indeed,  Hatch 
was  forced  to  ask  the  pro-lifers  to  stop 
their  advertising. 


But  victories  for  candidates  using 
“smear  tactics”  were  the  exception  to 
the  rule  in  1982.  What  accounts  for  the 
paradoxical  effects  of  negative  political 
advertising  in  this  year’s  campaigns? 

First,  we  should  point  out  that  advertis¬ 
ing  is  only  one  part  of  any  campaign  strat¬ 
egy  and  is  only  one  of  many  factors  which 
can  determine  the  outcome  of  that  cam¬ 
paign.  In  1982,  for  example,  the  major 
substantive  political  issue  was  the  eco¬ 
nomy,  and  many  citizens  decided  their 
votes  based  on  that  one  issue  alone.  In 
addition,  candidates’  personalities,  local 
issues,  voter  turnout  and  many  other  fac¬ 
tors  figure  into  election  results.  Some¬ 
times  a  candidate’s  advertising  campaign 
can  make  a  difference,  and  sometimes  it 
can’t.  In  none  of  the  examples  cited 
above  was  a  negative  ad  campaign  the 
only  reason  for  a  win  or  loss. 

One  possible  reason  for  negative 
advertising  campaigns  either  failing  or 
“backfiring”  is  that  they  can  now  be 
countered  effectively.  Campaign  strate¬ 
gists  today  include  a  “second  generation” 
of  media  experts  and  consultants  whose 
sophistication  exceeds  that  of  earlier 
times  when  the  techniques  for  countering 
negative  ads  were  unheard  of.  Today, 
many  campaigns  are  planned  with  coun¬ 
ter-campaigns  in  mind  in  case  an 
opponent  launches  a  negative  campaign. 
The  negative  ad  campaign  has  simply  lost 
the  element  of  surprise  it  once  had. 

A  second  reason  negative  advertising 
campaigns  may  have  been  less  effective 
is  their  timing.  When  the  technique  of 
hard-hittng  negative  ads  was  first  being 
developed,  campaigners  usually  held  off 
running  the  ads  until  the  race  was  almost 
over.  That  way,  charges  made  in  such  ads 
could  not  easily  be  answered .  This  year  in 
several  campaigns,  such  as  the  Beard 
campaign  in  Tennessee,  negative  ads 
were  used  well  in  advance  of  the  voting. 
Not  only  does  this  give  the  targets  of  such 
advertisements  time  to  counter  effective¬ 
ly,  but  it  also  provides  time  for  a  backlash 
to  develop.  For  instance,  negative  ads 
which  are  run  too  early  often  set  a  sour 
tone  for  the  campaign  which  voters  may 
eventually  resent.  The  perpetrators  of 
such  ads  often  find  it  difficult  to  over¬ 
come  the  burden  they  create  for  them¬ 
selves  by  such  advertisements. 

Yet  another  problem  with  negative 
advertising  is  its  source,  which  often  isn’t 
a  local  candidate  but  rather  some  outside 
group  which  has  an  interest  in  the  elec¬ 
tion.  Many  of  today’s  political  action 
committees  are  based  in  Washington,  but 
they  target  candidates  they  would  like  to 
see  defeated  nationwide.  Rarely  do  these 
groups  generate  their  capital,  personnel 
or  advertisements  within  the  state  or  dis¬ 
trict  where  the  ads  appear,  and  voters  do 
not  take  kindly  to  “outsiders”  and  “out¬ 
side  money”  intervening  in  a  local  elec¬ 
tion.  There  is  a  traditional  mistrust  of 
such  people  and  tactics  when  they 
( Continued  on  page  13) 
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Study  reveals  desire 

for  more  sports  news  -  By  Doug  Borgstedt 


Despite  the  large  number  of 
hours  already  devoted  to 
sports  on  television,  the  gener¬ 
al  public  wants  more,  accord¬ 
ing  to  a  study  by  Benton  & 
Bowles,  the  ad  agency. 

In  1981,  there  were  over 
1,300  hours  of  national  net¬ 
work  sports  coverage,  yet  of 
the  1,714  responses  (1080  men 
and  634  women),  39%  of  the 
men  and  37%  of  the  women 
want  more  Olympic  coverage; 
25%  of  the  men  want  more  col¬ 
lege  football  coverage  and  24% 
of  the  men  and  16%  of  the 
women  want  more  NFL  foot¬ 
ball  coverage;  21%  of  the  men 
and  29%  of  the  women  want 
more  gymnastics  coverage; 
and  2 1  %  of  the  men  and  1 5%  of 
the  women  want  more  major 
league  baseball  coverage. 

The  study  indicated  15%  of 
the  women  want  more  horse 
racing  coverage. 

“People  want  still  more 
football  and  baseball,  despite 
the  huge  amount  on  now,”  the 
study  states.  “There’s  a  strong 
pent-up  demand  for  more 
Olympics,  especially  after  the 
limited  1980  Moscow  cover¬ 
age.  People  are  hungry  for  the 
Olympics.” 

The  study  adds  that  “gym¬ 
nastics  clearly  presents  a  sub- 
stantial  opportunity  for 
increased  promotion  and 
coverage.” 


Pay-cable  tv  could  help 
meet  the  demand  for  more 
sports  coverage,  the  study 
states. 

Boxing  is  almost  exclusively 
male-oriented,  the  study 
shows,  and  college  basketball 
has  surpassed  pro  basketball 
in  interest  among  men. 

As  far  as  athletes  as  product 
endorsers.  Jack  Nicklaus  is 
rated  the  strongest  celebrity 
endorser.  He  is  closely  fol¬ 
lowed  by  Chris  Evert  Lloyd 
and  Sugar  Ray  Leonard.  Also 
“very  likeable’’  and 
“believable,”  but  somewhat 
less  known  are  Terry  Brad¬ 
shaw,  Tracy  Austin  and  Tom 
Watson. 

Very  well-known  athletes 
having  poor  endorser  profiles, 
according  to  the  B&B  study, 
include:  Jphn  McEnroe  (the 
least  liked  ahtlete  in  the  sur¬ 
vey);  Larry  Holmes  (found 
likeable  or  believable  by  very 
few);  Reggie  Jackson  (best 
known,  yet  only  average  in 
believability  and  low  on 
likeability);  and  Bjorn  Borg 
and  Jimmy  Connors  (well- 
known,  but  not  well-liked.) 

The  study  shows  that  tennis, 
ice  hockey  and  golf  attract  a 
“more  affluent”  audience  in 
the  over  $30,000  a  year  income 
category. 

Car  racing,  bowling  and 
boxing  attract  a  lower  income 
audience,  the  study  shows. 


Smear  ads 

(Continued  from  page  12) 


become  known,  and  many  candidates  have  been  embarassed 
by  the  activities  of  such  “friends.” 

Finally,  a  critical  blow  to  negative  ads  this  year  may  have 
been  the  amount  of  news  coverage  given  to  them — coverage 
which  often  made  the  ads  themselves  an  issue  in  the  election. 
In  the  political  races  of  the  1960s  and  early  1970s,  journalists 
generally  thought  the  advertising  of  a  candidate  an  unworthy 
news  subject.  In  recent  years,  however,  many  journalists 
have  concentrated  more  on  covering  the  campaign  itself  and 
less  on  covering  the  political  issues  being  debated. 

Consequently,  the  advertising  a  candidate  uses  is  likely  to 
come  under  close  scrutiny.  When  that  happens,  the  ads  which 
seem  to  portray  an  opponent  negatively  are  often  placed  in  the 
spotlight.  The  producers  of  such  ads  may  then  come  under 
fire  for  the  unfairness  or  inaccuracy  of  the  advertising.  This 
increased  attention  dilutes  the  effectiveness  of  the  advertising 
and  allows  voters  to  consider  the  motives  and  character  of  the 
advertiser  as  well  as  the  ad’s  message  in  making  their  voting 
decisions.  In  other  words,  the  strategy  backfires. 
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the  response  and  finally  selected  three 
gals  who  have  become  superstars  in  our 
market. 

We  revamped  our  editorial  page  and 
added  an  op-ed  page,  which  we  call  our 
Commentary  page.  To  open  the  paper  up 
more  to  the  community,  we  created  an  As 
I  See  It  column  and  invited  40  persons 
from  throughout  our  region  to  write  once 
a  month.  For  the  first  year,  it  was  difficult 
filling  the  column,  but  gradually  it  has 
become  more  popular.  Today  we’re 
about  two  weeks  ahead  with  sub¬ 
missions. 

Letters  to  the  editor  are  important  in 
bridging  the  reader-paper  gap.  Our  read¬ 
ership  survey  showed  they  ranked  third 
behind  local  and  national  news.  Prior  to 
election  earlier  this  month,  we  had  to 
clear  off  our  entire  Commentary'  Page  for 
four  consecutive  days  to  squeeze  in  the 
huge  volume  of  letters.  To  me,  that  was 
what  journalism  was  all  about — serving 
as  a  forum  for  ideas  in  a  free  democracy. 
We  promote  our  letters.  Last  January,  we 
held  our  first  Star-Letter  banquet  for 
letter-writers  who  in  the  prior  year  sent  in 
unusually  good  letters.  We  made  the  ban¬ 
quet  a  first-class  affair,  brought  in  a  mem¬ 
ber  of  the  U.S.  House  who  will  be  running 
for  the  Senate  this  year  and  let  him  speak 
and  be  questioned  by  the  audience.  It  was 
a  very  thought-provoking  evening  and  we 
covered  it  as  a  major  news  event. 

Another  way  to  personalize  the  paper 
was  a  series  of  house  ads  anchored  on  the 
Commentary  Page  that  featured  each 
employee  of  the  paper.  The  series  ran  for 
more  than  four  months,  but  it  let  our  read¬ 
ers  know  who  we  were  and  what  we  do. 
The  series  had  a  positive  effect  in  the 
marketplace,  as  well  as  among  our  em¬ 
ployees. 

The  Clark  report  told  us  we  must  help 
readers  cope  with  the  information 
explosion.  To  do  this,  we  designed  a 
Briefs  column  in  every  section  of  the 
paper.  Each  has  15  to  25  one-graf  items. 
We  have  one  for  local  news,  national  and 
international  news,  business  news,  in  our 
Homes  section,  in  our  sports  section. 
Arts  &  Leisure  section,  in  our  religion 
section,  and  so  on. 

The  Clark  Report  found  readers  want 
the  paper  organized.  Each  of  you  knows 
the  greatest  strength  any  consumer  prod¬ 
uct  can  have  is  consistency,  so  it  builds 
buyer  habit.  Newspapers  are  no  differ¬ 
ent,  as  the  Clark  research  found.  We 
addressed  this  by  anchoring  every  feature 
in  the  paper  so  it’s  in  the  same  place  every 
day.  We  even  anchor  the  order  in  which 
our  sports  agate  and  obits  appear  to  make 
the  product  more  comfortable  in  the 
hands  of  our  readers. 

Our  A  section  is  our  local  section 
because  readers  say  local  news  is  the 
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most  important  thing  they  want  in  their 
paper.  Page  2-A  has  local  briefs  and  3-A  is 
our  Metro  page.  Everything  in  the  A  sec¬ 
tion  is  local  except  the  last  two  inside 
pages,  which  are  always  edit  and  op-ed. 

Our  B  section  is  always  NationAVorld. 
A  standing  Column  One  in  the  left-hand 
column  is  always  a  current  analysis. 

We’ve  gone  so  far  in  packaging  our 
product  we  even  rearranged  placement  of 
our  comics.  We  read  once  it  helps  readers 
to  have  all  the  serialized  comic  strips 
together,  and  all  the  stand-alones  by 
themselves.  So  we  did  it.  It’s  a  little  thing, 
but  if  it  helps  the  readers  we  should  do  it. 

Our  surveys  show  local  news  as  the 
number-one  item  among  our  readers.  It 
was  followed  by: 

2.  National/intemational  news 

3.  Letters  to  the  Editor 

4.  Color  photo  on  page  one 

5.  Editorials 

6.  Sports 

7.  The  weather  package 

8.  Obituaries 

A  key  ingredient  in  local  coverage  is 
the  news  of  record.  The  follow-up  Clark 
survey  released  earlier  this  year  re¬ 
emphasized  that,  saying  newspapers 
today  are  perceived  differently,  more  as 
sources  of  information  than  entertain¬ 
ment.  Three  years  ago,  when  we  adopted 
the  regional-newspaper  concept  we  rec¬ 
ognized  we  could  not  do  a  story  on  every 
burglary  and  auto  accident  in  a  440- 
square-mile  area.  So  we  created  the  FYI* 
page,  which  today  may  be  the  most- 
popular  page  in  the  paper.  It  is  anchored 
on  page  4-A  every  day  and  features  a 
daily  chart  on  the  state  and  regional  eco¬ 
nomy,  and  includes  every  bit  of  record 
data  we  can  get  our  hands  on,  including 
crime  reports,  fire  calls,  births,  mar¬ 
riages,  divorces,  accidents,  real  estate 
transfers,  building  permits,  lunch  menus, 
court  action.  This  is  a  zone  page  replated 
between  editions  so  it  applies  only  to  the 
areas  where  the  paper  is  going,  which 
saves  newshole.  The  FYI*  page  required 
a  commitment  of  money;  we  hired  part- 
time  correspondents  in  eight  surrounding 
counties  to  gather  material,  but  it’s  worth 
it  because  it’s  freed  our  bureau  and  staff 
reporters  to  focus  on  the  larger  stories. 

A  few  bits  of  advice  if  you  go  this  route: 
Be  consistent.  Print  everything  or  noth¬ 
ing.  Don’t  make  exceptions;  they’ll  kill 
you.  We’ve  received  more  calls  from  per¬ 
sons  who  want  their  names  left  out  after 
they  were  arrested  for  shoplifting,  than 
any  other  subject.  But  if  you  say  sorry, 
you  print  ’em  all,  it  is  a  solid  defense. 
Same  with  real-estate  transfers — never 
get  caught  printing  them  from  one  area 
and  not  another,  or  leaving  one  out 
because  a  pal  doesn’t  want  the  price  of  his 
home  in  the  paper. 

Both  regular  and  occasional  readers 
agree  reading  newspapers  is  hard  work. 
We’ve  all  heard  the  criticisms — lousy 
color,  type  too  small,  too  many  jumps. 


stories  too  long,  etc.  etc.  Here’s  how  we 
dealt  with  those  complaints: 

We  started  by  going  to  our  strength — 
high-quality  reproduction.  We  do  it  very 
well,  and  very  fast.  A  policy  decision  was 
made  to  use  color  above  the  fold  on  page 
one  every  day,  and  to  use  color  on  every 
section  front  as  often  as  possible.  The 
Clark  report  says  produce  good  color,  or 
don’t  use  it  because  readers  compare  our 
work  with  color  television;  that’s  true. 

We  use  a  skyline  across  the  top  of  page 
one  every  day.  1  did  a  lot  of  research  on 
skylines  and  page-1  design  when  I  was  in 
Philadelphia  because  more  than  50%  of 
the  Inquirer’s  circulation  came  from  sing¬ 
le-copy  sales,  and  90%  of  the  Daily 
News,  its  sister  afternoon  tabloid.  Sky¬ 
lines  do  sell  papers,  although  new 
research  shows  70%  of  all  single-copy 
sales  are  habit  purchases.  But  the  other 
30%  means  impulse  purchases,  and  sky¬ 
lines  can  work.  They  must  be  big  enough 
to  be  read  across  the  room.  I  think  the 
only  reason  for  a  skyline  is  to  sell  papers. 
We  also  found  strip  stories  across  the  top 
of  1-A  sell  papers;  but  the  stories  have  to 
be  readers,  not  hard,  heavy  news. 

Several  things  happened  after  we 
began  using  a  lot  of  color.  First,  color 
became  our  trademark.  Our  paper  was 
quickly  recognized  on  the  newsstands 
because  of  its  daily  color.  Single-copy 
sales  increased  dramatically. 

Second,  it  gave  our  photographers  a 
great  outlet  for  their  artistic  talents. 
Readers  applauded  their  work. 

This  led  to  a  third  discovery:  Unlike 
news  purists  who  say  you  shouldn’t  run 
color  for  color’s  sake,  we  learned  the 
most  popular  color  pictures  were  those 
simply  reflecting  daily  life  in  our  area. 
People  working  in  the  garden,  beautiful 
pictures  of  famous  landmarks,  pastoral 
scenes,  bubbling  brooks,  sailing  on  the 
lakes.  People  applauded  the  pictures.  We 
inadvertently  dealt  with  another  criticism 
reported  by  Ruth  Clark — we’d  shown  our 
readers  we  care  about  where  they  live. 

We  added  to  our  color  use  by  reproduc¬ 
ing  winning  photographs  and  paintings 
from  major  art  or  photo  shows.  That  met 
another  Ruth  Clark  need — we  were 
reporting  success  stories  in  our  market. 

Finally,  there  was  this  discovery:  Our 
heavy  use  of  editorial  color  was  the  great¬ 
est  sales  tool  our  ad  department  could  get 
for  selling  color.  Consider  these  statis¬ 
tics: 

•  Between  1978  when  we  began  the 
heavy  use  of  editorial  color  and  1981, 
revenue  from  the  premium  we  charge  for 
color  advertising  increased  147%.  In  the 
first  10  months  of  this  year,  it’s  up  24% 
over  last  year. 

•  In  1978, 5.4%  of  our  total  advertising 
was  color.  Last  year  it  had  tripled  to 
16.5%.  Color  linage  rose  from  69,000 
inches  in  1978  to  169,000  last  year. 

We’ve  done  other  things  to  make  our 
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paper  easier  to  read: 

•  We  increased  the  size  of  our  type. 
Many  editors,  responding  to  calls  for 
newsprint  conservation,  went  the  other 
way,  figuring  they  can  get  just  as  many 
words  in  less  space  if  they  reduce  type 
size.  We  felt  our  8-point  type  on  an  SVt- 
point  base  was  too  small.  So  we  went  to  a 
9-point  type — up  121.5%— on  a  10.4- 
point  base,  which  increased  the  critical 
white  space  between  each  line  of  type  by 
180%.  Take  a  look  at  the  difference. 
These  are  the  three  papers  in  our  market¬ 
place.  See  how  much  better  the  type  on 
the  right  looks?  The  change  resulted  in 
universal  praise. 

•  Bigger  type  and  a  narrow  paper 
width — we  went  from  a  60-to  a  55-inch 
newsprint  web — newshole  was  reduced. 
But  when  we  made  the  moves,  we  knew 
we  were  overwriting  almost  every  story. 
So  we  embarked  on  a  better-writing  cam¬ 
paign  and  worked  hard  with  our  reporters 
and  editors  to  write  tighter  and  brighter. 
This  satisfied  another  need  spelled  out  in 
the  Clark  Report,  and  met  with  the 
approval  of  readers  who  were  complain¬ 
ing  about  stories  being  too  long. 

•  After  the  favorable  reaction  we  had 
to  increasing  the  size  of  our  body  type,  we 
attacked  our  agate  type.  It  had  been  5.5 
on  6.0.  We  increased  it  29%  by  going  to 


7.0  on  7.5  and  changing  to  a  futura  font  to 
improve  readability.  Once  again  the  re¬ 
sponse  was  very  good. 

•  Incidentally,  to  pacify  the  newsroom 
over  the  reduced  newshole  caused  by  big¬ 
ger  type,  we’ve  done  two  things:  First, 
we’ve  steadily  reduced  the  advertising 
percentage  in  the  paper.  It’s  gone  down  to 
about  52%  from  58%  four  years  ago. 
We’re  still  holding  our  proflt  margin. 
Second,  we  established  minimum  news- 
hole  figures  for  each  part  of  the  paper — 
the  A  section,  sports,  comics,  tv,  food, 
etc.  That  gave  our  editors  confidence 
they  would  always  have  enough  space  to 
put  out  the  paper.  And  not  incidentally  in 
this  period  of  severe  economic  crisis,  it 
has  helped  preserve  newshole  when  the 
traditional  ^vertising/news  ratio  would 
otherwise  be  disastrous  because  ad  linage 
was  off  so  much. 

•  We  said  there  would  never  be  more 
than  one  jump  off  of  page  one,  and  that 
would  always  go  to  page  2-A.  That 
answered  another  criticism. 

•  I  would  strongly  urge  each  of  you  to 
subscribe  to  one  of  the  new  charts  and 
maps  services.  We  use  the  Chicago  Tri¬ 
bune’s  because  of  its  general  excellence 
and  because  it  ties  in  so  well  with  the 
excellent  KNT  supplemental  news  wire, 
to  which  the  Tribune  is  a  major  con¬ 
tributor.  The  graphs  and  maps  are  easy  to 
produce  in  color,  so  you  kill  two  birds 
with  one  stone:  You  make  the  paper  more 
attractive  and  you  give  the  readers  what 
Ruth  Clark  says  they  want — more  maps 
and  charts. 


In  another  area,  the  Ruth  Clark  report 
says  the  public  wants  more  good  news. 
We  created  a  What-in-the-World  page. 
We  anchored  Dear  Abby,  crossword  and 
horoscope  features,  added  a  humorous 
picture  and  a  set  of  briefs,  plus  a  People 
column  that  was  a  marvelous  outlet  for  all 
those  good  things  happening  to  people — 
scholarships  to  college,  being  elected  to 
honorary  societies,  promotions  in  the 
military,  and  general  all-around  good 
deeds.  We  created  the  post  of  People  edi¬ 
tor  and  gave  it  to  a  ^  who  knew  the 
community  and  had  a  fine  touch  with  that 
kind  of  story. 

The  Clark  report  says  we  have  to  help 
our  readers.  We  added  a  number  of  reg¬ 
ular  standing  features  to  try  to  do  that — 
columns  on  child-care,  coupons,  wine, 
gardening,  interior  decorating,  antiques, 
stamps,  coins,  small  business,  travel,  car 
care,  jobs,  home  care,  do-it-yourself 
work.  We  review  restaurants,  plays,  con¬ 
certs  and  movies  to  help  steer  our  read¬ 
ers.  All  of  these  things  on  top  of  giving 
greater  emphasis  to  telling  the  reader 
what  the  day’s  news  is  all  about. 

Readers,  we  are  told,  want  listings  of 
all  kinds.  That  suits  us  fine  because  it  lets 
us  get  a  lot  of  stuff  into  the  paper  in  lists 
that  would  otherwise  require  stories.  We 
expanded  and  focused  all  sports  agate 
onto  a  single  Sports  ScoreboaK)  page.  We 
banned  the  use  of  agate  anywhere  else  in 
sports  to  avoid  the  postage-stamp  look 
where  every  game  story  is  followed  by  an 
agate  line  score  or  a  league  standing.  It 
(Continued  on  page  18) 


Even  if  you  weren’t 
among  the  more  than 
000  news  people  who 
called  state  Farm  for 
prompt  help  on  an 
insurance  story  last 
,  you  may  want 
our  new  phone 
numbers. 
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Phillip  L.  Geyer  was  promoted  to 
marketing  services  director  at  the  San 
Francisco  Newspaper  Agency,  agent  for 
the  San  Francisco  Chronicle  and  the  San 
Francisco  Examiner.  He  previously  was 
the  agency’s  director  of  promotion. 
Geyer  was  with  Gannett  Rochester 
Newspapers  and  subsequently  director  of 
public  service  for  the  Gannett  Florida 
Newspapers  and  for  the  Corpus  Christi 
Caller  Times  and  director  of  promotion 
and  research  at  the  Dallas  Times  Herald 
before  joining  the  newspaper  agency. 

«  *  * 

Los  Angeles  Times  sports  columnist 
Jim  Murray  has  been  named  to  the 
senior  writers  board  at  the  newspaper, 
replacing  Pamela  Moreland,  who  was 
recently  promoted  to  assistant  business 
editor.  Murray  will  complete  Moreland’s 
unexpired  three-year  term. 

Times  editor  and  executive  vicepresi¬ 
dent  Bill  Thomas  started  the  senior 
writers  board  nine  years  ago  to  expand 
imput  on  editorial  policy.  The  six  senior 
writers  meet  on  a  regular  basis  with  Tho¬ 
mas  and  other  top  editors  of  the  news¬ 
paper. 

*  *  * 

Mitchell  Fink  was  appointed  editor 
of  the  Los  Angeles  Herald  Examiner’s  Q 
&  A  column.  Fink  joined  the  Herald- 
Examiner  in  1978  as  the  music  columnist. 
He  is  the  former  editor  of  Record  World 
magazine,  a  music  industry  trade  publica¬ 
tion  and  wrote  a  regular  music  column  for 
Family  Circle  magazine. 

lit  4c 

Paul  J.  Richards  was  named  mana¬ 
ger  of  a  new  United  Press  International 
newspicture  bureau  in  San  Diego  with 
responsibility  for  newspicture  coverage 
in  the  city  and  Mexican  border  areas. 
Richards,  a  photographer  for  the  Indio 
(Calif.)  Daily  News  for  nearly  a  year,  ear¬ 
lier  worked  at  the  weekly  Irvine  World 
News  and  as  a  part-time  photographer  for 
the  Long  Beach  Press-Telegram. 

*  4t  4c 

John  M.  Miksich,, promotion  director 
of  the  Des  Moines  Register  since  1978, 
was  named  display  advertising  manager. 
Earlier  he  taught  journalism  at  the  Col¬ 
lege  of  St.  Thomas  and  was  on  the  corpo¬ 
rate  communications  staff  of  Northern 
States  Power  Company. 


Harvey  Cohen  was  named  circula¬ 
tion  director  of  the  Dubuque  Telegraph 
Herald  in  a  move  from  circulation  sales 
director  of  iYte  Arkansas  Democrat,  Little 
Rock.  He  held  several  circulation  man¬ 
agerial  positions  at  the  Arkansas  paper 
and  the  Kansas  City  Star  and  Times. 

*  *  ♦ 

Laurel  Shackelford  was  named 
city  editor  of  the  Louisville  Times,  in  a 
promotion  from  assistant  city  editor  of 
the  Courier-Journal,  a  post  she  has  held 
since  1979.  Earlier  a  reporter  for  the 
Times,  Shackelford  was  a  Nieman  Fellow 
in  1980-81. 

4c  4c  4c 

Barbara  Amiel  was  named  editor  of 
the  Toronto  Sun,  effective  January  1 .  She 
has  been  associate  editor  the  past  year 
and  replaces  editor-in-chief  Peter 
Worthington,  who  is  leaving  the  news¬ 
paper  December  31. 

4c  4c  4c 

Denise  Kalette,  Washington,  D.C., 
editor  for  Editor  &  Publisher,  has  res¬ 
igned  to  join  the  reporting  staff  of  USA 
Today  in  Washington. 


PROMOTED — William  German  maves 
up  ta  executive  editar  af  the  San  Franisca 
Chranicle  fram  managing  editar.  He  had 
been  m.e.  since  1977.  German  jained  the 
Chranicle  in  1 940  as  a  capybay  and  has 
held  variaus  editarial  pasitians.  He  has 
served  an  the  jaurnalism  faculty  af  the 
University  af  Califarnia,  Berkeley,  and 
was  a  Nieman  Fellaw  at  Harvard  Univer¬ 
sity  and  a  member  af  the  Nieman  selec- 
tian  cammittee. 


NEWSPEOPLE 


Oscar  Sabetta,  winner  of  the  1981 
Polk  Award  for  news  photography,  will 
open  a  new  United  Press  International 
photo  bureau  in  Latin  America,  based  in 
Lima,  Peru,  and  coordinate  newspicture 
coverage  of  the  South  American  con¬ 
tinent.  Sabetta,  a  staff  photographer  in 
Mexico  City  since  1980,  will  be  suc¬ 
ceeded  by  Cindy  Karp,  who  provided 
photo  coverage  of  the  civil  war  in  El  Sal¬ 
vador  the  past  year. 

UPI’s  El  Salvador  picture  coverage 
will  remain  under  direction  of  Ivan  Mon- 
TECINOS. 

4c  *  4c 

Nicholas  Bakos  was  appointed  to  the 
new  position  of  director  of  research  and 
sales  development  for  Parade  magazine. 
Bakos  has  been  director  of  research  and 
computer  operations  for  the  McCall 
Publishing  Company  the  past  1 1  years. 

*  ♦  * 

Karen  Wittmer  was  named  sales 
development  manager  for  the  Detroit 
News.  Prior  to  joining  the  News,  Wittmer 
held  sales  and  advertising  positions  at  the 
Detroit  Free  Press,  most  recently  that  of 
retail  advertising  manager. 

4c  4c  4e 

Peter  Van  Jahnke  has  joined  the 
Dallas  office  sales  staff  of  Cresmer, 
Woodward,  O’Mara  &  Ormsbee,  Inc., 
newspaper  advertising  sales  firm.  He  has 
worked  as  an  advertising  media  consul¬ 
tant  and  as  southeastern  regional  mana¬ 
ger  for  Metropolitan  Sunday  Newspa¬ 
pers,  Inc. 

It  if  if 

Donald  F.  Piazza,  director  of  finance 
for  the  Chicago  Sun-Times  since  1981, 
has  been  elected  vicepresident  of  finance. 

4c  4(  4c 

Canning  MacFarland  Jr.,  pub¬ 
lisher  of  the  Chicago  Daily  Law  Bulletin, 
was  elected  president  of  the  Illinois  Press 
Association. 

4c  4c  4c 

Recent  promotions  at  the  Boston  Ulobe 
include: 

Mike  Larkin  to  editor  of  The  Boston 
Globe  Magazine,  from  Sunday  editor, 
and  Alison  Arnett,  to  Sunday  editor 
from  assistant  magazine  editor. 

New  staff  members  at  the  Globe  are: 

Jim  Wilson,  photographer,  from  the 
Lynn  (Mass.)  Item. 

Dan  Golden,  feature  writer  on  the 
metro  desk,  former  Globe  correspon¬ 
dent. 

To  reporters  on  the  metro  desk — 
Joanne  Ball,  from  the  Hartford 
Couranf,  Mike  Frisby,  from  the  Cleve¬ 
land  Plain  Dealer,  Irene  Sege,  former 
Globe  correspondent;  Betsy  Lehman, 
from  the  Stamford  Advocate;  STEPHANIE 
Chavez,  from  the  Los  Angeles  Times; 
and  Terri  Minsky,  from  the  Wall  Street 
Journal. 
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IN  THE  NEWS  ‘ 


Edited  by  LENORA  WILLIAMSON 

The  Detroit  Press  has  promoted  five 
editors  as  follows: 

Frank  Denton,  to  assistant  managing 
editor,  responsible  for  special  reporting 
projects;  John  Oppedahl,  to  assistant 
managing  editor/nights;  Marty  Claus, 
to  editor  of  The  Way  We  Live;  Chip 
Visci,  to  Sunday  and  features  editor;  and 
Bill  Diem,  new  departmental 
responsibility  for  the  features  desk. 

Denton  has  been  editor  and  assistant 
editor  of  The  Way  We  Live  for  six  years. 
Oppedahl  most  recently  was  executive 
news  editor.  Claus  has  been  an  editor  and 
assistant  in  the  living  department  three 
years.  Visci  most  recently  was  entertain¬ 
ment  editor,  and  Diem,  copy  desk  chief. 
«  *  « 

Promotions  at  the  News-Journal  Com¬ 
pany,  Wilmington,  include; 

Charlotte  J.  Walker,  from  assis¬ 
tant  librarian  to  head  librarian;  Eli¬ 
zabeth  A.  Dobek,  from  secretary  to 
classified  ad  manager  to  classified  ad 
phone  sales  supervisor;  and  Elizabeth 
M.  Carle,  from  classified  phone  room 
supervisor  to  classified  phone  sales  man¬ 
ager. 

4c  * 

Alan  Fisk,  a  freelance  writer  and 
novelist,  joined  the  New  York  Times  as  a 
copy  editor  on  the  metropolitan  desk.  He 
previously  had  been  an  editor  at  the 
Detroit  Free  Press  and  Newsday,  Long 
Island.  His  first  novel,  “The  Paradise  Re¬ 
hearsal  Club,”  was  written  with  his  wife, 
Margaret,  and  published  this  year. 


Engle  Stanton 

OLYMPIA  APPOINTMENTS— 

Ann  Engle,  public  service  and  per¬ 
sonnel  director  of  The  Olympian,  Olym¬ 
pia,  Wash.,  becomes  controller  this 
month  when  James  Helbert  leaves  to  go 
into  his  own  business.  She  will  relinquish 
promotional  activities  and  retain  per¬ 
sonnel  duties. 

Mary  Stanton  will  join  the  staff  as 
advertising  director  January  1  from  the 
St.  Cloud  (Minn.)  Daily  Times.  She  re¬ 
places  Howard  Sutherland,  who  is  retiring 
after  32  years  with  the  newspaper.  Stan¬ 
ton  was  assistant  advertising  director  at 
the  St.  Cloud  paper. 


Connor  Robinson 


Richard  Wakefield  has  been 
appointed  treasurer  and  chief  financial 
officer  of  the  Denver  Post.  Previously,  he 
was  controller  and  assistant  treasurer  of 
the  Hartford  Courant. 

Hn  m  * 

Cynthia  Reynolds  Hart  was  named 
a.m.  news  editor  of  the  Albany  (N.Y.) 
Knickerbocker  News,  moving  up  from 
assistant  news  editor. 

Added  to  the  reporting  staff  are:  Gary 
Stix,  from  the  Passaic  (N.J.)  Herald- 
News,  as  a  municipal  affairs  specialist; 
and  Gerald  Zremski,  a  recent  Syracuse 
University  graduate,  as  a  local  govern¬ 
ment  reporter. 

*  «  * 

Charles  Roberts,  state  capital  corre¬ 
spondent  for  The  Register,  Orange  Coun¬ 
ty,  Calif.,  is  the  new  regional  director  for 
Arizona,  California,  Hawaii  and  Nevada 
for  the  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi. 

*  ♦  ♦ 

Promotions  at  the  Tri-City  Herald  at 
Pasco-Kennewick-Richland,  Wash., 
include: 

Bob  Wynne,  from  Sunday  editor  to 
news  editor;  Kristi  Philip,  from  copy 
editor  to  assistant  metro  editor;  and  Lar¬ 
ry  Ganders,  from  political  reporter  to 
assistant  metro  editor. 

Also  Mary  Downes,  assistant  Sunday 
editor  at  the  Anchorage  Times,  to  Sunday 
editor  at  the  Herald. 

*  *  *  * 

Ralph  H.  Bastien,  Jr.,  manager  of 
the  Kalamazoo  (Mich.)  Gazette  will  re¬ 
tire  January  I  and  Dan  Ryan  will 
become  publisher.  At  the  same  time, 
James  R.  Mosby,  Jr.,  will  succeed  Ryan 
as  editor  of  the  Gazette. 

Bastien  retires  after  37  years  with  the 
Gazette,  a  Booth  newspaper.  He  has 
been  manager  since  1953.  Ryan  has  been 
associated  with  the  news  operations  for 
36  years,  the  past  23  as  editor. 

Mosby  joined  the  newspaper  as  manag¬ 
ing  editor  in  1979  following  service  with 
other  Booth  papers  in  Michigan. 


Hass  Bunn 


Walter  Veazey.  Tri-State  editor  of 
the  Commercial  Appeal,  Memphis,  has 
been  named  an  assistant  managing  editor. 
He  succeeds  Dan  Henderson,  who  re¬ 
placed  Charles  Cavagnaro  as  assis¬ 
tant  managing  editor  in  charge  of  the  met¬ 
ropolitan  desk. 

Cavagnaro  resigned  to  become  Mem¬ 
phis  State  University's  athletic  director. 
Michael  Kerr,  assistant  Tri-State  edi¬ 
tor,  moved  up  to  editor. 

*  *  « 

Ric  Thom  has  been  named  vicepresi¬ 
dent  for  the  broadcast  division  of  the 
Peoria  Journal  Star,  Inc.  Thom  has  been 
general  manager  of  the  corporation's  am 
and  fm  stations  in  Albuquerque  since  the 
spring  of  1981  and  continues  in  that 
capacity  in  addition  to  his  corporate 
responsibilities. 

4c  *  ♦ 

Lester  Gingold  was  promoted  to 
advertising  manager  for  Memphis 
Publishing  Company,  publisher  of  the 
Commercial  Appeal  and  the  Memphis 
Press-Scimitar.  He  will  retain  his  duties 
as  major  accounts  manager. 

4c  4c  4c 

CORRINE  ShEPPARD-BORTON  was 
appointed  Atlantic  county  editor  and  edi¬ 
tor  of  the  Hammonton  News  for  Times 
Graphics,  Inc.,  Vineland,  N.J.  She  joined 
the  company  last  year  as  special  projects 
editor  and  has  been  editor  of  the  Egg  Har¬ 
bor  News.  Replacing  her  at  the  News  is 
Lohr  McKinstry,  recently  editor  of  the 
Ticonderoga  (N.Y.)  Sentinel. 
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Syracuse  Appointments — Timothy  D.  Bunn  was  named  managing  editor  of 
the  afternoon  Syracuse  (N.Y.)  Herald-Journal  and  Sunday  Herald  American 
from  managing  editor  of  the  morning  Syracuse  Post-Standard.  He  succeeds 
the  late  Philip  A.  Hofmann,  who  died  November  12. 

Bunn's  supervisory  duties  at  the  Post-Standard  are  divided  between  night 
editor  Michael  Connor,  former  news  editor,  and  AAark  Hass,  promoted  to  day 
editor  from  city  editor. 

Rosemary  Robinson  moved  up  from  assistant  city  editor  to  city  editor. 


Changing 

(Continued  from  page  15} 

also  prompted  us  to  get  more  local  sports 
detail  into  the  paper. 

The  update  research  released  this  year 
urges  some  subtle  changes.  Provide  more 
information  and  less  entertainment.  Tell 
people  what’s  happening  around  them, 
who's  being  successful.  There’s  less 
emphasis  now  on  the  “Me  Generation’’ 
and  more  on  what’s  going  on.  Local  news 
is  even  more  important  than  ever.  Per¬ 
haps  it  is  the  economy,  but  readers  want 
more  news  about  the  job  market  and  how 
they  can  cope  and  succeed.  Men,  the 
research  finds,  are  in  more  trouble  today 
than  women.  There’s  more  emphasis  on 
the  home  than  there  was;  it  has  once  again 
become  the  focus  of  everyone’s  lives 
because  of  new  entertainment  centers — 
cable  tv,  video  tapes,  home  computer,  tv 
games,  and  because  we’re  cooking  more 
at  home  and  involved  in  more  do-it- 
yourself  projects. 

All  business  news  is  important,  but  it 
must  be  written  in  easy-to-understand 
language.  We  took  our  very  best  reporter 
and  made  him  business  editor  because  we 
attach  so  much  importance  to  the  subject. 

Health,  fashion,  international  news, 
personal  safety  and  technology  of  all 
sorts  are  some  of  the  other  hot  buttons 
among  our  readers. 


We  incorporated  virtually  all  of  the  lat¬ 
est  readership  research  when  we  began 
publication  September  1  of  Neighbor,  our 
new  weekly  newspaper  covering  all 
159,000  households  in  our  entire  region. 
We  spent  two  years  planning  the  new 
paper,  and  invested  $2  million  in  its  suc¬ 
cess.  Together  with  the  Times-News,  it 
reaches  every  home  in  our  SMSA,  an 
area  larger  than  the  state  of  Delaware. 

We’ve  talked  about  a  lot  of  ways  to 
meet  the  changing  needs  of  changing 
readers.  You’ve  got  it  when  it  comes  to 
meeting  those  challenges.  All  you  have  to 
do  is  dedicate  yourself  to  the  importance 
of  those  things. 

At  the  Times-News,  we’ve  addressed 
just  about  every  issue  the  Ruth  Clark  re¬ 
port  raised.  We’ve  added  color,  anchored 
features,  increased  type  size,  added  lists, 
summarized  news,  added  maps  and 
charts,  focused  attention  on  good  news, 
broadened  the  scope  of  the  reporting  to 
include  more  people  and  feature  news, 
tried  to  bridge  the  reader-editor  gap,  per¬ 
sonalized  our  newspaper,  added  a  wide 
range  of  features  to  help  our  readers 
cope,  shortened  our  stories,  given  more 
attention  to  explaining  the  news,  virtually 
eliminated  jumps,  used  stories  and  pic¬ 
tures  to  show  we  cared  about  communi¬ 
ties,  restructured  our  paper  to  give  local 
news  first  position,  made  a  mighty  effort 
to  include  every  bit  of  records  data  we 
could  put  our  hands  on,  opened  our  pages 
to  the  readers,  added  local  columnists 


and  strengthened  our  sports  and  business 
coverage. 

I  said  at  the  outset  this  kind  of  effort 
requires  a  commitment  by  the  publisher. 
Our  newsroom  budget  has  gone  up  5 1%  in 
three  years.  Our  newshole  has  gone  up 
from  42%  to  48%.  We  have  pushed  and 
shoved  a  reluctant  newsroom  to  meet  the 
new  needs. 

Has  this  paid  off? 

Circulation  is  up  7.8%  since  1978,  in  a 
period  when  home-delivered  rates  were 
increased  50%  and  single-copy  sales  rates 
went  up  67%.  Our  share  of  the  tri-cities 
advertising  market  has  gone  from  34%  to 
over  40%.  The  paper  is  respected  and 
vigorous.  The  newsroom  staff  is  the  best 
ever. 

I  give  a  great  deal  of  credit  to  the  Ruth 
Clark  report. 

(Reprinted  from  a  speech  delivered  at 
SNPA  annual  convention  Boca  Raton, 
Fla.,  Nov  21-24,  1982) 

Tucson  Citizen  sues 

Tucson  Citizen  has  filed  suit  against  the 
University  of  Arizona  in  an  effort  to 
obtain  the  release  of  information  about 
the  National  Collegiate  Athletic  Associa¬ 
tion’s  investigation  of  the  school’s  ath¬ 
letic  department  after  the  Arizona  Board 
of  Regents  rejected  a  written  for  the  docu¬ 
ments. 


ANY  STYLE...  TV  listings  never  looked  so  good, 
so  easy.  Choose  from  a  host  of  typefaces,  typesizes 
and  grids.  A  pot-pourri  of  available  formats. 

CAMERA  READY...  For  when  you’re  not.  No 
typesetting,  no  mistakes.  You  can  be  sure  your  readers 
won’t  be  looking  for  the  Wednesday  night  movie 
on  Friday.  We  won't  however,  suspend  your  artistic 
license.  Design  your  own  television  pages  using  a 
variety  of  column  widths,  channel  markers  and  time¬ 
line  placements. 


ATLAS  2400...  No,  it’s  not  a  health  club, 
but  it  will  improve  the  well  being  of  your  composing 
room.  Our  Atlas  system  relays  listings  directly  to 
your  computer,  error  free  and  fast.  Atlas  transmits 
over  voice-grade  telephone  lines. 

EXPERIENCE...  TV  Data  is  the  leading  supplier 
of  TV  listings  throughout  the  U.S.  and  Canada.  We’re 
professional,  dependable  and  accurate.  And  that 
never  goes  out  of  style! 


IVil/inA 

Quaker  Village  /  Clens  Falls,  NY  12801 


TOU-FRIE  LINE 

LOCAL  LINE 

NEW  YORK  TIE  LINE 

TORONTO  TIE  LINE 

(800)  833-9581 

(518)  792-9914 

(212)  581-3169 

(416)  366-9319 

I 


Notes  on  people 


Joins  priesthood 


John  Muthig  covered  activities  of  the 
Catholic  Church  and  its  priests  from 
parishes  to  the  Vatican  for  several  years. 
He  is  now  more  intimately  connected  to 
his  former  newsbeat  than  ever. 

He  was  ordained  Father  Jonn  Muthig  in 
the  Diocese  of  Trenton,  N.J.  with  two 
journalist  priests  participating  in  his 
ordination.  They  were  Msgrs.  John 
Foley,  editor  of  The  Catholic  Standard 
and  Times,  Philadelphia,  and  Robert  G. 
Peters,  publisher  of  The  Catholic  Post, 
Peoria. 

Muthig  served  as  NC  News  federal 
reporter  for  six  months  and  then  went  to 
NC’s  Rome  bureau  in  1974,  becoming 
bureau  chief  a  year  later. 

In  addition  to  his  news  bureau 
experience,  he  worked  as  a  reporter  for 
the  Catholic  Review,  Baltimore  and  news 
editor  of  the  Catholic  Post  in  Peoria. 

Father  Muthig  has  been  assigned  to  St. 
Mary’s  Parish,  New  Monmouth,  N.J. 

Wraps  up  UP!  career 


Joseph  W.  Grigg  retires  at  the  end  of 
December  after  a  career  spanning  almost 
50  years  with  United  Press  International. 

He  has  been  chief  European  correspon¬ 
dent,  based  in  London,  the  past  25  years. 

Grigg  was  the  only  American  reporter 
to  cover  the  first  day  and  the  last  day  of 
World  War  II  in  Berlin,  where  he  was 
interned  five  months  after  the  Gestapo 
knocked  on  his  door  one  early  December 
morning  in  1941. 

Reflection  on  some  lighter  moments  of 
his  career  in  UPI  Reporter,  Grigg  recalled 
for  H.L.  Stevenson,  editor-in-chief,  the 
rehearsal  for  King  George  Vi’s  1937 
coronation. 

The  story  has  to  do  with  advance  pre¬ 
parations  for  royalty  and  gives  a  real  look 
behind  the  scenes: 

“A  dozen  flush  toilets  were  installed  in 
the  depths  of  the  building  for  hard  pressed 
elderly  peers  and  peeresses.  To  check  on 
the  noise  level,  the  dean  assigned  an 
abbey  official  to  each  toilet  with  orders  at 
a  signal  to  pull  all  the  chains  sim¬ 
ultaneously.  The  noise  was  horrendous. 
The  dean  raced  down  the  nave  shouting, 
‘My  God,  stop  it;  it’s  like  Niagara  Falls.’ 
Several  flush  toilets  were  removed  before 
the  actual  ceremony.” 

Grants  to  Trinity 

Trinity  College  in  Hartford,  Conn.,  has 
received  a  $1.2  million  grant  from  the- 
estate  of  Gertrude  Bullis  Reitemeyer  in 
the  name  of  her  late  husband,  John  R. 
Reitemeyer,  who  was  a  former  publisher 
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of  the  Hartford  Courant.  The  grant  will 
fund  an  endowed  professorship  in  politic¬ 
al  science  and  a  new  scholarship  fund  for 
Hartford  area  residents. 

Reitemeyer  was  president  and  pub¬ 
lisher  of  the  newspaper  from  1947  to  1968 
and  was  a  college  trustee  of  his  alma 
mater  from  1950  until  his  death  in  1979. 

Curley  elected 

John  J.  Curley,  editor  of  USA  Today, 
was  elected  chairman  of  the  board  of  trus¬ 
tees  of  The  Washington  Journalism  Cen¬ 
ter.  A  member  of  the  board  since  1979, 
Curley  was  elected  at  the  annual  meeting 
to  succeed  Richard  M.  Schmidt  Jr.,  a 
partner  in  the  Washington  law  firm  of 
Cohn  and  Marks  and  chief  counsel  for  the 
American  Society  of  Newspaper  Editors. 
Schmidt  had  served  as  chairman  since 
1978  and  remains  on  the  board. 

Newly  elected  to  the  25-member  board 
are:  Simeon  Booker,  Washington  bureau 
chief  for  Johnson  Publishing;  Jerry 
Friedheim,  executive  vicepresident  and 
general  manager  of  the  American  News¬ 
paper  Publishers  Association;  and  Lawr¬ 
ence  B.  Taishoff,  president  of  Broadcast¬ 
ing  Publications. 


AAASTER  REPORTER — Paul  R.  Stevens 
of  the  Brockton  (Moss.)  Enterprise 
received  the  Master  Reporter  Award 
given  on  the  basis  of  career  achievement 
in  journalism  by  the  New  England  Society 
of  Newspaper  Editors.  The  award  plate 
bearing  an  engraved  story  of  his  honor 
was  presented  by  Kenneth  Grube  (left)  of 
New  London  (Conn.)  Day,  o  post  presi¬ 
dent  of  the  society,  at  the  annual  conven¬ 
tion  in  Newport,  R.l. 
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Wall  Street  Journal  completes  satellite  network 


In  the  late  1970s,  Dow  Jones  &  Co.’s 
Wall  Street  Journal  was  faced  with  a  for¬ 
tunate  yet  vexing  dilemma. 

Demand  for  the  newspaper  and  its 
advertising  space  was  exploding.  Howev¬ 
er,  the  Journal  lacked  sufficient  produc¬ 
tion  capacity  to  meet  demand.  It  was 
forced  to  limit  both  circulation  and 
advertising  linage  growth. 

With  the  recent  opening  of  a  satellite 
printing  plant  in  La  Grange,  Georgia,  the 
Journal  completed  a  two-year  construc¬ 
tion  program  which  increased  the  number 
of  production  plants  from  12  to  17.  Now, 
equipped  with  17  web  offset  presses  and 
one  DiLitho  press,  the  Journal  can  not 
only  meet  demand,  it  can  substantially 
exceed  it. 

According  to  Frank  C.  “Kim”  Breese, 
vicepresident/operating  services  for  the 
Journal,  2.2  million  copies  in  two  editions 
of  the  Journal  are  printed  and  distributed 
each  business  day  using  the  largest  and 
most  comprehensive  satellite  transmis¬ 
sion  system  in  the  newspaper  industry. 

The  process  begins  at  the  Journal's 
New  York  offices,  where  editorial  mate¬ 
rial  is  entered  into  computers  linked  to 
the  Chicopee,  Mass.,  composition  and 
production  plant.  There,  the  editorial  is 
combined  with  national  advertising  mate¬ 


rial  and  sent  by  microwave  to  the  Jour¬ 
nal’s  South  Brunswick,  N.J.,  plant.  From 
there,  the  contents  of  the  newspaper  are 
transmitted  via  the  Westar  V  satellite  to 
the  other  composition/production  plants, 
located  in  Orlando,  Fla.;  Naperville,  III.; 
Dallas,  Tex.;  and  Palo  Alto,  Calif.  Those 
plants  then  add  regional  advertising  mate¬ 
rial  and  transmit  composed  newspaper 
pages  to  the  satellite  printing  plants  lo¬ 
cated  in  Sharon,  Pa;  White  Oak,  Md.; 
Charlotte,  N.C.;  LaGrange,  Ga.;  Bowl¬ 
ing  Green,  Ohio;  Highland,  III.;  Des 
Moines,  Iowa;  Beaumont,  Tex.;  Denver, 
Colo.;  Seattle,  Wash.;  and  Riverside, 
Calif. 

The  plants  are  grouped  into  four 
regions,  eastern,  midwestem,  southwest¬ 
ern  and  western.  The  Chicopee  plant  is 
the  main  composing  plant  for  the  eastern 
region,  with  South  Brunswick  providing 
the  national  satellite  transmission  point 
and  Orlando  serving  mainly  as  a  backup. 
The  Journal  produces  783,600  copies  in 
the  six  eastern  region  plants. 

The  Naperville  plant  is  the  composing 
plant  for  the  midwestem  region.  The  five 
midwestem  plants  produce  600,800  cop¬ 
ies  of  the  Journal. 

The  Dallas  plant  composes  the  news¬ 
paper  in  the  southwestern  region,  and. 


together  with  the  Beaumont  plant,  pro¬ 
duces  229,300  Copies  of  the  Journal. 
According  to  Breese,  one  of  the  major 
reasons  the  Journal  had  to  restrain 
circulation  and  advertising  growth  was 
that  the  Dallas  plant  was  overtaxed  until 
the  new  plant  was  opened  in  Beaumont. 

The  newspapers  in  the  western  region 
are  composed  in  the  Palo  Alto  plant.  The 
four  western  plants  produce  347,200  cop¬ 
ies  of  the  Journal. 

In  the  midwestem  region,  the  Wall 
Street  Journal  plants  are  using  an  adv¬ 
anced  direct-to-plate  flatbed  laser 
platemaking  system  designed  by  Dow 
Jones  engineers  and  now  marketed 
though  a  licensing  arrangement  by  Pow¬ 
ers  Chemco.  Flatbed  laser  recording/ 
scanning  systems  are  used  at  those 
plants. 

The  other  plants  are  using  film 
platemaking  systems  and  Muirhead  dmm 
scanner/recorders. 

Breese  said  there  are  no  current  plans 
for  further  expansion  of  printing  plants, 
but  the  Journal  will  be  adding  press  units 
at  all  its  plants  to  allow  for  the  eventual 
expansion  of  the  newspaper  from  56  to  64 
pages.  The  units,  he  said,  should  be  in 
place  by  the  middle  of  1983. 

The  Journal  will  also  be  adding  one  new 
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LA.  Council  kills 
news  media  tax 


By  a  8-7  vote,  the  Los  Angeles  City 
Council  (December  14)  killed  for  the 
present  a  proposed  amendment  to  the 
municipal  gross  receipts  tax  law  that 
would  end  exemptions  for  news  media. 
The  Council  voted  to  ‘‘receive  and 

Arkansas  Democrat 
switching  to  offset 

Walter  Hussman,  Jr.,  publisher, 
Arkansas  Democrat  in  Little  Rock,  said 
the  conversion  of  its  presses  from  letter- 
press  to  offset  printing  should  be  com¬ 
pleted  by  year-end. 

The  $1  million  conversion  of  the 
existing  presses,  which  were  purchased 
in  1%5,  is  being  done  by  Press  Machinery 
Corp.  of  Chicago. 

About  80%  of  the  daily  newspapers  in 
the  United  States  have  converted  to 
offset  printing.  According  to  Hussman,  of- 
the  32  daily  newspapers  in  Arkansas, 
only  the  Arkansas  Gazette  and  Pine  Bluff 
Commercial,  are  still  using  letterpress 
method  for  printing.  He  said  the  Demo¬ 
crat  will  have  the  “largest  and  fastest” 
offset  lithography  printing  press  in  the 

To  direct  NES 

News  Election  Service,  the  national 
vote  collection  arm  of  the  major  U.S. 
news  organizations,  announced  that  the 
Board  of  Managers  has  named  Robert  W. 
Flaherty  to  be  the  new  executive 
director.  He  is  now  director  of  operations 
for  NES,  and  has  been  since  the  job  was 
created  in  1968.  The  change  was  brought 
about  by  the  retirement  of  J.  Richard 
Eimers,  executive  director  of  NES  since 
1%5,  and  the  only  one  ever  to  hold  that 
position. 


file”  the  amendment,  an  action  that  is 
neither  for  nor  against  the  measure  but 
removes  it  from  consideration  until  a 
member  brings  it  up  again. 

The  amendment,  which  was  authored 
by  Councilman  Art  Snyder,  had  been  re¬ 
commended  by  the  Council’s  Finance 
and  Revenue  Committee.  It  was  strongly 
opposed  by  the  city’s  media  and  the  Cali¬ 
fornia  Newspaper  Publishers  Associa¬ 
tion,  which  argued  that  such  a  tax  on 
media  would  be  burdensome  and  possibly 
discriminatory.  CNPA  said  the  amend¬ 
ment  would  violate  constitutional  norms 
on  the  basis  of  decisions  by  the  U.S. 
Supreme  Court  and  the  California  Court 
of  Appeals. 

Synder,  in  arguing  before  the  Council 
for  approval  of  the  amendment,  said  it 
was  unfair  to  tax  “Mom  and  Pop”  dry 
cleaners  and  other  small  businesses  while 
exempting  news  organizations. 

The  measure  would  need  a  two-thirds 
council  vote  for  adoption.  Under  the 
amendment’s  provisions,  a  levy  would  be 
placed  on  combined  newspaper  and 
advertising  sales  receipts,  but  would 
differentiate  between  wholesale  and 
retail. 


Cable  loser  plans 
to  sue  Media  GenM 

Shareholders  of  Fairfax  Telecom¬ 
munications  Co.,  which  lost  a  cable  tv 
franchise  contest  with  Media  General 
Cable  of  Fairfax  County  Inc.  last  sum¬ 
mer,  will  sue  the  county  in  an  effort  to 
overturn  the  award  to  the  subsidiary  of 
Media  General  Inc.,  based  in  Richmond, 
Va. 

Washington  (D.C.)  Post  reported 
(December  4)  that  the  lawsuit  is  expected 
to  be  filed  in  middle  of  December. 

Media  General  recruited  five 
influential  local  citizens  who  will  receive 
shares  in  the  company.  Fairfax  Telecom¬ 
munications  formed  a  partnership 
between  212  local  investors,  many  of 
them  politically  prominent  and  the 
Denver,  Colo.-based  cable  firm.  Tele¬ 
communications,  Inc. 

The  Post  said  the  212  local  investors 
invested  an  average  of  $4,000  each  for  the 
franchise  battle  itself  and  they  did  not 
recover  those  costs  from  the  Denver 
cable  operator,  which  has  informed  the 
local  company  it  will  not  help  pay  for  the 
suit. 

The  Post  said  Fairfax  officials  have 
asserted  the  county  showed  favoritism  to 
Media  General  and  ignored  county  laws 
in  awarding  a  franchise  that  a  consultant 
has  said  could  be  worth  $260  million  in  IS 
years. 
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Wall  St  Journal 
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offset  press  to  its  roster  of  nine  Goss 
Metroliners  and  eight  Tokyo  Kikai 
Seisakushos.  An  additional  TKS  press  will 
replace  a  Hoe  Colormatic  in  Palo  Alto, 
which  had  been  converted  to  a  DiLitho 
press.  Breese  said  that  although  the  Hoe 
press  is  relatively  new,  advertisers  are 
not  “nearly  as  happy”  with  the  DiLitho 
reproduction  as  they  are  with  offset. 

When  asked  whether  Dow  Jones  had 
any  plans  for  the  excess  capacity  of  its 
printing  plants,  Breese  said  the  company 
was  seeking  a  customer  which  had  a  need 
for  black  &  white  offset  printing  on  a 
nationwide  business.  So  far,  there  have 
been  no  takers. 
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Syndicates 


By  Lenora  Williamson 


From  out  of  the  West:  “Romancer 


A  Tucson,  Arizona,  business  man  has 
put  romance  into  newspaper  columning. 

He  is  Langdon  Hill,  whose  column  first 
began  publication  in  the  Arizona  Daily 
Star  last  January.  Less  than  a  year  later, 
it  has  been  launched  into  national  syndi¬ 
cation  by  Universal  Press  Syndicate  with 
subscribers  stretching  across  the 
country. 

Hill,  who  turns  26  next  February,  was  a 
parttime  sports  writer  at  the  Daily  Star  as 
a  teenager  and  attended  college  in 
France.  He  worked  two  years  as  a 
paramedic  in  the  Andes  Mountains  and 
throughout  South  America. 

Hill  and  his  brother  are  founders  of  The 
Gaslight  Theater  in  Tucson,  their  home¬ 
town.  About  six  years  ago  he  organized 
an  activities  group  of  friends  “to  help 
each  other  in  the  world  of  romance.” 


the  makings  of  a  year-round  Valentine 
present.” 

The  column  invites  reader  hints  and 
suggestions  and  when  used  Hill  sends  a 
Romance  T-shirt  in  return.  He’s  “hap¬ 
py”  to  answer  reader  questions  if 
accompanied  by  a  self-addressed 
stamped  envelope. 

On  questions  addressed  to  him,  such  as 
what  does  he  thinks  about  singles  bars, 
the  answer  is,  “They’re  great  if  you  want 
to  stay  that  way.” 

The  twice  weekly  column’s  charter 
client  list  includes  the  Detroit  News,  Phi¬ 
ladelphia  News,  Baltimore  News- 
American,  San  Francisco  Examiner, 
Rocky  Mountain  News,  San  Antonio 
Express-News,  Dallas  Times-Herald, 
Houston  Chronicle. 

Long  Beach  Press  Telegram,  Lawr¬ 
ence  (Mass.)  Eagle-Tribune,  Fort  Wayne 
(Ind.)  News-Sentinel,  York  (Pa.)  Dis¬ 
patch,  Palm  Beach  Post,  Fort  Lauder¬ 
dale  News,  Beckley  (W.Va.)  Newspap¬ 
ers  and  Columbus  (Ohio)  Dispatch,  in 
addition  to  the  Arizona  Daily  Star. 

♦  *  « 

Diana  L.  Drake  has  been  named  man¬ 
aging  editor/special  projects  for  United 
Feature  Syndicate  and  Newspaper  Enter¬ 
prise  Association,  divisions  of  United 
Media  Enterprises. 

She  will  oversee  newspaper  entertain¬ 
ment  features  and  direct  editorial 
involvement  with  videotex  services. 
Drake  joined  NEA  in  1972  as  a  science 
writer  and  editor  and  most  recently  was 
assistant  managing  editor  for  UFS/NEA. 

Gail  Robinson  joined  the  divisions  as 
an  associate  editor,  specializing  in  eco¬ 
nomic,  political  and  public  affairs  fea¬ 
tures.  She  was  an  editor  for  Environmen¬ 
tal  Action  magazine  in  Washington  and 
also  has  worked  for  the  Raleigh  (N.C.) 
Times  and  New  Rochelle  (N.Y.)  Stan¬ 
dard-Star. 

♦  «  ♦ 

Do-it-yourself  help  for  tax  payers  is 
ready  from  syndicates. 

The  1983  edition  of  “Cut  Your  Own 
Taxes  and  Save”  from  World  Almanac 
Publications  and  published  by  News¬ 
paper  Enterprise  Association  is  a  %-page 
paperback  written  by  Sheilah  Kast,  a 
business  and  economics  correspondent  for 
ABC-tv  News  and  former  financial  writer 
for  the  Washington  Star.  Kast  covered 
Congress  while  it  was  enacting  the  laws 
that  affect  1982  returns. 

McNaught  Syndicate  begins  servicing 
newspapers  with  “Easy  Tax  Tips,”  by 
George  Watson  Smith  January  3.  The  col¬ 
umn  had  been  distributed  by  the  Tribune 


Company  Syndicate  and  is  available  from 
McNaught  five  times  weekly  until  April 
15. 

Smith  has  been  a  practicing  CPA  in 
Detroit  for  over  20  years. 

The  Cricket  Company  of  Ardmore, 
Pa.,  has  a  series  of  tax  columns  “Season¬ 
al  Tax  Tips,”  written  by  Mark  E.  Batters- 
by.  He  is  a  tax  and  financial  adviser  with 
offices  is  the  suburban  Philadelphia  com¬ 
munity  of  Ardmore.  His  seven-year  old 
weekly  column,  “Farm  Taxes,”  runs 
currently  in  over  45  newspapers. 

Three  packages  are  offered  for  the  15- 
week  tax  season  aimed  at  weekly,  two-a- 
week  and  three-a-week  frequency. 

# 


Bil  Keane,  creator  of  “The  Family  Cir¬ 
cus”  and  currently  president  of  The 
National  Cartoonist  Society,  was  hon¬ 
ored  December  5  in  New  York  City  as 
winner  of  the  Elzie  Segar  Award. 

The  award  commemorates  Segar,  who 
created  “Popeye,”  and  was  presented  to 
Keane  by  Joseph  D’Angelo,  president  of 
King  Features,  during  the  society’s 
annual  holiday  dinner. 

Cartoonist  George  Wolfe  received  the 
annual  Silver  T-Square  Award  for  his 
service  to  the  society  over  the  years  and 
as  treasurer. 

Keane  started  “The  Family  Circus”  in 
early  I960  and  it  regularly  rates  a  No.  I 
panel  position  in  readership  polls. 


Bil 

Keane 


Bil  and  Thelma  Keane’s  family  is  now 
grown.  One  son,  Glen,  is  an  animator  for 
Disney  Productions  and  there  are  grand¬ 
children  who  provide  a  whole  new 
generation  of  ideas  for  the  feature. 

The  cartoonist  takes  his  role  as  presi¬ 
dent  of  the  cartoonists  seriously.  He  says 
he  likes  to  promote  cartoons  as  an  art  and 
cartooning  as  a  profession. 

His  advice  to  young  people  dreaming  of 
a  cartooning  career  is  to  copy  drawings 
of  favorite  comic  artists;  get  some  basic 
art  instruction  (study  journalism,  too,  if 
possible),  and  most  of  all — practice!  But 
have  fun! 


Langdon 

Hill 


They  planned  champagne  dinners,  pic¬ 
nics  in  unexpected  places,  deliveries  of 
romantic  gifts  and  surprise  events,  all  at 
minimal  costs — such  as  the  group  surpris¬ 
ing  one  couple  with  a  lobster  dinner  and 
the  food  being  provided  free  by  a  member 
who  is  a  restaurant  head  waiter. 

From  his  experience  in  handling  the 
activities.  Hill  put  together  a  proposal  for 
a  “Romance!”  question  and  answer  col¬ 
umn.  Two  days  after  he  submitted  the 
idea  to  the  Daily  Star,  it  was  accepted. 

“Romance,”  he  says  “is  all  those 
things  you  do  to  show  that  you  care.  Ro¬ 
mance  plays  an  important  part  in  relation¬ 
ship:  parent  to  child,  friend  to  friend,  sibl¬ 
ing  to  sibling  and  the  list  goes  on.” 

Maria  Parham,  Lifestyle  editor  of  the 
Arizona  Daily  Star,  says  that  judging 
from  the  number  of  letters  Hill  gets,  he 
may  be  one  of  the  newspaper’s  best-read 
columnists. “He  approaches  his  topic 
with  variety,  cleverness  and  wit.  For 
example,  he  has  discussed  inexpensive 
ways  to  give  flowers  to  a  lover,  how  to 
add  romance  without  adding  weight  (for 
people  who  eat  more  when  in  love)  and 
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“Arnold”  strip  aimed  at  teens,  collegians 
by  new  cartoonist  on  the  block 
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Lunch  time 
with  "Arnold" 


Field  Newspaper  Syndicate  introduced 
its  latest  comic  strip  acquisition  this  week 
aimed  at  “bright  teenagers  and  college 
students”  who  are  likely  to  go  for  irreve¬ 
rent  humor. 

The  strip  is  titled  “Arnold”  for  its 
hero — “a  spirited  junior  high  school  kid 
whose  main  goal  in  life  is  the  enslavement 
of  the  human  race.” 

That  is  the  description  of  “Arnold”  by 
his  creator,  Kevin  McCormick,  30,  a  self- 
taught  artist  who  lives  in  Jamestown, 
N.Y. 

“Arnold”  is  anothei  in  the  group  of 
comic  strip  characters  whose  potential 
was  recognized  early  on  by  Lew  Little, 
long-time  syndicate  executive  and  now 
Field  Newspaper  Syndicate’s  vicepresi¬ 
dent  for  editorial  development. 

Most  recently  Field  introduced  “Mar¬ 
vin,”  which  enjoyed  development  guid¬ 
ance  from  Lew  Little.  “Garfield”  was 
another  of  his  special  interests  while  with 
United  Feature  Syndicate. 

In  1981,  Little  sent  McCormick  a  form 
letter  of  encouragement  in  reply  to  a 
“battered  submission  of  some  weird 
characters  which  almost  defied 
description.”  Little  recalls  the  writing  as 
fresh,  funny  and  outrageous. 

McCormick  wrote  back  to  Little, 
enclosing  some  sample  drawings  of  a  strip 
starring  a  junior  high  school  kid  named 
“Arnold”  and  his  teacher,  “Mr.  Lester.” 

McCormick  wanted  to  call  the  strip 
“Spitballs,”  which  Little  though  was  per¬ 
fect,  but  not  usable  because  “fussy  edi¬ 
tors  might  not  want  to  serve  spitballs  with 
the  morning  newspaper  at  the  breakfast 
table.” 

After  several  months  of  exchanges. 
Little  was  convinced  the  cartoonist  could 
sustain  a  comic  strip  on  this  theme.  He 
worked  with  McCormick  on  character 
development  and  stylistic  polish,  giving 
free  reign  to  his  flair  for  gag  writing. 

Joining  Mr.  Lester  on  Arnold’s  “hit 
list”  in  the  new  strip  are  classmates 
“Heather”  and  “Tommy,”  whose  re¬ 
spective  self-confidence  and  lack  of  same 
places  them  at  the  top. 

McCormick  entered  Monroe  Commu¬ 
nity  College  in  Rochester,  N.Y.  after 
graduation  from  high  school  in  his  home 
town.  He  became  bored  with  formal 
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education  and  joined  the  labor  force  but 
continued  his  drawings  with  an  eye  on  the 
comic  strip  business.  Early  influences 
were  Walter  Lantz  and  Charles  Schulz. 

McCormick  and  his  wife,  Joanne,  and 
three-year-old  daughter.  Shannon,  live  in 
Jamestown. 


A  six-part  serialization  of  columnist 
Russell  Baker’s  autobiography,  “Grow¬ 
ing  Up,”  is  being  offered  to  U.S.  and 
Canadian  newspapers  by  Syndication 
Sales  Corp./Special  Features. 


Why  do  people 
oppose  whaling, 
release  dolphins, 
boycott  fur  .  .  .? 


In  the  excerpts,  the  New  York  Times 
colunmist  and  Pulitzer  Prize  winner  for 
commentary,  tells  his  earliest  boyhood 
memories  of  growing  up  in  Virginia  and 
describes  the  miseries  of  endless  rounds 
as  a  newsboy  trying  to  sell  the  Saturday 
Evening  Post  door  to  door. 

Baker  describes  the  major  turning 
point  in  his  life  as  he  hovered  between 
college  and  a  job  as  a  railroad  brakeman 
and  relates  early  days  as  a  Navy  Air 
Corps  recruit  who  could  neither  swim  nor 
fly. 

Baker  started  his  journalism  career  at 
the  Baltimore  Sun  in  1947  and  joined  the 
New  York  Times  in  1954,  covering  the 
White  House,  Congress  and  national  poli¬ 
tics.  His  “Observer”  column  for  the 
newspaper  began  in  1%2  and  he  is  in  syn¬ 
dication  by  the  New  York  Times  News 
Service. 


“The  Katzenjammer  Kids,”  the  coun¬ 
try’s  longest  running  newspaper  comic 
strip,  reaches  its  85th  anniversary  Sunday, 
December  12.  Created  by  Rudolph  Dirks, 
it  first  appeared  in  the  New  York  Journal. 

Over  the  years,  talents  of  six  succes¬ 
sive  artists  since  Dirks  have  continued  to 
help  the  little  pranksters,  “Hans”  and 
“Fritz,”  change  with  the  times. 

Angelo  DeCesare,  a  staff  artist  with 
King  Features,  has  recently  taken  over 
production  of  the  strip  which  is  syndi¬ 
cated  internationally. 

It  was  William  Randolph  Hearst  who 
originally  suggested  the  strip  to  Dirks,  a 
20-year-old  staff  artist  at  the  time. 
Hearst  collected  the  comics  of  German 
cartoonist  Wilhelm  Busch  and  the  kids 
are  the  American  version  of  Busch’s  Max 
and  Moritz.  German  heritage  of  the  strip 
is  indicated  in  the  use  of  German  words 
and  accents  and  in  its  name. 
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Haven't  you  ever  wondered  whether  we  really  need  to  exploit  animals  and 
nature  the  way  we  do? 

A  movement  is  being  built  to  challenge  these  forms  of  exploitation  and  the 
cultural  attitudes  that  go  with  them.  Nature  alienation  and  anthropocen- 
tricism  wound  our  society;  the  healing  requires  political  action. 

Read  about  it  in  AGENDA,  the  independent,  bi-monthly  newsmagazine  of 
the  rapidly  growing  animal  rights/liberation  movement.  AGENDA'S  25 
contributing  editors— activists  from  all  over  the  United  States,  Canada, 
England  and  Australia— keep  you  in  touch  with  the  action  for  improved 
relations  with  the  rest  of  the  planet. 

Animal  Rights  Network  •  Box  5234/Westport,  CT  bbSBI 


FINAL  CHECK— It's  12:30  a.m.,  and  a 
weary  crew  checks  the  final  four  pages  of 
the  Hurricane  'Iwa  edition  of  the  Garden 
Island.  Giving  them  the  last  look  are  re¬ 
porter  William  LeGro,  composing  room 
foreman  Jim  Oyadomari,  editor  Jean 
Holmes,  paste-up  technician  Rita  DeSilva 
and  reporter  Julie  Neal. 


Tornado 


Hurricane 


(Continued  from  page  32) 
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Day  city  editor  Ray  Hobbs  coordinated  reporters  and 
photographers  as  they  called  in  from  other  assignments  to  be 
directed  toward  stricken  areas. 

No  communications 

A  major  problem  came  when  the  storm  knocked  out  tele¬ 
phone  communication.  Photographers’  beepers  were  useless, 
and  reporters  were  unable  to  give  story  status  reports.  Know¬ 
ing  deadlines  and  self-motivation  became  essential,  said 
Sallee. 

By  6  p.m.,  the  copy  and  photos  began  to  pour  into  the  city 
desk.  Normal  inside  pages  had  been  moved  early,  and  editors 
concentrated  on  the  storm  section  and  Page  1. 

Bad  situation 

Joe  Holmes,  a  reporter  writing  the  main  story  from  the 
office,  found  himself  faced  with  a  tough  ethical  question  dur¬ 
ing  the  crisis.  A  man  had  been  killed  when  winds  hurled  a  piece 
of  metal  through  the  windshield  of  his  car.  Holmes  had 
viewed  a  photo  of  the  fatality  and  later  found  himself  talking 
to  the  victim’s  son,  who  had  called  the  paper  seeking 
information  on  his  father’s  whereabouts. 

“That  put  us  in  an  awkward  situation,’’  said  Sallee.  Posi¬ 
tive  identification  of  the  victim  hadn’t  been  made.  So  after  a 
hurried  editors’  conference,  the  son  was  referred  to  state 
police. 

Eyewitness  report 

Another  reporter,  Stan  Denman,  of  the  sports  department, 
also  found  himself  faced  with  a  tough  situation  when  he 
lopked  out  his  patio  door  and  spotted  a  twister  250  yards 
away.  A  shaken  Denman  came  to  the  office  to  write  a  first¬ 
hand  account  of  the  incident. 

The  eight-page  section  was  filled  with  many  other  eyewit¬ 
ness  accounts  of  the  storm  and  photos  of  the  damage.  The 
next  day,  the  Arkansas  Democrat  followed  up  the  effort  with 
another  special  section  detailing  the  aftermath  of  the  twisters. 


CORRECTION 

The  Los  Angeles  Times-Washington  Post 
Nevi^s  Service  ad  in  E&P,  December  11, 
1982  incorrectly  spelled  the  surname  of 
Dusko  Doder,  Moscovr  correspondent  of 
the  Washington  Post. 
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bleary-eyed  (no  electricity)  and  not  having  been  able  to  com¬ 
municate  with  each  other  (no  telephones)  we  nevertheless 
gathered  in  the  newspaper  office. 

We  had  the  news,  we  had  the  pictures,  but  we  had  no 
electricity  to  run  the  machinery.  How  to  get  them  printed? 

Photo  technician  Gerald  Ida  didn’t  wait  to  find  out.  He 
began  to  develop  the  dozens  of  rolls  of  film,  hanging  them  to 
dry  in  a  line  strung  across  the  office. 

It  was  composing  room  foreman  Jimmy  Oyadomari  who 
found  the  answer.  He  remembered  that  we  have  a  sister 
Scripps  League  publication,  the  Beach  Press,  in  Honolulu. 

Why  not  have  our  copy  set  and  the  newspaper  printed 
there? 

They  said,  “Yes,  but  ...” 

.  .  .  But  they  work  from  glossy  prints,  and  all  we  had  were 
slowly  drying  negatives. 

Fhiblisher  John  Uyeno  had  a  flash.  Radio  station  KIPO  was 
using  a  generator  to  keep  on  the  air  with  ajury-rigged  antenna. 
Could  we  use  their  power? 

We  could,  if  we  moved  all  our  equipment  down  there. 

In  the  meantime,  desks  dragged  to  the  windows  for  light 
and  air,  staff  members  Bill  Sollner,  Georgia  Mossman,  Wil¬ 
liam  LeGro  and  editor  Holmes  were  pounding  the  keys  franti¬ 
cally,  trying  to  put  on  paper  the  sights  and  sounds  of  'Iwa  and 
the  reactions  of  the  people  of  Kaua’i. 

Staffer  Julia  Neal  was  being  whirled  about  over  the  Island 
in  a  helicopter  for  some  fine  aerial  shots. 

Came  time  for  the  first  wave  to  head  for  O'ahu,  so  Jean 
Holmes  and  reporter  William  LeGro  took  off,  without  a  tooth¬ 
brush  between  them,  Jean  carefully  guarding  a  canvas  bag  of 
copy  about  the  disaster. 

Machines  at  the  Beach  Press  are  different,  headlines  are 
different,  flow  of  copy  is  different,  but  with  the  help  of  Josie 
Ancog  and  Daisy  Canite,  all  the  copy  was  finally  set. 

There  had  been  no  stopping  for  either  breakfast  or  lunch, 
and  by  then  everyone  was  blurry  from  hunger  and  fatigue. 

Part  of  the  papers  were  brought  home  with  us  on  Mid 
Pacific  Air,  the  rest  followed  by  Hawaiian  Air  Cargo. 

Another  issue  was  prepared  under  the  same  miserable  con¬ 
ditions  but  power  reached  the  newspaper  plant  on  Saturday 
night,  and  the  composing  room  crew  came  in  Sunday  so  that 
our  regular  Monday  edition  could  be  printed. 

Up  to  now  we  have  sold  an  additional  7,000  plus  of  the 
special  issue  but  the  greatest  reward  has  been  the  sincere 
thanks  of  the  people  of  Kaua’i. 

EDITOR  &  PUBLISHER  for  December  18.  1982 


Use  this  handy  order  form  to  order: 

1983  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1982) 
1982  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  June,  1982) 
Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1983  Edition  $50  per  copy  Bulk  orders  5  or  more  $45.00  each 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1 982  Edition  $40  per  copy  □  Bulk  orders  5  or  more  $35.00  each 

(U.S.  and  Canada)  $50  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name_ _ Title _ 

Company _ 

Nature  of  Business _ 

Address _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


OVER  1(X)  comics,  panels,  puzzles,  kid  fea-  ! 
tures.  short  stories  and  various  features  to  I 
choose  from.  For  selected  information  write 
Dickson-Bennett.  1324  N  3rd.  St  Joseph  MO  1 
64501.  (816)  279-9315. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Court.  Middletown 
NY  10940;  (914)  692-4572. 

HEALTH 

1  MOVIE  REVIEWS,  interviews  with  photos  of 

"Senior  Clinic."  Weekly  Column.  Specialist 
treats  Elderly.  Samples.  HFM  Enterprises.  Box 
307.  Edmonton.  Alberta.  Canada.  T5J  2J7, 

celebrities  and  national  political  figures. 
International  Photo  News.  Box  2405.  West 
1  Palm  Beach  FL  33402;  (305)  793-3424. 

1 

!  REAL  ESTATE 

- - 

HEAD  CENTER— Psychologist's  insight  into 

intense  emotional  issues,  from  selNIove  to  FARM  TAXES,  uveekly  7-year  old  column  car- 
stress  to  dreams  to  addictions.  Proven,  popular  ried  by  45-1-  papers.  Informative  and 
weekly.  M.  Malone.  Box  1338.  Gunnison  CO  understandable.  Samples  and  prices:  Cricket. 
81230.  I  Box  527.  Ardmore  PA  19003. 


ANNOUNCEMENTS 
NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate  plann¬ 
ing.  tax.  partnership,  loan,  depreciation, 
insurance,  corporate  and  personal  worth.  Sens¬ 
ible  fees.  Brochure.  Marion  R.  Krehbiel.  Robert 
N.  Bolitho.  PO  Box  7133.  Shawnee  Mission  KS 
66207. 

VALUATIONS  PERFORMED  for  estate,  tax. 
merger,  sale  and  other  purposes.  Hempstead  & 
Co.  21  E  Euclid  Av.  Haddonfield  NJ  08033: 
(609)  795-6026. 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd!  Hardwick  MA  (11037;  (413)  477- 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have 
machinery,  supplies,  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  lust  the  right 
spot  to  advance  your  career— put  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050. 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS  j 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  anci  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Sennce 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


1982 

REVIEW  &  FORECAST 

1983 

The  January  1, 1983  annual  RE¬ 
VIEW  &  FORECAST  ISSUE  Will 
have  an  intrinsic  "pause  and 
reflect"  editorial  value  that 
will  lead  many  extra  minds  to 
search  E&P’s  always  fertile 
I  Classified  pages, 
your  own  planning  might  well 
I  benefit  from  placing  a  Classi¬ 
fied  ad  In  that  extra-service 
Review  &  Forecast  issue. 

January  1,  1983 
Deadline  for  Ad  Copy 
Wednesday,  December  22 
at  12  PM  (EST) 

E&P  CLASSIFIEDS 
(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO.  INC 
1511  K  St.  NW 
Washintfon  DC  20005 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Mam  St.  Southboro  MA  01772 
(617)  481-8562 

ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E.  300  W 
Franklin  St.  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Or.  Savannah  GA  31411;  (912) 
598-0931.  day  or  night. 

KREHBIEL-BOLITHO.  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133.  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

MEL  HODELL.  Newspaper  Broker. 

PO  Box  2277.  Montclair  CA  91763 
(714)  626-6440 


PNW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-71% 
Box  4487.  Vancouver  WA  98662 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


TO  PURCHASE  OR  SELL 
A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212.  Galva  IL  61434.  (309)  932-2270 
Roy  Holding  Dave  Kramer 

(309)  879-2412  (217)  784-4736 

—Appraisals  done  quickly,  reasonably— 


1(X)  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  maior  cities,  about  SIOOK  gross.  $30K 
down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired.  with  a 
wife,  we  also  have  a  small  shopper  which  is 
I  netting  about  $20K  this  year.  Competitive 
I  field,  but  $12K  will  buy  It.  owner  carries  $28K 
I  balance  Bill  Berger.  Associated  Texas  News- 
I  papers.  Inc  .  (512)  476-3950.  1801 
!  Exposition.  Austin  TX  78703 

j  NEWSPAPER  CONSULTANTS* 

I  TRIED.  PROVEN  PERFORMANCES,  your 
!  guarantee  for  useful  management  assistance, 
i  We  help  you  improve  profit,  productivity. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
227B  RRl.  Brookneal  VA  (804)  376^3021. 


i  WEEKLIES  and  community  newspapers  a  spe- 
I  cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write:  MICHAEL 
STEARNS.  100-20E  Elgar  PI.  Bronx  NY 
10475;  (212)  671-9187. 


NEWSPAPERS  FOR  SALE 

I  California  Rural  weekly,  profitable.  Under  lx 
I  pass  at  $68.0(X)  cash.  Box  5144.  Editor  & 
^blisher. 


SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1.  Box  146.  Theodore  AL  36582 
(205)  973-1653 


Box  5144.  Editor  & 


I  EXCLUSIVE  PROFITABLE  CAROLINA  WEEK- 
I  LY  AND  BUILDING.  $100,000  gross  range. 
I  $120.0(X).  good  terms.  Box  49(J2.  Editor  & 
,  Publisher. 


Sk  nni  E.Woodl'bWM- 


1701  E.>No 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  FOR  SALE 

10%  FINANCING 

Weekly  newspapers  in  Florida.  Virginia,  West 
'  Virginia,  Maryland  and  New  Jersey. 

$15to$850M 

One  third  cash,  balance  ten  years  to  qualified 
:  buyers. 

EDWIN  0.  MEYER,  BROKER 

WEEKLY  GROUP  in  Zone  9  crossing  $80,000. 

Excellent  potential  in  beautiful  area  for  mom 
and  pop  team.  Box  5036,  Editor  &  Publisher. 

ZONE  1  DAILY  NEWSPAPER  publishing  and 
printing  company.  Over  $5  million  in  sales, 
mfitable.  Box  5073,  Editor  &  Publisher. 

1  SUITE  101-E,  3tX)  W  t-KANKLIN 

RICHMOND.  VA  23220 

1  (804)  643-7816 

ZONE  5  century  old  weekly  newspaper,  sound 
record  of  profitability,  paid  circulation,  ideal 
husband/wife  team,  reply  stating  financial 
qualifications.  PO  Box  88.  Clyde  (JH  43410. 

!  THREE  WEEKLIES  in  Zone  3;  "grass  roots" 

.  grossing  over  $800,000.  Box  3957,  Editor  & 

■  Publisher. 

NEWSPAPERS  WANTED 

fOR  SALE:  North  Central  Kansas  Weekly  news- 
paper.  Progressive  community.  Winner  of  1982 
Governor's  PRIDE  Award  for  "outstanding 
achievement  in  promoting  the  ideals  of  PRIDE 
through  the  news  media."  Owner  desires  to 
relocate  in  another  Kansas  community  in  order 
to  be  closer  to  family.  Building,  equipment, 
furniture,  and  inventory  included,  as  well  as 
circulation  list.  Call  (913)  374-4446,  Carol 
Sanderson,  Editor,  The  Courtland  Journal, 
Cortland  KS  66939,  or  home  (913)  335-2377. 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you're  a  publisher  with  surplus 
equipment  on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 


DISPLAY  CLASSIFIED  ADVERTISING  RATES 
Effective  January  2, 1983 

Jse  of  borders,  boldface,  illustrations,  logo,  etc.,  on  class!- 
led  ads  charged  the  following  rates  per  column  inch;  1 
ime,  $70;  2  or  more  times,  $65  per  insertion.  Pub  set  anc 
amera  ready  material  acceptable.  One  column  inch  mini 


ime,  $70;  2  or  more  times,  $65  per  insertion.  Pub  s 
amera  ready  material  acceptable.  One  column  inci 
turn.  DEADLINE:  8  days  prior  to  publication  date. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  50  per  line. 

2  weeks — ^.00  per  line,  per  Issue 

3  weeks — $3.40  per  line,  per  issue 

4  weeks— $2.80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
3.  1  week  — $3  00  per  line. 

3.  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3.  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

3.  per  issue.  4  weeks — $2.00  per  line,  per  issue. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av.  New  York.  NY  ^Q022. 


Add  $4.50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  A  Publishor 

575  Lexington  Av,  NY,  NY  10Q22..(212)  752-7050. 


EDITOR  &  PUBLISHER  for  December  18,  1982 


ANNOUNCEMENTS 
PUBLICATIONS  AVAILABLE 


EQUIPMENT 


EQUIPMENT  A  SUPPLIES  EQUIPMENT  A  SUPPLIES 
COMPOSING  ROOM _ MAILROOM 


DON  T  GET  STUNG.  Buy  "How  to  Purchase  a 
Newspaper  and  Succeed"  at  special  pre- 
publication  price  of  $20.  Inside  details, 
appraisal  methods,  tax  tips,  sample  contracts 
by  editor-publisher-broker  Jay  Brodell,  an 
expert.  Only  text  like  it.  Mountain  West 
^  -  .(unction  CO 


PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies  I 
kept  strictly  confidential.  ' 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  4  P  CLASSIFIEDS 
(212)  752-7050 


&  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


A  REQUEST 
TO  ALL 
ADVERTISERS: 


SHOPPING  GUIDES 


FLORIDA  to  CALIFORNIA:  Small  to  metro  list-  ' 
ings$100.000to$10million.  Seller  financed.  ' 
Tell  us  your  "druthers".  Call  (813)  391-2824. 
BECKERMAN  associates,  14001  Miramar 
Ave,  Madeira  Beach  FL  33708. 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  EstilCradick,  950  Parkwood  Dr, 
Dunedin  FL  33528;  (813)  733-1678. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


MERGANTHALER  202  Linotron,  (4  years  oW). 
$24,000 
(415)  873-2640 

COMPUTER  SOFTWARE  | 

BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  In  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  report.  Publisher  Control  Sys¬ 
tems.  Steve  Kuckuk,  PO  Box  476,  Shawano  Wl 
54166;  (715)  526-6188. 


COMPUTERS 


IBM  SYSTEM  3-5410,  2  3741  Data  Stations. 
M24  Card  unit.  5444  Dual  Disc  Drives,  5203 
Line  PTR— ledger,  payroll,  circulation, 
advertising,  classified,  sales  and  billing 
analysis  software.  $5000  for  all — Call  Dick 
Heppard  (313)  758-0480. 


{  17  TELERAM  TERMINALS 

I  For  more  information  contact:  R.J.  Ruffino, 
795  Mam  St.  Buffalo  NY  14240;  (716)  855- 
I  6537. 


MAILROOM 


I  CUTLER-HAMMER  conveyors  and  spare  parts, 
j  Also  new  Crabtree  conveyors  and  spare  parts. 

I  Rollertop  conveyors,  all  sizes 
>  Bottom  wrappers 
I  Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
I  Baldwin  Count-(3-Veyors  104A's 
I  Cutler  Hammer  truck  loaders 
]  Sheridan  48P 

I  NORTHEAST  STORAGE  4  INDUSTRIES 
j  (213)  257-7557 

FERAG  convwing  systems.  2  forwarding  sta- 
I  tions.  2  delivery  stations,  like  new.  We  will 
I  sell  part  or  all. 

IPEC,  97  Marquardt  Dr.  Wheeling  IL  60090 
I  (312)459-9700  Telex  20-6766 


ATTENTION  CIRCUUTORS  OR  PUBLISHERS  j 
Using  a  high  quality  sales  organization  makes  a 
real  difference — better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd.  #10C. 
Brunswick  OH  44212;  (216)  225-7440. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis, 
development  and  establishing  in-house  pro¬ 
rams.  Call  (703)  955-2638. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 


CIRCULATION  SOFTWARE 


CIRCULATION  AND  ACCOUNTING 
Is  your  circulation  out  of  control?  Having  trou¬ 
ble  getting  your  bills  out  on  time? 

Are  you  losing  money  on  classified  ads? 
Cannot  find  out  how  you  are  really  doing? 

The  solution  for  these  problems  and  many  more 
is  NEWSMATE  PRODUCTS  Circulation  and/or 
Accounting,  Editorial  and/or  Classified  ad/ 
billing  software.  Circulation  handles  sub¬ 
scriber/nonsubscribers,  generates  ABC  and 
many  other  reports,  carrier  bill  et  cetera. 
Accounting  handles  account  receivables,  pay¬ 
ables.  double  billing,  general  ledger  and 
inventory.  C^jmplete  front  end  system  with  your 
choice  of  output.  Equipment  serviced  nation¬ 
wide.  For  more  information  call  317-831- 
0159,  or  write  to  NEWSMATE  PRODUCTS 
INC.,  Donna  Kendall.  PO  Box  72  Zionsville  IN 
46077. 


CIRCULATION  SUPPUES 


i  300  K-Matic  Paper  racks.  $300 each.  For  more 
I  information  contact:  R.J.  Ruffino.  795  Mam 
St,  Buffalo  NY  14240;  (716)  855-6537. 


FOR  SALE.  MULLER-MARTINI  EM-10 
inserting  machine.  Overhauled  by  Muller- 
Martini  in  1979.  Has  very  low  hours.  Like  new 
condition.  Price.  $35.(X)0.  Box  5094,  Editor  4 
Publisher. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  raiders.  Call 
Scott  or  Ed  Heisley:  (800)  527-1668  or  (214) 
357-0196. 


IDAB  1973  CS  202  STACKER 
Size  of  Folded  Products 
Maximum  12-V*"  x  17-V«" 
Minimum  6-^"  x  9-?^" 

Stack  Heights 

MAX.  13"  MIN.4" 


JERRY  HOPSON 

RUDY  OTEPKA  ASSOCIATES,  LTD. 
(813)  575-8080 


SHERIDAN  STUFFERS  FOR  SALE: 

24-P  with  handfly  delivery. 

24-P  with  M  S.  hoppers  and  M.S.  delivery. 

48-P  7-into-l  or  3-into-l  double  out. 
Professional  installation  in  your  plant;  guaran¬ 
teed  production. 

Contact  Jimmy  R  Fox.  Mail  Room  Consultant. 
Houston  TX  (713)  468-5827. 


MARKETING  PAPERS  for  the  80's  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  .Renewal  systems  in 
advance  carrier  and  mail  pro¬ 
grams  .  .  .Phone  and  crew  solicita¬ 
tions  .  .  .  Voluntary  paid  and  other  conver¬ 
sion  programs  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  Personnel  development  and 
specialized  training  .  .  .  and  much,  much 
more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 

Circulation  Consultant  for  Newspapers 

COMPOSING  ROOM 

1 

AM  ELECTRO/SET  PUNCH  ASSEMBLIES-  I 
remanufactured  including  punch  block;  1 
$665 -I-  shipping,  insurance  and  trade-in,  | 
Spalholz.  128  Midland  St.  Cold  Spring  Harbor 

NY  11724.  (516)  692-8859.  j 

MERGANTHALER  MVP  Keyboard,  with  Dual  J 
Floppy  Disks.  Tape  Punch,  and  8K  Memory.  (4 
years  old).  $9500.  (415)  873-2640.  ! 

TWO  VIP  7245-A  3-drum  high  speed  ' 
photocomposition  machines.  Now  in  use.  i 
Available  early  1983.  Call  Allan  or  Tom  Much-  , 
more  (405)  765-3311,  The  Ponca  City  Okla-  ; 
homa  Nevus.  I 

PROFESSIONAL  TELEPHONE  subscription 
sales  senrices.  Pay  only  for  results!  Ken  Gage  4 
Associates.  (512)  224-6672. 

E&P  Classifieds— 

As  effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 

JOIN  OUR  CONTRACT 
CREW! 

.  .  .Those  individuals,  com¬ 
panies.  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with 
us  on  a  regular  basis. 

Whether  it's  1 2. 26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer 
you  freedom  to  rotate  your  copy 
within  our  regular  deadlinetimes. 
monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market 
in  the  newspaoer  industry 

E&P  CLASSIFIEDS 

(212)  7S2-70S0 


SHERIDAN  48P  inserters  with  MS  heads. 
Sheridan  24P  inserter  with  handfly  table. 

New  Sheridan  inserter  spare  parts. 

Folded  edge  first  delivery  systems  for  Sheri¬ 
dan  inserters. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stackers. 

Custom  Bilt  quarter  folders  and  rotary  thnv 
mers. 

Kansa  inserter  with  4  stations. 

IDAB  440  Counter  Stacker  with  pro^mmable 
keyboard. 

IDAB  shrink  wrap. 

Ferag  H-500  and  HS-80  Counter  Stacker  — 
factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 

Sta  Hi  telescopic  loaders. 

Cutler  Hammer  conveyor,  bottom  wraps  and 
pacers. 

Signode  ML2EE  MLN2A  tying  machines. 

Yale  and  C4D  pallet  Jacks. 

All  equipment  in  excellent  condition  and  aMil- 
able  immediately.  Mechanical  installation 
service  also  provided.  We  will  purchase  mail- 
room  equipnient  and  complete  mailrooms. 
Graphic  Management  Associates,  Inc 
Newspaper  Mailroom  Systems  Division 
1 1  Mam  St,  Southboro  MA  01772 
I  (617)  481-8562 


DRAW  YOUR  OWN 
CONCLUSIONS 
About  the  most  effective 
medium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  4  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


E  4  P  CLASSIFIEDS 
The  industry's  Marketplace 
(212)  752-7050 


PHOTOTYPESETTING 

AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  4 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858. 


hAf 

DEADLINE 

CHANGE 


Due  to  the  Christmas  and  New 
I  Year  Holidays  the  Classified  ad 
I  deadlines  for  the  December  25 
I  and  January  1  issues  are: 

I  Friday 

December  17 
I  at  12  noon  EST 

I  and 

Wednesday 
!  December  22 

i  at  12  noon  EST 

I  E&P  CLASSIFIEDS 

(212)  7S2-70S0 


’vi*'  vXvr  yir 

jr^ 


CASH  FOR 

MARK  I.  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


EDITOR  &  PUBLISHER  for  December  18,  1982 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


AM  TYPESETTERS 

CwnpSet  500.  $3000.  CompSet  510.  $4000. 
CompSet  51011.  $4500.  CompSet  500  504.  i 
$4250.  CompSet  510  504.  $5500.  CompSet  ' 
51011/504.  $7250.  CompSet  3510/504. 
$7500.  CompSet.  4510/508w.  $10,750. 
CompEdIt  5810.  $13,900.  Reconditioned.  I 
WSI.  (216)  729-2858. 


C0K«PUWRITER  USERS 
COMPAX  IS  HERE 

Now  you  can  set  type  from  most  any 
microcomputer.  Driven  likea  line  printer,  COM¬ 
PAX  will  vvork  with  with  the  Jr.  I.  II  or  IV.  Full 
time  automatic  hyphenation  too.  For  futher 
information  contact: 

First  Main  Computer  Systems 
Box  795-E 
Bedford  TX  76021 
(817)  540-2491 


CompuWrIter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMF>OSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer  Total  control, 
total  versatility  You  won't  want 
less  You  don  t  need  to  spend 
more.  Ycxjr  CompuWriter  is  not 
obsolete  only  the  way  you've 
been  using  it  is. 

Let  us  change  all  that 

Cybertext  Corporation 
Box  860  Areata.  CA  95521 
707-822  7079 


CG  8600  with  25  fonts.  $36,000.  Videosetter 
Universal.  $16,000.  MOT  350.  $3350. 
Advantage.  $16,000.  Unified  Composer. 
$3250.  DEK.  $1750.  Unisetter  LR.  $5450. 
Unisetter  HR.  $6950.  Pacesetter  Mark  IV. 
$5000.  ACM  9000.  $1500.  WSI.  (216)  729- 
2858 


COMPLETE  TYPESHOP  equipment  available  in 
January  1983.  Phasing  out  second  generation 
to  new  equipment.  Move  it  in.  set  up  shop  and 
start  producing  a  profit  the  first  day.  CG 
Unisetter  LR  1^  faces.  2  MDT-350  mini  disc 
terminals  and  reader.  1-3016.  1-3208  Vari 
systems  counting  key  boards  with  program 
width  values  for  all  faces.  CG  7200  headliner 
48  faces.  All  in  good  working  condition,  most 
were  under  seniice  contract  since  new.  Many 
good  years  left  at  a  fraction  of  the  cost  of  new 
equipment.  DAVIS  TYPOGRAPHICS.  1001 
West  10th.  Amarillo  TX  79101.  (806)  374- 
5287. 


(M  MOT  350.  2  with  stands,  $2750  each. 
Trendsetter  812/8000.  $9000.  (^mpukwick 
Processor.  $200.  Spare  parts  kit  for  trendset¬ 
ter,  $1000.  5  film  strips.  $500.  Waxtec  model 
17,  $3(X).  Brown  Caravel  Camera  20x24  with 
lights,  $3000.  CG  PMT  processor.  $300.  Dar¬ 
kroom  sink  and  miscellaneous  equipment, 
$1(X)0.  2  light  tables  and  2  paste-up  tables 
also  available.  Alpha  Micro  Computer  system 
with  full  business  accounting  software, 
$12,000.  (408)  663-3000. 


EDIT  7700  HR  Rev  D.  8  strips.  $10,250.  Edit 
7500  HR  Rev  C  with  7,  9,  11  points,  $7775. 
Edit  75(X)  HR  Rev  A,  $7750.  (guaranteed  Bob 
Weber  (216)  831-0480. 


EDITCG  1750,  $2500,  CG  7200  1C,  20  strips 
(your  choice  of  60),  $1950.  AM  510  Tab  Data 
Processor.  $4650.  Bob  Weber  (216)  831- 
0480. 


FOR  SALE 

1-7900  Universal;  1-Editwriter  2750  II;  1- 
Editwriter  Preview;  19  disc.  3  program  discs, 
dual  disc  option  for  2750 II.  spare  parts  kit  for 
7900  Universal.  Contact  Mike  Bell  (701)  662- 
2127, 


HARRIS  I100’s(2)-Both  in  working  condition. 
Spare  parts.  Make  an  offer.  Call  Craig  Pollard. 
(201)  774-7000,  Ext.  436. 


QUADRITEK  1200.  processor,  14  fonts, 
paper,  chemistry.  Assume  installment  pur¬ 
chase  agreement  with  no  down  payment.  (307) 
745-5165. 


2  TYPESETTERS  APS  5  U's.  Upgradeable  (or 

Ohics.  For  more  information  contact:  R.J. 

mo.  795  Main  St.  Buffalo  NY  14240; 
(716)  855-6537. 
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USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling 
hetwrvn  individuals. 

Bob  Weber  (216)  831-0480 
Cameras . Platemakers . 


VIDEOSETTER  Universal,  all  options.  2  spare 
part  kits.  8  grids,  low  use.  $15,750.  Advantage 
II  used  6  months.  PMA.  $19,500.  Advantage  I 
used  6  months.  $17,000.  Guaranteed  Bob 
Weber  (216)  831-0480. 


WANTED  MK3  or  MK5  Pacesetters  in  running 
condition.  Will  pay  cash.  Phone  (707)  226- 
3711.  Ask  (or  W.  f?.  Stabler  or  D.  Church. 


PLATEMAKING 


2  LETTERFLEX  290A  with  all  associated 
punch  bend  and  trim  equipment.  For  more 
information  contact:  R.J.  Ruffino.  795  Mam 
St.  Buffalo  NY  14240;  (716)  855-6300. 


PRESS  CONVERSIONS 


GOSS  MARK  I  8,  22^4’'  cutoff,  82  "  wide. 
Available  November,  1982. 

Goss  Mark  I.  16  Goss  units  23  9/16  A  80  and 
82,  12  Mark  I  Goss  units  22  Vx  A  80.  8  half 
decks  A  80  and  82. 6  color  humps  A  80  and  82. 
4  2:1  folders  inverted  and  regular  23  9  16.  2 
2: 1  folders  regular  22  ^/4. 6  Goss  auto-pasters. 
20  Wood  reel  stands,  2  balloon  former 
assemblies.  4  double  width  portable  ink  foun¬ 
tains.  Many  other  partsavailable.  Reverse  gear¬ 
ing  assemblies  available,  22  Vx  8  23  9/16 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc.  E  34th  St.  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050. 


PRESSES 


HARRIS  845.  8  units  1982-1978  vintage.  8 
Martin  splicers,  2  folders,  22Vx".  Like  new. 
Available  immediately. 

7  unit  Community,  2  folders,  1975 

4  unit  Goss  Community  (grease) 

5  unit  Harris  V22,  RBI  folder 
Vanguard  V-15,  4  and  5  units 

Urbanite,  3  units  plus  3-color  unit  1980-folder 
and  Butlers. 


BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


MODERN  PRESS 
DRIVE 
CONTROLS 

for  5  or  6  unit  Newspaper 
!  Press.  Factory  recon- 
I  ditioned,  modified, 
make-over,  repair.  Res¬ 
tore  to  a  good  or  satisfac¬ 
tory  condition.  New  fac¬ 
tory  WARRANTY,  one 
(1)  year  from  start-up  or 
eighteen  (18)  months 
from  delivery.  Savings 
about  50%  new  equip¬ 
ment.  Write  for  particu¬ 
lars. 

WNMA-INC 

I  Post  Office  Box  3238 
'  San  Mateo,  CA  94402 


GOSS  Suburban  Web  Offset  Press.  Model 
1100,  6-Prmt  Units.  22^/i  x  36.  6-Position 
Conventional  Roll  Stands  with  Power  Side  Lay 
Adjustment,  (2)  Goss  Suburban  Folders.  */i-'/x 
Fold,  with  Air  Formers.  $220,000.  Call  Dale 
Fritz,  J.  Ridley  Lewis  Company.  (214)  634- 
0558. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


HARRIS  48P 

Very  good  condition.  Phone 
(201)  538-2000,  ext.  369. 


YOU  CAN  BET  ON 
E&P  CLASSIFIEDS... 

To  take  your  used  press,  hard¬ 
ware  (or  software)  that's  been  sit¬ 
ting  idly  by,  and  put  it  back  into 
production! 

Perhaps  you  can't  use  that  par¬ 
ticular  equipment  ...  but  we'll 
bet  you  could  sure  use  the  space 
it  occupies. 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money— hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We  ll  put  that 
equipment  back  into  production 
for  you  in  someone  eise's  plant — 
and  produce  a  profit  for  you  to 
boot! 

i  E&P  CLASSIFIEDS 
I  (212)  752-7050 


ALMOST  NEW  Goss  4-unit  Community.  SC  (ol¬ 
der,  A-1  condition,  substantial  saving,  will 
install.  TO  Box  588.  Pawleys  Island  SC  29585. 


HARRIS  COTTRELL,  V15-D,  Web  Offset,  6- 
Print  Units,  22Vx  x  36,  Equipped  with  JF-15 
Folder  and  Double  Digest  Attachment.  1980 
Model.  $245,000.  Call  Drew  Clark.  J.  Ridley 
Lewis  Company,  (214)  634-0558. 


2  Martin  Pasters,  1979  rated  1200  FPM. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series.  Vx  folder. 

3  Goss  Urbanite  1000  series  units. 

Goss  4,  6.  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  Community,  3  unit  press,  1978. 

Goss  Urbanite.  10  units,  1980. 

Gregg  flying  imprinter  22  Vx",  45  */S". 

Fincor  motor  and  controls. 

Harris  V-15A.  add-on  units,  1977. 

Harris  V-25.  Vx  and  VS  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845.  22Vx.  8  units,  1973. 

Harris  845,  6  units,  22Vx". 

Harris  V-25.  8  units.  1978, 

3  Butler  pasters.  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25.  4  units,  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

1  Newsking  unit. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


NORTHEAST  INDUSTRIES  is  offering  36  units 
of  Hoe  Color  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


21  Vx"  CUTOFF  HEATSET  PRESS 

Hams  N 1200,  21  Vx"  cutoff  by  40'/7  "  5  units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845.  8  units  (New.  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  INC.  97  Marquardt  Drive,  Wheeling  IL 
60090.  (312)  459-9700.  Telex  20-6766. 


COMBINATION  F0LDER-22Vxx38  ATF  Folder 
to  produce  excellent  quality  Digest.  Tabloid 
and  Quarterfolded  products  on  an  Urbanite  Pre¬ 
ss— Len  Thomas  (313)  921-4560. 


COMMUNITY  PRESS  FOR  SALE 
5  unit  Goss  Community  1977,  half  and  quar¬ 
terfold,  30  horse  drive.  Can  be  inspected  runn¬ 
ing.  Buying  new  SC.  Write  Box  5107,  Editor  & 
Publisher. 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  availabie  which  can  be  offered 
stacked  or  floor  posit>on.  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)492-9050  Telex  4-2362 


GOSS  SC,  8  units,  1979. 

Community.  4  units,  grease 
Community  add-on  units.  1965-78. 

SC  folders,  also  upper  former 
!  Suburban  1500.  7  units 

I  Urbanite.  6  units.  1975. 

Urbanite.  4  units,  3-color  unit, 
j  Urbanite  add-on  units,  3-color  unit. 

I  Metro.  6  units. 

HARRIS  V15  A,  6  units,  4  circumferential 
:  V15  A.  3  units,  1975. 

V15  A  add-on  units;  ductor.  continuous. 

I  V25,  4  units,  1978. 

V25,  8  units,  1977. 

Folders:  JFl.  JF4,  JFIO,  JF25, 

845,  4  units,  1975. 

NEWS  KING,  6  units,  1971. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


GOSS  MARK  I,  A-80,  22  Vx"  Cutoff 

7  units— Digital  Pasters 
I  6  Color  Half  Decks 

2  [Jouble  2:1  Folders  with  Balloon  Formers 
GOSS  MARK  I,  A-82.  23  9/16"  Cutoff 
23  units— Digital  Pasters 
4  Superimposed  Double  Half  Decks 

4  Single  Half  Decks 

5  Double  3:2  Folders 

GOSS  MARK  II.  A-82.  23  9/16"  Cutoff 
2  units.  60°— Full  Digital  Pasters 
GOSS  MARK  I.  A-88.  23  9/16"  Cutoff 
30  units— Digital  Pasters 
5  3-Position  Color  Cylinders 
5  Double  2:1  Folders 

Double  and  single  Goss  portable  color  foun¬ 
tains. 

Add-on  units  available. 

Folder  enclosure  and  dust  collector  system 
presently  on  a  Goss  Mark  V. 

Hurletron  SCR  drive  with  50  HP  (Xl  motors. 
No.  330  Portable  Idab  Stacker  with  card  reader 
and  programmer,  excellent  condition. 

One  Sheridan  48P 
Hoe  Colormatic 

8  units  available,  1966  (22  Vx"  cutoff) 

1  single  3:2  folder,  double  upper  formers 
Skip  Slitter,  Fully  Automatic  Reels 
G.E.  Unit  Drive  and  Controls 

Offered  Exclusively  by: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  TO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  Suburban  Web  Offset  Press,  Model 
1500,  6-Print  Units,  22Vx  x  36,  with  6- 
Position  Conventional  Roll  Stands.  (2)  Goss 
Suburban  Folders  with  Double  Parallel  Attach¬ 
ment,  Ribbon  Quarter  Fold,  and  Air  Formers. 
$240,000.  Call  J.  Ridley  Lewis,  J.  Ridley  Lewis 
Company,  (214)  634-0558. 


EDITOR  &  PUBLISHER  for  December  18.  1982 


EQUIPMENT  &  SUPPLIES 


PRESSES  ! 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe.  i 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers  , 

5  units  Econ-O-Web  press  ^ 

Hoe  Skip  Slitters  < 

8  units  of  Urbanite,  folder  and  balloon  i 
Press  #592 

12  Wood  electra  tab  pasters  | 

Napp  manual  platemaking  systems  j 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used  . 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting  j 
We  buy  printing  equipment.  i 

NORTHEAST  STORAGE  I 

AND  INDUSTRIES,  INC. 

(213)  257-7557 

PRE-OWNED  WEB  PRESSES  , 

4-Suburban  900  series  i 

4-Suburban  1000  series 
4-Suburban  1 500  series  j 

Suburban  combination  folder  with  balloon  i 
former  Community  unit  1971. 

KJ6  Vs-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106.  I 

Add-on  components  for  Goss.  Harris  and  King  . 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC, 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 

PRESS  REMOVAL  AND  INSTALLATION 
Service  work  done  on 
Single  width  web  offset  presses 
National  Newspaper  Machinery,  Inc 
John  Dean,  (816)  796-9600 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17^"i(24VS"  wide,  with  2  Roll  Stands. 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


REBUILT  URBANITE  UNITS  | 

1.  Individual  components  or  complete  presses.  ' 

2.  Units  are  stripped  down  to  the  side  frames  I 

and  restored  to  like  new  condition.  ' 

3.  Cost  IS  approximately  half  of  replacement 

price.  j 

4.  Exchange  program  available  to  minimize  : 

down  time.  j 

5.  Inquire  for  pictures  and  brochures.  i 

IPEC,  INC,  97  Marquardt  Drive.  Wheeling  IL  ' 
60090,  (312)  459-9700,  Telex  20-676&  j 

2  UNIT  GOSS  Community,  grease,  no  sidelay.  j 
15  HP  drive,  community  folder.  Priced  for  j 
immediate  sale.  As  is  or  installed.  Phone(707)  i 

226-3711,  ext.  249  or  248.  | 

5  UNIT/2  folder  1000  series  Suburban  { 

2  unit  Community  Oil  Bath 

2  to  8  unit  V15A  with  JF15  folder,  mid  to  late  i 

70's  mfg  1 

Harris  VISA  add-on  units,  mid  to  late  70's  mfg  : 
1  to  3  unit  News  King  with  KJ4,  reconditioned  ' 

3  to  5  unit  News  King  with  KJ6,  reconditioned  j 
3  to  5  unit  News  King  with  KJ8  and  upper  i 
former 

New  King  add-on  units 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)492-9050  Telex  4-2362 


WANTED  TO  BUY 

VARI-TYPER  in  operable  condition.  State  cost, 
model  number  and  where  it  can  be  seen  (Zone 
2).  Box  5093,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


!  WANTED  TO  BUY 


I  CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS.  1290 
Central  Av.  Hillside  NJ  07205. 

CLIP-ART  BACK  ISSUES.  Looking  for  1978- 
I  1982  issues  of  PMS,  Clipper  and  Ad  Builder. 

I  Contact:  Darrell  Anderson.  Community  Press 
’  Newspapers.  5115  N  Federal.  Denver  CO 
<80221.  (303)  458-1981. 

j  CG  COMPUWRITER  IV  B  HR.  trendsetters  HR. 

I  Unisetter  HR.  Immediate  Buyers.  10%  com- 
I  mission.  Guaranteed  Bob  Weber  (216)  831- 
i  0480, 

;  GOSS  COMMUNITY  OIL  BATH. 

with  SC  folder  unit  separate, 
j  Box  1983,  Editor  &  Publisher. 

I  LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

MULLER  227  INSERTER 
;  in  good  operating  condition. 

Reply  Box  5083,  Editor  &  Publisher. 

I  NEED  1 500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 

[  USED  TYPESETTING  equipment.  If  you  are 
I  thinkingofsellingortradinginyourequipment. 
check  with  us  nrst.  Bob  Weber  (216)  B31- 
,  0480. 


HELP 

WANTED 


FACULTY  POSITION  AT  UNIVERSITY  OF 
COLORADO-BOULDER 
School  of  Journalism 

RESPONSIBILITIES: 

Research  and  teaching  in  the  area  of  broadcast 
telecommunication  law  or  policy.  Person  also 
would  work  with  media  professionals,  sene  on 
university  committees,  do  advertising,  etc. 
Reponsibilities  also  might  include  participa¬ 
tion  in  MS  in  telecommunications  program 
administered  by  the  graduate  school. 
QUALIFICATIONS: 

PhD  or  equivalent  in  mass  communication  or 
related  field,  such  as  law.  Doctoral  candidates 
with  all  but  dissertation  completed  will  be  con¬ 
sidered.  Professional  experience  preferred. 
TERMS: 

Appointment  as  assistant  professor  beginning 
August  25,  1983,  Salary  competitive  (mini¬ 
mum  $21,000). 

DEADLINE: 

Direct  applications  postmarked  no  later  than 
January  15.  1983,  to  Professor  Sam  Kuczun. 
Chair,  Search  Committee.  School  of  Journal¬ 
ism,  Box  287,  University  of  Colorado.  Boulder 
CO  80309. 

The  University  of  CO  is  an  Equal  Opportunity 
Affirmative  Action  employer.  Applications  from 
minorities  and  women  are  encouraged. 

ASSISTANT  OR  ASSOCIATE 
PROFESSOR.  ADVERTISING 
Will  teach  advertising  skills,  principles  and 
theories  at  graduate  and  undergraduate  levels. 
Must  have  professional  advertising  experience 
and  PhD  or  ABD.  Must  be  active  scholar.  Te¬ 
nure  track  position.  Salary  competitive.  Send 
cover  letter  and  resume  to  Dr.  Eric  Odendahl. 
Personnel  Committee.  Department  of  Journal¬ 
ism.  San  Diego  State  University.  San  Diego  CA 
192182.  by  December  15.  An  Equal 
'  Opportunity  Affirmative  Action  En'iployer. 


HELP  WANTED 


ACADEMIC 


POST-DOCTORAL  Research  Fellowship  in  | 
Department  of  Humanities  Communications  at  i 
Drexel  University  available  for  academic  year  | 
1983-84,  with  possibility  of  renewal.  Appli-  . 
cants  must  have  PhD  or  equivalent  professional 
reputation.  Research  must  relate  specifically  to 
the  needs  of  the  University  in  one  of  the  follow-  | 
ing  fields:  Technical  and  Science  Com¬ 
munications:  Science.  Technology,  and  the 
Humanities:  Environmental  Literature:  Com¬ 
puters  and  the  Humanities.  The  fellowship 
includes  teaching  load  of  18-27  quarter  hours 
per  year.  Send  vita  and  proposal  to  Dr.  Martha 
Montgomery.  Head,  Dept  of  Humanities- 
Communications,  Drexel  University.  Phi¬ 
ladelphia  PA  19104  by  February  1.  1983. 
Drexel  University  is  an  Affirmative  Action. 
Equal  Opportunity  Employer. 

PHOTOJOURNALISM  INSTRUCTOR 
Missouri  School  of  Journalism  is  seeking  a  new 
tenure  track  faculty  member  for  its 
photojournalism  sequence  Applications  for  a 
one-year  appointment  accepted.  Instructor  will 
teach  courses  emphasizing  camera  and  lighting 
skills,  use  of  color.  Position  requires  proven 
photographic  ability,  knowledge  of  layout, 
design  and  the  essay.  Professional  experience 
required.  Master's  degree  preferred  Teaching 
experience  helpful.  Send  resume  to  Ken  Kobre. 
Director  of  Photojournalism  Sequence.  Univer¬ 
sity  of  Missouri  School  of  Journalism,  ^x  838. 
Columbia  MO  65205.  Equal  Opportunity 
Employer. 

THREE  TENURE  TRACK  POSITIONS 
!  IN  JOURNALISM 

'  Iowa  State  University 

1.  Teacher  of  graduate  and  undergraduate 
courses:  advise  graduate  students  in  quantita¬ 
tive  research.  PhD  or  ABD.  Professional 
experience  in  at  least  one  of  these  areas:  news- 
editorial,  mass  communication,  public  rela¬ 
tions. 

2.  Teacher  of  advertising,  qualified  to  teach 
such  courses  as  advertising  principles,  print 
and  broadcast  copywriting,  retail  advertising, 
media  planning  and  campaigns.  Professional 
advertising  and  or  marketing  experience  re¬ 
quired  with  master's  degree  minimum. 

3.  Print  media  teacher:  graduate  or 
undergraduate  level.  Experience  in  PR  is 
desirable  Master's  degree  and  significant  pro¬ 
fessional  experience  in  specialized  areas  such 
as  agriculture,  home  economics,  engineering, 
science  communication,  or  general  news- 
editorial  lournalism. 

All  positions  full  time.  9-months,  salary  range 
$21-24,000  with  possibility  of  summer 
teaching:  position  available  August  21.  1983: 
deadline  is  February  1 5. 1983.  or  until  position 
IS  filled.  Apply  to  Search  Committee. 
Department  of  Journalism  and  Mass  Com¬ 
munication.  Iowa  State  University.  Ames  lA 
50011. 

Department  is  accredited  with  specific 
accreditation  in  news-editorial,  broadcast 
news,  and  advertising:  26  full  time  resident 
faculty.  600  undergraduates  and  75  graduate 
students.  Students  have  access  to  daily  news¬ 
paper,  four  student-edited  magazines,  cable 
and  university  owned  and  operated  commercial 
television  station  with  ABC  affiliation.  Strong 
emphasis  on  teaching  and  student  organiza- 
,  tions:  top  SOX  chapter  in  country  1981  and 
1982 


HELP  WANTED 


ADMINISTRATIVE 


ACCOUNTING  MANAGER-With  degree  in 
[accounting.  Must  have  comprehensive 
I  understanding  of  business  computer  systems 
.  and  financial  analysis.  Must  have  experience 
with  general  ledger,  payroll,  payables  and 
accounts  receivable.  To  be  considered,  please 
send  resume  and  references  in  confiderKC  to 
General  Manager.  New  Jersey  Herald.  PO  Box 
10.  Newton  NJ  07860. 

GENERAL  MANAGER  for  5  Long  Island  its 
antiques  and  financial  and  promotional  back¬ 
ground.  strong  organizer.  Oversee  staff  of  23. 
including  12  salespeople.  Minimum  3  years 
management  experience.  $25.(X)0  salary  and 
incentive  bonuses.  Resumes:  25  Glen  Head 
Rd.  Glen  Head  NY  11545. 

GENERAL  MANAGER  for  Publishers'  Auxiliary: 
must  know  ALL  phases  of  newspaper  operation . 
with  emphasis  on  irtarketing.  Resumes,  salary 
history  to  Mel  Street.  Executive  Vice  President. 
National  Newspaper  Association.  Suite  4(X). 
1627  "K'  St.  NW.  Washington  DC  20006. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  in  the  ad,  do  Editor 
&  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips  submitted  in 
response  to  an  ad.  Include  only  material  which  can  be 
forwarded  in  a  large  manilla  envelope. 


EDITOR  &  PUBLISHER  for  December  18,  1982 


ADMINISTRATIVE 


NEWSPAPER  ASSOCIATION 
Newspaper  generalist  to  assist  in 
administration  of  regional  association  with 
comprehensive  informational  educational 
function.  Heavy  publications  schedule:  many 
workshops  conventions:  strong  membership 
service  program.  Knowledge  of  newspapers, 
organizational  skills  necessary.  Writing  ability, 
teacher  trainer  background,  personnel 
experience,  association  work  are  skills  that 
would  be  plusses.  Intermediate  level  position. 
Resume  and  salary  expectations  to  Executive 
Committee.  New  England  Newspaper  Associa¬ 
tion,  223  Derby  St.,  Salem  MA  01970.  No 
phone  calls,  please  at  this  stage 


PUBLISHER 

7500  paid  circulation.  Midwest,  county  seat 
weekly  seeks  publisher.  Send  resumes  to  Box 
5028.  Editor  &  Publisher. 

PUBLISHER  tor  Midwestern  daily.  15-20.0(X) 
class.  Excellent  opportunity  for  experienced 
sales-minded  manager  Reply  to  Box  5136. 
Editor  &  Publisher. 

PUBLISHER 

COMMUNITY  DAILY  NEWSPAPER  in  Zone  9. 
Dominant  in  its  field.  Publisher  who  can  pro¬ 
duce  a  quality  newspaper,  build  circulation  and 
control  costs.  Send  resume  and  salary  require¬ 
ments  to  Box  4904.  Editor  &  Publisher. 


RETAIL  MANAGER 

Due  to  advancement,  a  position  is  now  open  on 
family-owned,  medium  sized  Midwest  daily. 
Requirements  include  strong  and  successful 
retail  ad  sales  experience.  In  addition,  strong 
preference  will  be  given  to  structured  supervis¬ 
ory  experience.  Good  "people  skills"  are  re¬ 
quired.  We  offer  competitive  compensation,  a 
healthy  family  environment  and  a  good  oppor¬ 
tunity  for  professional  growth  Apply  in  confi¬ 
dence  to  ^  5125.  Editor  &  Publisher.  All 
replies  will  be  acknowledged 

_ ADVERTISING _ 

ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper 
industry.  Please  call  or  send  resume  to:  D^nis 
Fearing.  Multi-Media  Enterprises.  18533  Bur¬ 
bank.  Ste  144,  Tarzana  CA91356:  (213)  344- 
7177. 

ADVERTISING  MANAGER 
Award-winning,  twice  weekly.  150.000 
circulation  Florida  newspaper  is  s^ing a  high¬ 
ly  motivated  person  to  direct  successfuTdispTay 
and  classified  sales  teams.  Position  offers  good 
salary  plus  bonus  potential,  as  well  as.  com¬ 
plete  benefits  package.  If  you  are  creative,  have 
a  successful  management  track  record  and  are 
interested  in  career  growth,  we'd  like  to  hear 
from  you.  Please  write  with  background,  salary 
requirements  and  career  goals  to.  Box  5080. 
Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
NEEDED  for  group  of  deep  south  paid  weekly 
with  TMC.  Must  be  able  to  tram  own  staff. 
Experience  required.  Send  salary  requirements 
to  Box  5105.  Editor  &  Publisher. 

ACCOUNT  EXECUTIVES-Progressive  Wyoming 
daily  has  several  openings  for  creative  account 
executives.  The  restructuring  of  our  staff 
because  of  our  new  LPTV  venture  has  created 
these  openings.  Compensation  includes  com¬ 
mission  and  all  company  benefits.  Please  send 
your  resume  and  salary  history  along  with  non- 
returnable  clips  to  Box  5110.  Editor  t  Pub¬ 
lisher. 

MAJOR  MARKET  DAILY  MID-ATLANTIC  AREA 
must  be  experienced,  creative,  tough-retail 
sales  responsibility.  Income  negotiable.  Your 
response  kept  in  strictest  confidence  Rush  full 
details.  Box  5079.  Editor  &  Publisher 


RETAIL  AO  MANAGER 

46.000  circulation  weekly  (Zone  2)  has 
opening  for  aggressive,  promotion-minded 
take-charge  manager.  Excellent  step-up  oppor¬ 
tunity  if  you  are  now  2.  No  "desk  warmer  need 
apply,  ^lary.  bonus,  full  benefit  program. 
Write  Box  5087,  Editor  i  Publisher 


RETAIL  ADVERTISING  MANAGER 
Medium-sized  daily  in  Zone  3.  Great  opportu¬ 
nity  for  a  seasoned  sales  representitive  on  way 
up  or  a  talented  but  under  employed  advertising 
director  of  small  daily  $24.000-$26.0(X). 
Replies  to  Box  5146.  Editor  &  Publisher 

SALES  PROFESSIONAL 
The  Charlotte  Observer  and  Charlotte  News  are 
accepting  applications  for  an  experienced  retail 
advertising  sales  professional  with  proven  sales 
skills  and  maior  account  experience 
This  IS  a  career  opportunity  with  two  of  the 
South's  most  progressive  and  professional  daily 
newspapers 

If  you  have  the  qualifications  we  require,  a  self¬ 
starter.  aggressive  and  goal-onented.  please 
forward  your  resume,  including  salary  history, 
in  complete  confidence  tO:  William  McNey. 
Retail  Advertising  Manager.  Knight  Publishing 
Company.  PO  Box  32188.  Charlotte  NC 
28232.  Equal  Opportunity  Employer 


S 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIGRAPHICS 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ADVERTISING  SALES— Need  a  self-starter  1 
strong  on  promotions  and  long-term  sales 
growth.  We  publish  2  quality  weeklies  in  an 
attractive  rural  area  2  hours  from  New  York. 
Your  efforts  could  lead  to  management  position 
in  near  future.  Send  resume,  letter  describing 
your  accomplishments  and  salary  requirements 
toR.A.  Bartizek.  The  Lakeville  Journal.  Lakevil¬ 
le  CT  06039.  No  phone  calls  please. 

VERSATILE  ARTIST  who  can  hit  the  ground  : 
running  needed  by  competitive  Zone  6  daily. 
Must  have  good  knowledge  of  color  and  be  able  | 
to  handle  mechanicals,  maps,  and  serious  as  i 
well  as  light  illustrations.  Show  us  what  you  can 
do.  Write  Box  5128.  Editor  &  Publisher. 

CIRCULATION 

CLASSIFIED  AD  MANAGER 

A  rare  opportunity  to  join  the  management  team 
of  a  modem ,  top  50  market  combi  nation  is  now 
open.  The  Dayton  Newspapers  are  looking  for  a 
classified  manager  with  aggressive  sales  ideas 
and  skills  in  handling  a  department  soon  to  be 
completely  on-line.  If  you  are  a  classified  man¬ 
ager  in  a  medium-sized  operation  or  road-block 
in  a  major  market,  this  may  be  an  opportunity 
for  you.  Send  resume  in  complete  confidential¬ 
ity  and  salary  expectations  to:  Retta  Kelley, 
Advertising  Director.  Dayton  Newspapers  Inc. 
4th  &  Ludlow  Sts.  Dayton  OH  45401. 

CIRCULATION  SUPERVISOR 

Circulation  supervisor  needed  for  lOO.OfX)  AM 
daily.  Must  have  5  years  minimum  experience 
in  little  merchant  system  and  solid  background 
in  sales,  service  and  collections.  Sunbelt  area- 
Zone  8.  Send  resume  to  Box  5134.  Editor  & 
Publisher. 

CIRCULATION  DIRECTOR  for  15.000  PM  & 
Sunday  in  Zone  8.  Good  opportunity  for  a  man 
to  move  up  if  a  good  background.  Excellent 
benefits.  Mx  5137,  Editor  &  Publisher. 

EXPERIENCED  advertising  sales  representa¬ 
tive  wanted  for  Eastern  Long  Island  weekly 
based  in  the  Hamptons.  Draw  and  expenses. 
Send  resume  to  Eastern  Suffolk  Sun  Corp. 
Bridge  St.  Sag  Harbor  NY  11963  or  call  Mrs 
GukJi  at  (516)  537-3474. 

OUR  6,(X}0  DAILY  is  growing  faster  than  cur-  | 
rent  circulation  management  can  handle. 
We've  got  an  excellent  salary,  bonus  and 
benefits  for  a  real  pro  who  wants  to  take  on  a 
challenge.  Privately-owned,  team-managed 
newspaper  that  wants  only  hard-working  people 
with  proven  leadership  ability.  If  you’re  ready  to 
join  a  great  group  of  people  at  one  of  Arkansas' 

mim  •m 

best  newspapers,  then  send  a  resume  today  to 
Box  5084,  Editor  &  Publisher. 

DEADLINE 

EDITORIAL 

CHANGE 

Due  to  the  Christmas  and  New 
Year  Holidays  the  Classified  ad 
deadlines  for  the  December  25 
and  January  1  issues  are; 

Friday 

December  17 
at  12  noon  EST 
and 

Wednesday 

December  22 
at  12  noon  EST 

REPORTER'EDITOR.  young  but  good,  seeks 
small  or  mid-sized  daily.  Good  at  news  and 
features:  can  squeeze  a  beat.  Creative  yet  hard 
working.  Sharp  copy  editor  with  strong  head¬ 
line,  layout  skills.  Write  Box  5122.  Editor  & 
Publisher. 

REPORTER'FEATURE  WRITER 

5  years  daily  experience.  Awards'news.  fea¬ 
tures  and  entertainment.  2  years  freelance: 
London,  Las  Vegas  and  Singapore.  Seeks  return' 
to  daily  newspaper.  Reply  136  Arlington.  San 
Francisco  CA  94131. 

REPORTER  for  30,000  Midwest  PM.  Must  be 
equally  adept  at  covering  city  hall,  writing  fea¬ 
tures  and  analyzing  complex  issues.  Midwest 
applicants  only.  Send  resume  and  3  work  sam¬ 
ples  to  Ron  Poppenhagen.  The  Southern  lllinoi- 
sian,  PO  Box  2108,  Carbondale  IL  62901. 

BUSINESS  WRITER 

Business  writer  opening  on  200.000  plus 
circulation  daily  in  highly  competitive  Florida 
market.  Business  writing  experience  a  must. 

E&P  CLASSIFIEDS 
(212)  752-7050 

leu.m*  m.  mm 

'  Publisher. 
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SALES 

SALES 

NEWSPAPER  &  COMMERCIAL 
PRINTING  EQUIPMENT 

MARKETING/SALES 

REPRESENTATIVE 

The  Reist  Marketing  Organization  is  the  North  American 
representative  of  Ferag,  a  Swiss-based  manufacturer  of 
high  performance  mailroom  and  commercial  printing, 
conveying,  inserting,  processing,  and  materials  handling 
equipment. 

Our  growing  market  base  and  expanding  product  line 
has  created  an  immediate  need  for  an  experienced  market¬ 
ing  professional  to  cover  12  state  Midwest  territory. 

Position  requires  individual  with  knowledge  of  news¬ 
paper  and/or  commercial  printing  post-press  operations, 
established  industry  contacts  and  ability  to  work  with  cus¬ 
tomer  top  management. 

For  additional  information  and  a  telephone  interview, 
call  (201)838-2110. 

Or  send  resume  to: 

REIST  MARKETING  ORGANIZATION,  INC. 

PARK  80  WEST  I,  SADDLE  BROOK,  N.J.  07662 

A  Member  of  the  Ferag  Group  of  Companies 


CHARTCALLERS 

Sports  Eye  seeks  experienced  chartcallers, 
announcers  and  handicappers  to  work  at  thor¬ 
oughbred  tracks.  Good  uy  and  benefits.  Call 
Karen  Reilly  at  (516)  484-4956. 


COPY  EDITOR 

San  Francisco  Bay  area  group  seeks 
experienced  desk  person  skiiied  in  iayout  and 
use  of  color.  Electronic  editing  background  re¬ 
quired.  Send  resume,  samples  of  ^r  pages  to 
Nelson  Lampe.  Night  News  Editor.  Sparks 
Newspapers.  Box  5050,  Hayward  CA  94540. 
No  phone  calls  please. 


DO  IT  ALL?  I 

If  you  can  lay  out  a  lively  page,  write  snappy 
headlines  and  edit  copy  with  skill,  you  may  be 
just  what  we  re  looking  for.  We  have  2  openings 
for  experienced  copyeditors— 1  on  the  PM  desk 
and  1  to  help  coordinate  and  assist  in  the  pro¬ 
duction  of  5  top-notch  community  news  tabs 
published  by  our  230,000  AM  PM  operation  in  | 
Zone  3.  If  you  love  the  language,  lay  out  a  gem 
of  a  page  and  would  like  to  work  on  the  best 
front-end  system  available,  send  resume  and 
samples  of  your  work  to  Box  5101,  Editor  & 
Publisher. 


EXPERIENCED  CITY  or  managing  editor 
needed  to  direct  award  winning  northern  M  ichi- 
gan  daily  newspaper  located  in  popular  resort 
area.  We  are  looking  for  a  working  managing 
editor  who  understands  community  journalism 
and  can  direct  a  talented  11-member  staff. 
This  individual  must  exhibit  excellent  editing, 
layout  and  writing  skills  needed  to  work  on  our 
11.000,  5-day  publication.  Experienced  peo¬ 
ple  need  only  apply.  Send  resume,  samples  of 
writing  and  layout  to  Ken  Winter,  General  Man¬ 
ager,  Petoskey  News-Review,  319  State  Street, 
Petoskey,  Ml.  49770.  Please  no  telephone 
calls. 


EDITOR 

Solid  community  daily  in  Texas  needs  capable 
and  experience!]  editor.  Interest  in  community 
journalism  and  involvement  a  must. 
Independently  owned  modern  plant  and  facilit¬ 
ies.  attractive  and  growing  area.  Please  send 
resume  and  clips  to  Box  5106,  Editor  &  Pub¬ 
lisher. 


EDITOR 

Award-winning,  twice  weekly.  150.000 
circulation  Florida  newspaper  is  seeking  an 
experienced  editor  with  creative  and  manage¬ 
ment  skills.  Proven  ability  to  generate  com¬ 
munity-oriented.  stimulating  news  and  fea¬ 
tures.  Experience  in  staff  development.  Salary, 
bonus  potential  and  complete  benefits.  Please 
write  with  background,  salan  requirementsand 
career  goals  to  Box  5138,  Editor  &  Publisher. 


EDITOR  OPENINGS 

Retirements  have  resulted  in  openings  for 
experienced  news  persons  with  supervisory 
skills  at  the  Register  and  Journal-Courier  in 
New  Haven,  Connecticut. 

SUNDAY  EDITOR  for  140,000  edition.  Must 
be  creative,  oriented  toward  growth. 

NIGHT  EDITOR  oversees  staff  producing  metro 
and  suburban  pages  for  98.000  PM. 
ASSISTANT  MANAGING  EDITOR  SUBURBAN 
supervises  team  of  27  reporters  and  editors  in 
21  towns,  must  be  strong  teacher. 

Applicants  should  have  copy  desk  and  page 
design  experience  and  should  submit  non- 
returnable  samples  along  with  a  statement  on 
how  he/she  would  structure  the  job  interested 
in.  Apply  to:  Staff  Administrator,  The  Jackson 
Newspapers  40.  Sargent  Drive,  New  Haven  CT 
06511. 


EDITOR 

A  career  for  the  right  writer! 

Duracell  Inc. ,  a  large  business  unit  of  a  Fortune 
30  company,  with  company  headquarters  lo¬ 
cated  on  a  campus-like  setting  in  northern  Fair- 
field  County.  CT.  is  seeking  an  experienced 
newspaper  reporter  'editor  to  write  and  edit  our 
comrany  newspapers.  This  candidate  should 
be  able  to  work  independently  and  be  capable 
of  getting  involved  in  general  public  relations 
activities.  Photographic  ability  and  page  layout 
a  plus.  This  position  will  require  moderate 
travel.  If  interested  in  a  career  change  into  a 
corporate  environment,  please  send  us  a  letter 
and  resume,  salary  history  and  your  clippings 
to:  R.O.  Sontag,  Duracell  Inc.,  Berkshire 
Industrial  Park,  Bethel  CT  06801. 


GRAPHICS  EDITOR  with  proven  skills  in  lay¬ 
out.  design  and  color.  We  want  someone  with 
imagination,  daring  and  ability  to  produce  a 
super  appealing  product.  Award  winning  Zone 
3  newspaper  with  talented  editorial  staff, 
excellent  wage  and  benefits.  Send  resume  and 
recent  examples  of  work  to  Box  5097,  Editor  & 
Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing 
Limited.  Box  3658-J.  Lacey  WA  98503. 


JOURNALISTS — American  radio  station  in 
Europe  seeks  qualified  journalists  for  its  central 
newsroom  in  Munich.  West  Germany.  Appli¬ 
cants  should  have  minimum  5  years  full-time 
news-writing  experience,  preferably  including 
some  wire  service  work.  Also  essential:  good 
knowledge  of  foreign  affairs.  Job  involves  writ¬ 
ing  and  editing  En^ish  language  news  copy  and 
offers  good  salary  and  benefits  as  well  as  oppor- 
I  tunity  to  live  and  work  abroad.  Send  detailed 
I  resume  and  writirigsamplestoBox  5130,  Edi¬ 
tor  &  Publisher.  Ae. 


MANAGING  EDITOR-For  14,000  circulation 
six  day  afternoon  newspaper  in  Western  New 
I  York.  Modern  plant,  new  front  end  system  in 
I  '83.  We  seek  an  experienced  individual  with 
I  energji,  ideas,  theability  and  desire  to  lead,  and 
I  tact.  Forward  resume  and  salary  histon  to  Ken¬ 
neth  A.  Holloway.  General  Manager,  The  Daily 
News.  PO  Box  360.  Batavia  NY  14020. 


MIDWEST  BUSINESS  JOURNAL.  We  are  look¬ 
ing  for  an  editor  who  knows  business  and  who 
can  write  in  a  way  that  can  help  business  better 
know  itself.  Low  pay,  long  hours,  outstanding 
opportunity.  Detroit.  Cincinnati,  (iolumbus. 
Send  salary  requirements  and  work  history  to 
EBS.  Box  222.  Worthington  OH  43085. 


I  MANAGING  EDITOR — well  known  western 
I  New  England  weekly  wants  a  news  executive  for 
i  the  long  pull-someone  who  has  had  enough  of 
city  hassles  and  is  ready  to  seek  journalistic 
excellence  in  a  rewarding,  scenic  rural  area. 
Imaginative  planning  and  effective  staff 
direction  could  lead  to  management  interest. 
Write  background  and  salary  requirements  to 
Robert  H.  Estabrook,  The  Lakeville  Journal, 
Lakeville  CT  06039.  No  phone  calls  please. 


I  MANAGER-EDITOR  on  booming,  tropical 
I  island  to  run  9  year  old  weekly  17.(J00  circula- 
I  tion  magazine.  Require  Journalism  degree,  5 
years  minimum  experience.  Send  resume,  edit- 
I  ing  samples,  and  salary  history  to  Lee  Holmes. 
TV  Guam,  530  W.  O'Brien  Ijr.  Agana  Guam 
I  96910,  EOE. 


MANAGING  EDITOR-20, 000  Jersey  weekly, 
staff  of  6.  VDTs.  (Iraphic  excellence  a  must. 
Send  writing,  layout  clips.  Box  5142,  Editor  & 
Publisher. 


j  MANAGING  EDITOR  who  can  direct,  motivate 
and  inspire,  wanted  by  16.000  daily  in  sunni- 
I  est  climate.  Send  resume  and  references  to  Box 
1  5139.  Editor  &  Publisher. 

'  NATIONAL  NEWS  ORGANIZATION  looking  for 
!  reporters.  Minimum  5  years  experience.  Send 
clips  and  resume  to  Box  5147.  Editor  &  Pub- 
I  lisher. 


I  NEWS  EDITOR  leader  needed  tor  Zone  2  AM 
daily.  Must  know  news  and  how  to  play  it,  head- 
'  lines,  design  and  graphics.  Want  a  competitor 
i  who  can  package  a  lively,  vital  paper  that  will 
I  attract  readers  in  a  growing  market.  Box  5149, 
Editor  &  Publisher. 


I  ONLY  THE  BEST 

I  If  you  believe  that  you're  one  of  the  top  candi- 
;  dates  for  a  super  sports  job.  contact  us.  We're 
;  looking  for  an  innovative  shirt-sleeve  leader 
:  who  can  plan,  design  and  execute  a  super 
sports  section  for  a  top-flight  60,000  East 
'  Coast  daily.  In  addition,  we  plan  another  sports 
package  to  add  spice  to  the  challenge.  Start  at 
$32,500  plus  generous  fringes.  Reply  to  Box 
5074,  Editor  &  Publisher. 

'  ONE-PERSON  EDITORIAL  staff  for  small  week- 
ly.  town  of  1,000.  Features,  government, 
sports  coverage.  Some  assignment  for  parent 
'  daily  nearby.  Write  John  Plesko.  Daily  Leader, 
Box  406  Pontiac  IL  61764. 


FEATURE  EDITOR-Can  you  handle  a  daily  sec-  i 
tion?  Can  you  make  it  energetic  and  keep  up  ' 
with  the  trends?  Do  you  have  a  feel  for  design? 
Competitive  Zone  2  AM  is  looking  for  someone 
to  add  spice  to  a  very  important  section.  Send 
samples  with  resume  to  Box  5150.  Editor  & 
Publisher. 


SPORTS  WRITER  for  Rocky  Mountain  resort 
area  weekly  in  Zone  7  is  accepting  resumes. 
Recreational  background  a  plus.  Send  resumes 
to  Box  5109.  Editor  &  Publisher. 


REPORTER-minimum  2  years  experience  on 
daily  newspapers  doing  hard  news  and  fea¬ 
tures.  Wanted  for  hard-nosed  and  progressive 
wire  service  bureau  in  Zone  2.  Replies  to  Box 
4908,  Editor  &  Publisher. 


RELIGION  EDITOR  with  experience  reporting 
news  of  religion  wanted  as  a  director  of  a 
National  Church  Newsservice.  Equal  Opportu¬ 
nity  Employer.  Apply  to:  Nelson  Price,  Suite 
13/0.  475  Riverside  Dr,  New  York  NY  10015. 
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THE  TWIN  CITIES  leading  alternative  weekly  is  DYNAMIC,  fast  growing,  southwest  Texas  city, 
seeking  a  writer  who  stands  apart  from  the  with  excellent  year  round  climate  is  looking  tar 


pack,  an  exertional  reporter  with  exceptional  an 

writing  flair.  Send  resume  and  3  clips  to  Dick  ELECTRONICS  TECHNICIAN 

ccllno  ^  Box  8467,  Minneapolis,  MN  for  our  composing  room.  Someone  who  has  the 
00408.  initiative  and  drive  to  step  right  in  and  take  over 

— _ _ _ _  maintenance  of  all  equipment  including  (2) 

THETIMFSNEWS  a?4  OOOdailvinftoiithem  !  APS  Micro  5's,  (2)  LogE  processors,  (20TCSI 
Idaho,  IS  building  its  application  files  of  entry-  front-end  terminals,  Raycomp  100  Ad  System 
level  deskeditorsandreporters.Deskapplicants  and  copy  machines.  Non-union  environment, 
should  have  at  least  one  year  previous  Send  resume  and  salary  requirements  to  Tom 
experience  in  copy  editing,  page  layout,  head-  Braunschweig,  Production  Manager,  Midland 
line  writing  and  wire  news  selection.  Reporter  Reporter-Tel^ram,  201  E  Illinois,  Midland  TX 
applicants  should  have  strong  academic  rec-  79701. 

ords.  previous  experience  and/or  internship,  _ 


and  demonstrated  ability  to  dig  and  write.  Send 


NIGHT  PRODUCTION  MANAGER 


resumes,  clips  and/or  tearsheets,  and  refer-  5  years  experience  managing  30  to  50  em- 
ences  to  Stephen  Hartnn.  Managing  Editor,  ployees;  knowledge  of  Web  Press  and  mailing 
Times  News,  Box  548,  Twin  Falls  ID  83301.  operations.  Goss  Press  experience  essential. 

- I  Excellent  benefits.  Growth  environment.  Zone 

THE  EXAMINER,  a  6-day  PM  newspaper  in  |  2  location.  Salary  $30,000  or  more  deeding 
Missouriwithacirculationof  17,000isseeking  i  on  experience.  S^  resume  to  Box  5126,  Edi- 
a  seasoned,  general  assignment  reporter  with  |  tor  &  Publisher. 


emphasis  on  police  repohing.  Please  send  a  | 
cover  letter,  resume,  reierences  and  samples  of  : 


PRODUCTION  DIRECTOR 


your  work  to  Frank  Haight.  Managing  Editor,  j  We  are  looking  for  a  highly  skilled  and 
The  Examiner,  PO  Box  458,  Independence  MO  |  experienced  person  to  direct  all  newspaper  and 
6405 1 .  commercial  printing  operations.  Superior  man- 

_  '  agement  and  technical  skills  will  be  required  to 

VENEZUELAN  BUSINESS  CONSULTANTS  i  successfullymanageourchallengingandcom- 
with  several  economic  andd  financial  publics-  |  plete  production  operation.  Knowledge  of  com- 
tions,  seeking  experienced  editor,  preferably  i  posing,  camera,  web  offset  and  distribution 
with  10  years  in  business  publications.  Also  |  operations  is  a  must.  We  are  located  in  an 
need  reporter  with  3  years  specializing  in  busi-  ‘  attractive  Zone  1  area.  Pleae  send  resume  to 
ness  material.  Both  require  knowledge  of  Spa-  ,  Box  5081,  Editor  &  Publisher. 

nish;  preferably  completely  bilingual  and  sing-  _ 

le,  but  neither  essential.  For  relocation  in  Cara-  PRODUCTION  MANAGER  for  daily  with 
cas.  Write:  PRUNHUBER  at  Boca  Bayou,  6-  impressive  commercial  Web  volume.  Must  be 
408,  Boca  Raton  FL  33432:  tel.  (305)  368-  shirt-sleeves,  hands-on  capable.  Zone  6, 


AMBITIOUS  CIRCULATION  manager  looking 
for  long  range  career  move.  Frustrated  2  man. 
Experienced  and  skilled.  People  and  goal 
oriented.  Very  strong  in  sales.  Knows  and  loves 
business.  Bm  5140,  Editor  &  Publisher. 

TRAVELING  job  wanted.  Good  man.  30  years 
circulation  experience  with  4  dailies.  Box 
5099,  Editor  &  Publisher 


AWARD  WINNING  sports  editor  seeks  leader¬ 
ship  role  with  daily,  ten  years  experience.  I've 
done  it  all-desk,  writing,  hard  working, 
enthusiastic.  Solid  references.  Box  5120.  Edi- 
I  tor  &  Publisher. 

I  COPY  EDITOR,  seeks  assistant  news  editor  or 
!  other  responsible  position  on  news  desk  of  AM 
I  or  PM  in  Zones  1  and  2  only.  Total  of  four  years 
I  experience  on  various  publications,  with  more 
I  than  two  years  on  desk  with  dailies.  Modular 
I  layout,  VDT.  slot  experience.  Box  4879.  Editor 
&  ^blisher. 


0561.  Interviews  early  January  in  New  York  or  I 
Miami. 

WASHINGTON  DC — States  News  Service,  now 
a  joint  venture  of  Pulitzer  Publishing  Company 
and  Indian  Head  Inc  is  looking  for  reporters  with 
strong  hard  news  background.  Apply:  States 
News  Service,  Management  (tammittee,  654 
Pennsylvania  Av,  SE,  Washington  tX  20(X)3. 

WE  HAVE  CREATED  new  positions  for  a  Satur¬ 
day  editor  and  a  copy  desk  editor  and  we  have 
an  opening  for  a  reporter  to  cover  one  of  our  city 
hall  beats.  Applicants  should  provide  salary 
history,  clips,  resume  and  references. 
Experience  preferred.  Write:  PO  Box  31110, 
Shreveport  LA  71130. 


rowth  area.  State  sala7  and  qualifications., 
ox  5148,  Editor  &  Publisher. 

IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of 
an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  compan¬ 
ies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don’t  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're 
answering  is  on  your  list,  we'll 
discard  your  reply. 


I  Sell  yourself... 

I  To  the  hundreds  of  editors, 
i  publishers,  advertising,  cir- 
!  culation,  and  production 
!  managers,  etc.  who  read 
j  E&P  every  week.  Tell  them 
about  yourself  in  a  Positions 
I  Wanted  od  in  E&P  Clossi- 
I  fieds. 

CHRISTIAN  SPORTS  EDITOR:  8Vq  years  suc¬ 
cess  as  Assistant  Sports  Editor,  columnist, 
magazine  writer,  broadcaster.  Public  Relations 
I  director.  God’s  blessed  with  me  with  talent  to 
write,  direct  and  be  sensitive  to  the  wants  of 
your  medium-sized  daily,  sports  readers.  Box 
5132,  Editor  &  Publisher. 


FREELANCE  addressed  to  E&P  Classifieds.  If 

-  the  Box  Number  you're 

WANTED:  Freelance  articles  dealing  with  knife  |  answering  is  on  your  list,  we  ll 
collecting,  history  of  cutlery,  knifemaker  per-  i  discard  your  reply, 
sonality  profiles,  etc  .  .  .photos  also.  Send 
inquiries  to  Box  5016,  Editor  &  Publisher. 

- .1.7 _ _  PROMOTION 

JOB  LEADS  - 

PROMOTION  DIRECTOR— Major  New  Jersey 
PR/EDITORIAL  jobs  nationally.  Twice-a-month  daily  in  highly  competitive  market.  Develop, 


subscription  rates.  M  Stemman,  68-38  Yellow-  coordinate  promotion/marketing 
stone.  Forest  Hills  NY  11375.  all  departments.  Salary  nego 


_ MARKETING _ 

MARKETING  SERVICES  MANAGER 
The  San  Francisco  Newspaper  Agency  has  an 
immediate  opening  for  a  Marketing  Services 
Manager  in  their  Marketing  Services 
Department. 

The  successful  candidate  will  have  4  to  5  years 
experience  in  all  aspects  of  managing  a  news¬ 
paper  promotion  or  marketing  services 
department  in  a  competitive  market  with 
responsibilities  for  advertising  sales  promotion, 
circulation  sales  promotion  and  public  rela¬ 
tions  materials.  Proven  experience  in  planning, 
scheduling  and  executing  special  projects. 
Ability  to  work  under  pressure  and  meet 
deadlines  essential.  Will  be  responsible  for 
supervising  a  staff  of  artists  and  copywriters 
charged  with  the  creation  and  production  of  all 
sales  materials  and  presentations  for  the 
Advertising  Department,  the  creation  and  pro¬ 
duction  of  audio  visual  presentations, 
including  sales  information  and  sales  training 
aids. 

Masters  degree  in  Communications  or  MBA 
preferred. 

We  offer  a  competitive  salary,  a  liberal  benefits 
package,  and  the  opportunity  to  reside  in  the 
San  Francisco  Bay  area.  Send  resume,  refer¬ 
ences.  samples  of  your  work,  and  complete  sal¬ 
ary  history  to: 

Betty  Cutter 
Personnel  Manager 
San  Francisco  Newspaper  Agency 
PO  Box  7228 
San  Francisco  CA  94120 

All  replies  will  be  held  in  strictest  confidence. 

An  Equal  Opportunity  Employer 
Females  6  Minorities  Are  Encourages  To  Apply 


coordinate  promotion/marketing  proems  for 
all  departments.  Salary  negotiable.  Send 
resume,  salary  requirements  to  Box  5 1 24,  Edi¬ 
tor  &  Publisher. 


EDITOR 

Circulation  builder,  prizewinner,  staff  motiva¬ 
tor.  14  year  record  of  excellence  on  a  tight 
budget.  Employed,  but  looking.  Box  5088.  Edi¬ 
tor  &  Publisher. 


MANAGING  EDITOR,  weekly  group,  seeks 
leadership  post  as  group  editor,  general  mana¬ 
ger  or  small  daily  ^itor  in  Zones  1-2;  accom¬ 
plishments  in  all  facets  of  weeklies.  Call  (617) 
636-2933 


NEWS  EXECUTIVE/'Editorial  writer— Reporter, 
editor,  editorial  writer  and  manager  for  high 
quality  papers.  Strongon  training,  communica¬ 
tion,  community  involvement.  Seek  post  on 
mid-to-largesize  daily,  magazine.  Can  run  your 
news  department,  help  others  do  so.  direct 


POSITIONS 

WANTED 


DISTINQUISHEO  Mass-Communication  Pro¬ 
fessor,  Director  School  of  Communication  Silli- 
man  University  in  Philippines,  seeks  year 
teaching  in  United  States,  1983-84.  Contact 
Rowland,  RT  3,  Cassville  MO  65625. 


You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P’s 
Positions  Wanted  section! 


I  ADMINISTRATIVE 

{PUBLISHER-GENERAL  MANAGER— 
aggressive  leader  with  proven  background  can 
lead  your  publication  to  greater  heights  NOW. 
Individual  orgroupowrership.  WriteBox  5141, 
I  Editor  &  Publisher. 


I  REPORTER:  24.  Seeks  move  to  mid-size  daily 
'  or  wire  service.  Boasts  two  years  experience 
with  hard  news  background,  but  enioys  features 
'  and  photography  too.  Desire  job  any  zone  where 
talents  will be  used  arrd  challenges  can  be  met. 
Box  5070,  Editor  &  Publisher 

^  REPORTER  AVAILABLE:  Know  my  way  around 
,  agencies,  courts,  police.  Expertise  in  military 
'  affairs,  sciences,  industry,  ^id  urban  affairs 
;  background.  Write  in  plain  English.  Top  work 
!  habits,  intepity.  Kevin  Sherlock.  (213)  785- 
7217,  7846  Varna.  Van  Nuys  CA  91402 
HAVE  LIVED  IN.  WILL  RELOCATE  TO  FROST 
!  BELT!! 

I  SEASONED  ENTERTAINMENT  journalist  with 
broad  knowledge  of  music,  records.  radio-TV, 
cable  TV.  home  video  fields  available  to  cover 
Los  Angeles  market.  17  years  with  Billboard 
Magazine.  6  as  managing  editor  plus  freelance 
writing  for  prestige  publications  have  shar- 
1  pened  my  skills.  Eliot  Tiegel,  11944  Mayfield 
I  Ave,  Los  Angeles  CA  90049.  (2 13)  826-5306 

:  TOP-NOTCH  Baseball  writer  looking  for 
I  challenging  position  covering  iriajor  league  or 
I  Class  AAA  team  on  requiar  basis.  Excellent 
I  clips  and  quality  past  experience.  Contact 
I  5135,  Editor  &  ftablisher. 

I  VERSATILE  Feature  writer,  32.  also  does  hard 
i  news,  copy  edits,  some  p^e-up,  layout  and 
:  photography.  MA  in  En^ish.  Three  years  on 
weeklies:  seeks  small  i&ily  in  South.  (312) 

I  665-0073. 

I  VERSATILE  newsman  3  years-plus  experience 
.  general  business.'transportation  world  trade 
i  beat  on  business  daily  seeks  general  assign- 
I  ment  with  mix  of  hardcore  news  to  entertain¬ 
ment  and  features  on  mid-sized  to  metro  daily. 

I  Box  5131,  Editor  &  Publisher. 

i  VERSATILE youngreporterseeksworkwithdai- 
:  ly,  any  Zone.  Strong  baclu^nd  includes  wire 
I  service.  Ted  Stump.  18»2  Collins,  Tarzana 
!  CA  91356.  (213)  342-2619  Available  now 

I  WIRE  SERVICE  Reporter-Editor.  Quick,  ver- 
I  satile,  accurate.  Sortie  broadcast  Flairfor  lead¬ 
ing  small  groups  of  men  and  women.  Good  proj¬ 
ect  organizer.  Also  work  well  alone.  News  or 
other  posts  considered.  Zones  1,  2.  9.  Box 
51 15.  Editor  &  Publisher. 

FREELANCE 

I 

I  COLUMNIST-Wide  readership,  hard  hitiing, 

I  folksy  and  tight  for  upfront  pages.  Medium  to 
major  market  to  boost  minority  sales.  Box 
5145,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

AS  DIRECTOR  of  Photography  I've  balanced 
egos  and  budgets  while  improving  picture 
assignments,  quality  and  display.  Now  I'd  like 
I  thechallengeofachievingyourphotopotential. 

I  Please  reply  to  Box  5127,  Editor  &  Ftablisher. 

I  I  RECIPIENT  of  4  awards  in  1982  state  press 
I  association  contests.  6  years  experience,  mar- 
,  !  ried,  seeks  new  opportunity  in  Zones  1.  2.  3.  5 
&  9.  David  Arndt,  (501)  %3-0098. 
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Papers  in  Arkansas  and  Hawaii 
pubiish  under  adverse  conditions 

Weary  staff  gathers  Tornado  rampage 

hurricane  news  copy _  told  in  special  edition _ 


By  Jean  Holmes 

Editor,  Garden  Island 

There  is  nothing  more  frustrating  than  being  in  the  middle  of 
the  biggest  news  story  in  a  hundred  years — and  not  being  able 
to  do  anything  about  it. 

As  Hurrican  ‘Iwa  (Hawaiian  for  the  frigate  bird)  roared 
through  the  island  Kaua'i  on  November  23, 1982,  the  staff  of 
the  Garden  Island  huddled  by  the  door  on  the  lee  side  of  the 
building,  watching  shingles  tom  from  roofs  sail  through  the  air 
like  a  giant's  cards,  pieces  of  roofing  twist  and  turn  as  they 
writhed  down  the  highway,  and  whole  trees  flying  along  the 
street. 

(Sarhm  Sslanjb 


Hurricme  winds  crush  Kouol 


And  there  was  nothing  we  could  do  about  it. 

Until  the  danger  rose  to  a  pitch  we  made  trips  back  and 
forth  to  the  Civil  Defense  office,  taking  notes  as  the  shelters 
filled  (and  emptied  when  their  roofs  blew  off)  and  as  reports 
came  in  of  roads  closed  by  falling  poles  and  trees. 

When  the  antennae  toppled,  even  the  radio  stations  went 
off  the  air. 

With  the  roads  blocked,  there  was  no  way  for  us  to  go 
home,  even  after  an  eerie  stillness  followed  the  winds.  We 
slept  on  the  office  floor,  or  where  we  were  caught  in  the  CD 
headquarters. 

The  next  morning  along  canefield  roads,  through  streets 
littered  with  roofing,  glass  and  trees,  we  made  our  ways  home 
to  check  our  families  .  .  .  then  out  to  gather  the  news  of  the 
devastation. 

Thanksgiving  morning,  not  quite  clean  (no  water)  a  bit 
(Continued  on  page  24) 
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By  David  J.  Parks 

Assistant  city  editor,  Arkansas  Democrat 

Four  hours  after  a  swirling  string  of  tornadoes  ripped  the 
state’s  midsection,  the  Arkansas  Democrat  published  an 
eight-page  special  section. 

“It’s  like  covering  an  atomic  attack,’’  said  assistant  manag¬ 
ing  editor  Lyndon  Finney,  while  helping  coordinate  the  effort 
December  2.  “You  don’t  know  where  they  are  going  to  hit 
next.’’ 

The  storm  marooned  managing  editor  John  R.  Starr  in  a 
rural  area  on  his  way  to  speak  to  a  class  of  students. 

In  all,  17  twisters  were  sighted  in  the  Little  Rock  area,  and 


Arkansas J)emoa^ 


Tornadoes  rip  central  Arkansas; 

3  known  dead;  Rose  Bud  hit  hard 


Fiirh»iiM  aiTi\4il  »>tumi  ratcheM  i*it)  (»ff  guanl 


15  Arkansas  towns  reported  tornado  damage.  Floods  fol¬ 
lowed.  The  tornado  sirens  went  off  in  the  Little  Rock  area 
about  3  p.m.,  and  Finney  made  the  decision  to  go  with  an 
eight-page  section  at  about  3:30  p.m.  after  consulting  with 
general  manager  Paul  Smith.  Deadline  was  7:45  p.m. 

The  Democrat  published  24  major  stories,  28  photos,  two 
maps  and  one  graph  describing  the  storm  that  killed  six, 
injured  scores  and  inflicted  millions  of  dollars  worth  of 
damage. 

Executive  city  editor  Bob  Sallee  put  the  office  on  warroom 
status  when  the  storm  hit.  A  large  chalkboard  erected  in  the 
newsroom  served  not  only  as  an  aid  for  updating  photog¬ 
rapher  and  reporter  assignments,  but  it  was  also  used  as  a 
preliminary  Page  1  and  special  section  budget. 

“We  knew  what  we  were  going  to  do  and  how  we  were 
going  to  do  it,’’  said  Sallee. 

(Continued  on  page  24) 
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Valuable  new  titles  to  add  to  your  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


355—  THE  WORLD  ALMANAC  DICTIONARY  OF 

DATES,  edited  by  Lawrence  Urdang.  An  alphabe¬ 
tized,  quick-reierence  book  with  more  than  10,000 
dates  of  important  events,  major  achievements 
and  noteworthy  developments  throughout  the 
world  from  before  the  birth  of  Christ  to  the  present 
time.  318  pages,  paperback.  $8.95 

356—  SYNOPSIS  OF  THE  LAW  OF  LIBEL  AND 

THE  RIGHT  OF  PRIVACY,  by  Bruce  W.  Sanford. 
Nationally-known  newspaper  lawyer  and  expert 
on  First  Amendment  law  has  written  this  synopsis 
of  the  broad  general  principles  which  every  news 
person  should  have  available.  A  pragmatic 
approach  designed  to  alert  journalists  to  the  dang¬ 
ers  of  libel  and  invasion  of  privacy  and  help  pre¬ 
vent  serious  lawsuits  from  arising.  37  pages, 
paperback.  $1.95 

357—  MASS  MEDIA  AND  THE  SUPREME  COURT 

(Third  Edition),  edited  by  Kenneth  Devol.  A  collec¬ 
tion  of  major  cases  and  selected  reprints  of 
important  articles  from  leading  law  journals  about 
obscenity,  censorship,  rights  of  privacy  and  other 
First  Amendment  problems.  Updated  through  1981. 
Seventy-four  Supreme  Court  decisions  examined. 
464  pages,  indexed,  paperback.  $22.50 

358—  THE  FIRST  AMENDMENT  UNDER  SIEGE: 

The  Politics  of  Broadcast  Regulation,  by  Richard 
E.  Labunski.  The  author  examines  the  underlying 
justification  for  government  regulation  and  the 
constitutional  distinction  between  print  and 
electronic  media  raising  complex  issues  concern¬ 
ing  the  media's  right  to  freedom  of  speech  and 
press.  A  study  of  broadcasting's  struggle  for  full 
privileges.  184  pages,  indexed.  $27.50 

359—  WRITING  TELEVISION  &  MOTION  PIC¬ 

TURE  SCRIPTS  THAT  SELL,  by  Evelyn  Goodman. 
A  step-by-step  guide  with  copious  examples  of 
every  point  in  the  instruction  as  well  as  a  complete 
shooting  script  to  explain  the  mechanics  of  con¬ 
structing  a  professional  script.  219  pages, 
indexed,  paperback.  $8.95 


360— THE  FIRST  AMENDMENT  RECONSI¬ 
DERED:  New  Perspectives  on  tht.  Meaning  of 
Freedom  of  Speech  and  Press,  by  Bill  F.  Cham¬ 
berlin  and  Charlene  J.  Brown.  The  culmination  of  a 
two-year  project  initiated  by  the  Law  Division  of 
the  Association  for  Education  of  Journalism  (AEJ) 
to  stimulate  scholarship  and  interest  in  First 
Amendment  theory.  The  challenge  to  freedoms 
presented  by  new  communications  technologies. 
218  pages,  indexed.  $27.95 


361— WHO  OWNS  THE  MEDIA?  Concentration  of 
Ownership  in  the  Mass  Communications 
Industry,  (Second  Edition),  by  Benjamin  M.  Com- 
paine,  Christopher  H.  Sterling,  Thomas  Guback 
and  Kendrick  Noble,  Jr.  Identifies  the  individuals 
and  companies  who  own  the  media  companies 
and  suggests  these  companies  are  held  for 
investment  rather  than  propaganda  purposes.  The 
author  notes  privately-held  media  are  in  most 
cases  owned  by  families  of  original  founders  and 
that  media  ownership,  by  and  large,  rests  in  the 
hands  of  many.  530  pages,  indexed.  $45.00 


362— GETTING  BACK  TO  THE  BASICS  OF  PUBL¬ 
IC  RELATIONS  &  PUBLICITY,  by  Matthew  J.  Culli- 
gan  and  Dolph  Greene.  For  anyone  who  must 
communicate  ideas.  Explaining  the  elements  of  a 
public  relations  program,  how  to  build  it  from 
scratch,  how  to  approach  the  media,  how  to 
interact  with  shareholders,  the  financial  commu¬ 
nity  and  the  public.  112  pages,  indexed.  $10.95 


363 — SIGN  OFF:  The  Last  Days  of  Television,  by 
Edwin  Diamond.  An  examination  of  television  in 
its  prime  years  and  the  end  of  an  era — the  cross¬ 
over  from  traditional  broadcasting  technology  to 
the  new,  wired  technology  of  cable.  The  network- 
dominated  "free"  television  with  limited  channels 
will  be  superseded  by  cable  and  satellite  transmis¬ 
sions  with  two-way  capabilities  and  60  to  100  spe- 
cialized  channels  for  a  fee.  273  pages, 
indexed.  $17.50 


364— COMMUNICATIONS  AND  THE  FUTURE: 
Prospects,  Promises  and  Problems,  edited  by 
Howard  F.  Didsbury,  Jr.  A  compilation  of  46  essays 
on  many  cispects  of  the  communications  revolu¬ 
tion  ranging  from  cable  tv  to  microcomputers, 
videotex,  fiber  optics,  word  processing — their 
potential  impact  on  politics  and  culture.  357 
pages,  paperback.  $14.50 


365— WRITE,  EDIT,  A  PRINT:  Word  Processing 
with  Personal  Computers,  by  Donald  H.  McCunn. 
A  how-to  manual  about  word  processing — 
evaluation  of  equipment,  four  fully  annotated  pro¬ 
grams,  operating  instructions,  numerous 
examples  of  program  modifications,  and 
operator's  manuals.  528  pages,  indexed.  $34.95 


366— SCANDALS,  SCAMPS  AND  SCOUNDRELS: 
The  Casebook  of  an  Investigative  Reporter,  by 
James  Phelan.  Narratives  of  1 1  of  the  cases  he  has 
worked  on  including  his  uncovering  Clifford 
Irving's  Howard  Hughes  hoax — the  fictitious 
Hughes  “autobiography"  composed  of  material 
stolen  from  a  manuscript  written  by  Phelan  him¬ 
self.  222  pages.  $13.95 


367— BOOKS,  LIBRARIES  AND  ELECTRONICS: 
Essays  on  the  Future  of  Written  Communication. 
An  editor,  publisher,  author,  media  analyst,  librarian 
and  computer  scientist  discuss  problems  created  by 
the  electronic  era.  Are  we  entering  a  paperless  age. 
will  the  book  and  journal  become  obsolete,  they 
ask?  The  vote  is  for  survival.  138  pages.  $24.95 


368— THE  BIRTH  OF  ELECTRONIC  PUBLISHING: 
Legal  and  Economic  Issues  in  Telephone,  Cable 
and  Over-the-Air  Teletext  and  Videotex,  by 

Richard  M.  Neustadt.  A  history  of  communications 
law  and  analysis  of  decisions  which  affect 
broadcasters  and  publishers.  How  much  regula¬ 
tion  will  there  be?  Of  editorial  content?  What 
about  technical  standards,  copyright,  piracy,  re¬ 
transmissions.  etc.?  144  pages,  indexed.  $32.95 


Use  this 
coupon  to 
order  your 
books  by 
number. 

When  ordering  books  please  be  sure  to 
enclose  full  payment,  plus  $1.50  per 
book  for  postage  and  handling  in  the 
U.S,  and  Canada.  Enclose  $3.00  per 
book  for  postage  and  handling  to  all 
other  areas.  Allow  6-8  weeks  for  delivery 
of  your  order. 


Editor  &  Publisher  Bookshelf 
575  Lexington  Avenue 
New  York,  N  Y.  10022 

Please  send  me  the  books  whose  numbers  I’ve  checked  below.  Full  payment  en¬ 
closed,  plus  $1.50  per  book  postage  and  handling  charges  for  U.S.  and  Canadian 
mailing  —  $3.00  per  book  to  all  other  areas.  (Books  not  returnable.) 

New  York  State  and  City  residents  add  applicable  sales  tax. 
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E.W.  Scripps  Award  Judges 

The  Scripps-Howard  Foundation  proudly  announces  acceptances  from  four  leaders 
of  American  journalism,  of  our  invitations  to  serve  as  judges  of  The  Foundation's 
First  Amendment  Award,  named  in  honor  of  Edward  Willis  Scripps.  They  are: 


Louis  D.  Boccardi 

Executive  Editor 
The  Associated  Press 


John  Quinn 

Chief  Editorial  Officer  and 
Vice  President,  Gannett  Newspapers 
President,  ASNE 


William  Marcil 

Publisher,  Eargo,  North 
Dakota,  Eorum 
President,  ANPA 


H.L.  Stevenson 

Editor  in  Chief 
United  Press  International 

These  judges  will  select  two  newspapers  which,  in  writing,  reporting  and 
public  education,  perform  the  most  outstanding  public  service  in  the 
cause  of  the  First  Amendment  guarantee  of  a  free  press  during  1982.  The 
winning  newspaper  will  receive  a  plaque.  Those  responsible  receive  a 
$2500  cash  prize.  There  is  a  second  award  of  $1000  to  be  distributed  in  the 
same  way,  and  a  citation.  Entries  in  this  competition,  named  in  honor  of 
the  founder  of  Scripps-Howard  Newspapers,  require  an  entry  blank,  which 
may  be  obtained  by  writing  The  Foundation  at  1100  Central  Trust  Tower, 
Cincinnati,  Ohio  45202.  Entries  must  be  postmarked  no  later  than 
February  1,  and  received  no  later  than  February  7, 1983. 

SEND  ENTRIES  TO 
E.W.  SCRIPPS  AWARD 
Scripps-Howard  Newspapers 

200  Park  Avenue,  Room  4310 
New  York,  N.Y.  10100 

Civv  Light  jnd  the  People  Will  Find  Their  Own  Way 


E.W. 
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